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	U.S. Department of State PA/FPC
	Media Co-Op Proposal Form FY2016 
Nominating Post: 
	
	Co-Op Title: 
	

	
	City, Country 
	
	



	Post Information

	Drafted By:
	
	
	
	Date:
	mm/dd/yyyy
	
	Last
	  First
	



	Email Address:
	
	Phone Number:
	



	Cleared By:
	
	
	
	Date:
	mm/dd/yyyy
	American Officer
	Last
	  First
	



	Email Address:
	
	Phone Number:
	




	Program Description

	
Describe the desired outcome(s) of this Media Co-Op. *
Articulate the issues that will be addressed and the objectives.


	

	
How does it relate to Department or USG priorities? *
Ex. As noted in the Secretary’s testimony,


	

	
Which Integrated Country Strategy (ICS) priority will it address? How? *


	




	
Please list possible shooting locations in the U.S. and program suggestions. *
Ex. Detroit (Visit U.S. Muslim Community)


	

	
Please identify any USG officials for potential participation in the production. *
 

	

	Does the outlet have any other specific requests for interviews? Please identify.

	

	
What is the desired timeframe for crew travel? *


	



	Nominated Outlet Information


	Is the media team committed to paying the international airfare? *
	YES
☐
	NO
☐

	
If no, please identify whether post, regional bureau, or grant will cover it.
	



	
Please describe the media organization. If available, please provide link to media organization’s website.*
Ex. TVADN is Anodolia's largest station in the country’s predominantly Muslim majority south.  


	

	
What is the Media Co-Op's target audience? *
Please select all that apply.
	Traditional
☐

	Digital
☐

	Beyond Borders
☐
	Other
☐


	
Please describe how the nominated outlet will reach the stated target audience, include estimated numbers, page views, followers or other metrics if available. *


	



	
Describe the proposed team's background and experience. Please be sure to include English language abilities and technical capabilities or knowledge. *
Ex. Jane Smith is a seasoned broadcast journalist with a significant YouTube subscriber base. She is experienced with laptop or cellphone “hotspots” for direct file reports to websites and may want to utilize a “real” time Q&A on Twitter.

	

	Does the journalist have a social media presence?  *
	
YES
☐

	NO
☐


	If yes, please provide all that apply.

	

	
Select the method(s) the nominated outlet plans to utilize during their tour in the US. *
Please select all that apply. 
☐ Daily Filing
☐ Daily Call In
☐ Daily Social Media Postings
☐ Live Shots
☐ Regular Blog Postings
☐ Q&A via Online Platforms
☐ Station plans post-production editing and broadcast.


	
Placement plans for the final media product from this Co-Op include: *
Please select all that apply.  
☐ News Feature(s)
☐ Documentary
☐ Shorts
☐ Radio Program
☐ Regular Blog Postings
☐ Blog


	
From the selection(s) above, please describe the anticipated program format and placement and provide a link to a sample program if available. *
Ex. Co-Op will be turned into 6 episodes on the station's 26-minute weekly program, "Muslim Travelers" which is broadcast on their TV and YouTube channels. 

	

	If Post plans to share this Media Co-Op via social media, please list where and include hashtags, if any.

	


 


	Media Co-Op Proposal Form FY2016Nominating Post: 
	Astana, Kazakhstan
	Co-Op Title: SAMPLE

	The Americans with Disabilities Act: Lessons Learned During the First 25 Years

	
	City, Country 
	
	



	Post Information

	Drafted By:
	Doe
	John
	
	Date:
	4/7/2015
	
	Last
	  First
	



	Email Address:
	doej@state.gov
	Phone Number:
	+7-777-111-1232



	Cleared By:
	Smith
	Jane
	
	Date:
	4/7/2015
	American Officer
	Last
	  First
	



	Email Address:
	smithj@state.gove
	Phone Number:
	+7-777-111-1234




	Program Description

	
Describe the desired outcome(s) of this Media Co-Op. *
Articulate the issues that will be addressed and the objectives.


	As the Kazakhstani Paralympic committee recently told us “the biggest challenge is how to change the national dialog away from charity to ‘invalids’ to a productive discussion that leads to solutions.” Currently, those with disabilities are labeled “invalids” and left with little future. “Invalids” in Kazakhstan are not mainstreamed in education at any level, and receive education only when teachers have spare time to visit their homes.  Wheelchair access on sidewalks is limited and aids for the visually impaired are limited.  Transportation options for those with disabilities are scarce.

Kazakhstan has ample resources and political support for this topic.  What is missing is awareness, proper framing of the national conversation and ideas of where to make first steps.  There are ready partners but changing this national conversation is a key step—something that television can underscore in a way unlike any other.  With nascent public awareness and government support to fix these issues, this year is the optimal time for a Co-Op that could lead to people taking real actions to improve disability access in Kazakhstan.

Our end goals are that the television crew returns with hours and hours of footage of disability access in America that can be rolled into a series of programs. The footage shown on TV, prompts politicians at oblast (province) and below to take tangible actions on disability access to fulfil the goals already set by the national government.  The specific narratives and visual examples of disability access in everyday American activities, mainstreaming students in education, and athletic competition/activities provide practical ways to get those with disabilities outside their homes and engaged in their communities.  


	
How does it relate to Department or USG priorities? *
Ex. As noted in the Secretary’s testimony,


	
DRL and senior advisor Judy Heumann’s office have formally identified Embassy Astana as a post that might benefit from enhanced programming on disability rights and special outreach on the 25th anniversary of the passage of the Americans with Disabilities Act. This program fits into the Mission’s 2015 larger campaign on disability access.   

	
Which Integrated Country Strategy (ICS) priority will it address? How? *


	A television Co-Op on disability access was specifically listed as item #78 “Reporting Tour on Disability Rights in conjunction with the translation project” on Mission Kazakhstan’s 2015 PDIP submitted to R.  

Supported Mission Kazakhstan ICS goals include:
2.1.1 Kazakhstan develops a more diverse and competitive private sector and improves its business climate, paving the way for greater U.S. commercial opportunities, in particular opportunities associated with agricultural value chains.
3.1.1 Kazakhstan develops more constructive engagement between civil society and the government, resulting in stronger, more representative civil society. (RDCS IR & Sub-IR).
3.2.1 Kazakhstan honors its international human and civil rights commitments, leading to expanded space for civil society and religious freedom, and better protection for the rights of vulnerable populations.
4.1.1 Kazakhstani education system improves.



	
Please list possible shooting locations in the U.S. and program suggestions. *
Ex. Detroit (Visit U.S. Muslim Community)


	Cities known for easily accessible public transportation and innovative programs for mainstreaming in education.

	
Please identify any USG officials for potential participation in the production. *
 

	
Relevant Federal, State and local officials charged with ensuring equitable access to those with disabilities. Additionally, a visit to a department of education at a state or local level to discuss mainstreaming and reasonable accommodations would be invaluable. 



	Does the outlet have any other specific requests for interviews? Please identify.

	

	
What is the desired timeframe for crew travel? *


	The proposed team from the nominated media outlet stated that their only availability for travel is early September or late November. 



	Nominated Outlet Information


	Is the media team committed to paying the international airfare? *
	YES
☒
	NO
☐

	
If other, please identify whether post, regional bureau, or grant will cover it.
	N//A



	
Please describe the media organization. If available, please provide link to media organization’s website.*
Ex. TVADN is Anodolia's largest station in the country’s predominantly Muslim majority south.  


	Khabar TV is the most popular television channel in Kazakhstan, and is particularly popular amongst youth and the elderly.  Its news subsidiary, 24.kz, is popular among Kazakhstan’s elite including government, business and academia.

	
What is the Media Co-Op's target audience? *
Please select all that apply.

	Traditional
☐

	Digital
☐

	Beyond Borders
☒
	Other
☐


	Please describe how the nominated outlet will reach the stated target audience, include estimated numbers, page views, followers or other metrics if available. *


	
Nationally broadcast, Khabar TV reaches approximately 16 million viewers with programs in Russian and in Kazakh.  Its CNN-style subsidiary, 24.kz, reaches approximately 12 million viewers and is also broadcast in Russian and Kazakh.  Khabar also provides content to Kazakh TV, a government English language channel that reaches around 4 million in Kazakhstan and is broadcast by satellite in several other countries in the region (no viewership numbers available for those countries).  




	
Describe the proposed team's background and experience. Please be sure to include English language abilities and technical capabilities or knowledge. *
Ex. Jane Smith is a seasoned broadcast journalist with a significant YouTube subscriber base.


	
Ms. Aibek is an accomplished journalist with Khabar TV.  She reports on foreign affairs, political and business news.  She is the lead producer and host for KhabarTV’s trademark news talk show – “Insider Insights,” a popular TV program among viewers with advanced educations in Astana.  In 2014, the program was nominated by the Kazakhstan government for the Best News Talk in Kazakhstan Award. Ms. Aibek is also an influential blogger with more than 600,000 followers on a popular Kazakhstan social media platform (http://wemadeitup), where she actively blogs about social, media, and business topics.  Ms. Aibek speaks English well and has abundant international exchange experience, including participation in the East-West Center’s Jefferson Fellowship on Urbanization in 2012. 


	Does the journalist have a social media presence?  *
	
YES
☒

	NO
☐


	
If yes, please provide all that apply.

	Instagram & Twitter: @AAKTV
Facebook: Aibek Alkeyeva
YouTube: https://www.youtube.com/channel/UCEe7CEkgrgvWrJBBu0X387A

	
Select the method(s) the nominated outlet plans to utilize during their tour in the US. *
Please select all that apply. 
☒ Daily Filing
☒ Daily Call In
☐ Daily Social Media Postings
☐ Live Shots
☐ Regular Blog Postings
☐ Q&A via Online Platforms
☒ Station plans post-production editing and broadcast


	
Placement plans for the final media product from this Co-Op include: *
Please select all that apply.  
☒ News Feature(s)
☐ Documentary
☐ Shorts
☒ Radio Program
☐ Regular Blog Postings
☐ Blog

Provide Links Here: 


	
From the selection(s) above, please describe the anticipated program format and placement and provide a link to a sample program if available. *
Ex. Co-Op will be turned into 6 episodes on the station's 26-minute weekly program, "Muslim Travelers" which is broadcast on their TV and YouTube channels. 


	National broadcast on two popular state media channels plus secondary coverage on national radio.  Khabar TV already identified three shows (Seven Days; Social Issues; and Investigative Reporting) for the content as immediate programs for this content.  We can expect them to use it in many more throughout the year as primary content and B-roll.  


	If Post plans to share this Media Co-Op via social media, please list where and include hashtags, if any.

	N/A


 



