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2004

George W. Bush (Republican) v.
John Kerry (Democrat)

“If [John Kerry] had his way, Saddam
Hussein would still be in power and would
still be a threat to the security of America
and the world.”

—George W Bush
Electoral Votes Popular Vates
Bush 286 Bush 62,040,610
Kerry 251 Kerry 59,028,444

Ithough presiding over an increasingly unpopular war in
A [raq, President George W, Bush turned what might have
been a drag on his chances for reelection into a rallying
point.“Stay the Course” is a popular slogan for a wartime president,
and Bush andVice President Dick Cheney didn't hesitate to use it
They also managed to turn their opponent, Massachusetts senator

John Kerry, and his opposition to the war inside out: Kerry had
voted for the original bill authorizing Bush to use force in Irag to

remove Saddam Hussein from power but then voted against a sup-
plemental appropriations bill for the ongoing military operation.
{Kerry wanted to amend the bill to rescind an upper-bracker tax
cut to help fund the war.) Republicans gleefully jumped on Kerry's
statement that he supported the war before he opposed it. They la-
beled him a “flip-flopper,” most effectively in a TV ad featuring
footage of Kerry windsurfing, suggesting he was subject to
whichever way the expedient polidcal winds were blowing,

Even more damaging were ads run by a so-called 527 organi-
zation, a type of tax-exempt political-advocacy group, named for
the provision in the Internal Revenue Service code that details its
organizational criteria. The Swift Boat Veterans for Truth launched
a series of ads questioning Kerry's war record and accusing him of
betraying his comrades-in-arms by becoming an antiwar aceivist
upon returning home. Such 527 organizations weren't a specifically
R.epublican practice, and neither were grassroors tactics to motivate
voters, but Bush supporters used both these tools well. In the final
days of the campaign, the GOP implemented a new initative,
dubbed the 72-Hour Task Force, to ensure that voter turnout in key
states leaned in their direction. Intensive research on voters who
were motivated on key Fiepublican issues resulted in phone calls, di-
rect mail, and Internet contacts that were less stringently regulated
and cheaper than TV advertising. One study of the 2004 campaign
noted that Bush volunteers and paid staff knocked on 9.1 million
doors and made 27.2 million phone calls—all based on specific in-
formation gathered on voters from voter registration files as well as
contribution and membership lists. Contrasting this approach with
more traditional media advertising, one political consultant said,
“You don't have to shotgun anymore. You can target.”

Bush and Cheney hit the target on Election Day, taking thirry-
one states and winning by a plurality of more than three million
votes. Getting out the vote definitely worked for the Reepublicans—
the election attracted more than 60 percent of the eligible voters, the
highest turnout since 1968,

Bush-Cheney, poster, 2004,
Despite the war in Irag, voters
embraced the “Stay the Course”
slogan and reelected “W."



Presidentes de los Estados Unidos

Cuadragésimo tercer presidente de los Estados

Unidos. Asumid el cargo el 20 de enero de 2001. Fue

elegido nuevamente el 2 de noviembre de 2004 y

e prestdé juramento para un segundo periodo el 20 de

_ _ k. 3 enero de 2005. Antes de su presidencia, el Presidente

43 e Bush de desempefié durante seis afios como el 46to
®

gobernador del estado de Texas.

George W. Bush 20012009 : El Presidente Bush naci6 el 6 de julio de 1946 en New
Haven, Connecticut, y crecié en Midland y Houston,
Texas. Obtuvo una licenciatura de Yale University en 1968 y luego sirvio a la patria como piloto
de caza de un F-102 en la Texas Air National Guard. El Presidente Bush obtuvo una maestria en
administracion de empresas en Harvard Business School en 1975. Después de graduarse,
regresé a Midland e inicié su carrera en el sector de energia. El 8 de noviembre de 1994, el
Presidente Bush fue elegido gobernador de Texas. Pas6é a ser el primer gobernador en la
historia de Texas elegido a un segundo término consecutivo de cuatro afios cuando fue
reelegido el 3 de noviembre de 1998.

Desde que asumié el cargo de Presidente de los Estados Unidos en el 2001, el Presidente Bush
ha trabajado con el Congreso para crear una sociedad de propiedad y forjar un futuro de
seguridad, prosperidad y oportunidades para todos los estadounidenses. Promulgd recortes
tributarios que ayudan a los trabajadores a retener mas del dinero que ganan con tanto
esfuerzo, ademas de las reformas educativas mas integrales desde la pasada generacion, la
Ley para que Ningun Nifio se Quede Atras (No Child Left Behind Act) del 2001. El Presidente
Bush también ha trabajado para mejorar la atencion de la salud y modernizar Medicare.

La maniana del 11 de septiembre de 2001, unos terroristas atacaron a nuestra nacion. Desde
entonces, el Presidente Bush ha dado pasos sin precedentes para proteger nuestro territorio y
crear un mundo libre de terrorismo. Esta agradecido por el servicio y sacrificio de nuestros
valientes hombres y mujeres uniformados, y sus familias. El Presidente tiene la confianza de
que al ayudar a crear sociedades libres y prosperas, nuestra nacion y nuestros amigos y aliados
lograran que Estados Unidos esté mas seguro y que el mundo sea mas pacifico.

Créditos

Presidentes de los Estados Unidos de América

Centro de Recursos Informativos (CRI) - Centro Eleanor Roosevelt & Centro Lincoln - Oficina de Prensa y Cultura - Seccion de Intereses de los EEUU en la Habana,
Cuba - http://havana.usinterestsection.gov/

Imégenes de los Presidentes
Website de la Casa Blanca - http://www.whitehouse.gov/about/presidents
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Imagenes de los Carteles de las Campaias Presidenciales
Presidential Campaign Posters from the Library of Congress
Quirk Books, in association with the Library of Congress
ISBN: 978-1-59474-554-6
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