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Important Facts:

e  Mexico is the 8th largest automaker
worldwide. It is predicted they will move

to 7th in 2014.
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e 8t largest automaker and the 4" largest exporter.

The automobile industry represents approximately 4% of Mexico's GDP,
20% of national manufacturing output, and 23% of total exports. Mexico
exports 82% of its total vehicle production. To date the total value of
exports has reached USDS55 billion and the industry supports more than
600,000 direct and indirect jobs according to the Secretariat of Economy.

e The United States continues to be
the main destination for Mexico's car
exports, with around 67%.

Mexico is the world’s eighth largest automotive producer. Auto
production increased approximately 13% in 2012, but growth has been

modest in 2013. As of October 2013, Mexico's automakers have

e In 2013, Mexico remains the fifth
largest worldwide automobile exporter.

same period in 2012

e  There are currently nine !
according to data by the

automotive producers in Mexico: Ford,
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United States, and negative growth in Latin America and
Africa.

Domestic Sales
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Although domestic sales have grown 6% in 2013, Mexico’s domestic

= = sales market remains weak. According the Economist Intelligence
2010 081 2025 . . . . .
= - Unit, vehicle penetration is only one quarter of that in most OECD
5 oot h'l countries, which allows room for expansion of domestic car

ownership and registration. Industry analysts forecast growth as
Mexico’s middle class continues to increase and demographics begin
to shift towards a concentration of the population in the 24 to 44 age
group (see table at left). Nevertheless, Mexican banks lending
practices will have to loosen for strong growth in the domestic market
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to occur and Mexico’s used car market is also very competitive.
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Foreign Direct Investment

Automotive investment in Mexico

Mexico continues to attract foreign direct investment e etorical and projorted rowth
(FDI) in its automotive industry as existing and new auto
companies seek to expand operations or enter the -
Mexican market. Automakers invested approximately 5%
USD 2.4 million in the first six months of the year and o

accumulated investment announcements for 2013 and

2014 are over USD?2 billion according to the Secretariat
of Economy. Industry analysts project FDI to remain 200 201 202 203 01 W5 206 X0 208 200 W0 AN W2 B W 20
steady over the next two years (see table to right).

Mexico is the world’s fifth largest producer of auto parts.

Last year, Mexico became the fifth largest worldwide exporter. Auto parts production reached USD75 billion
in 2012 and 90% of auto parts are exported to the United States. There are over 1,500 auto part companies in
Mexico including major Japanese, U.S., German, and French manufacturers.
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Electric cars: Moving forward

Analysts, researchers, and CEOs of some automotive brands indicate that this technology is still expensive in
Mexico as it raises the price of a car by at least USD10,000. In addition, they note that there are several factors
that make it impractical to offer electric cars in the country and most still believe that the car of the future will
remain internal combustion.

The Nissan LEAF (Leading, Environmentally Friendly, Affordable, Family car ) is the first electric car
launched internationally. It began sales in the United States and Japan in 2010 and arrived in Mexico in 2012
as a pilot program for green taxis. In May of 2012, Nissan Aguascalientes introduced 50 electric Leaf compact
cars in coordination with the government of Aguascalientes, which invested MXP 35 million in the acquisition
of these units and MXP 1.5 million to install 58 electrical outlets to arm the world's largest Recharge Center.

The primary obstacle experts say, in addition to high costs and insufficient infrastructure, is that the country
has a lack of tax incentives for auto makers, such as a special electricity tariff for owners of these vehicles.



