CONTINUATION TO SF-1449, RFQ NUMBER SMX53013Q0007
 SCHEDULE OF SUPPLIES/SERVICES, BLOCK 20 DESCRIPTION/SPECIFICATIONS/WORK STATEMENT



SUPPLIES/SERVICES AND PRICES/COSTS


1.  PRICES

1.1.  CONTRACT TYPE

The Contractor shall perform a countrywide Media Campaign as required in Attachment A – Scope of Work.  This is a firm fixed price purchase order.  The rates and the fee stated in this purchase order shall include all direct and indirect costs, insurance, overhead, general and administrative expense, profit, design, production, airtime, printing, distribution, and evaluation of reach for each demographic and advertising type. Any graphics, logos, slogans, or other designs used in this campaign will be the property of the U.S. Embassy in Mexico.
The U.S. Embassy in Mexico will budget a maximum amount of $120,000 U. S. Dollars for development, design, actual advertisements, airtime, printing, etc. for this campaign.  All proposals should be fully executable within this budget.


1.2.  PRICING
Media Campaign Services from July 1, 2013 to October 1, 2013. 

								ALL INCLUSIVE
LOCATIONS						PRICE_______

								Fill in:

1.2.1.	Tamaulipas, Ciudad Victoria				$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

1.2.2.	Estado de Mexico					$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

1.2.3.	Puebla, Puebla					$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

1.2.4.	Tlaxcala, Tlaxcala					$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

1.2.5.	Queretaro, Queretaro					$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

1.2.6.	Hidalgo, Pachuca					$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

1.2.7.	San Luis Potosi, S.L.P.					$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

1.2.8.	Guanajuato, Guanajuato				$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

	Oaxaca	, Oaxaca					$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

	Morelos, Cuernavaca					$___________
	Media type/s proposed:

	_____________________
	_____________________
	_____________________

	Veracruz, Jalapa					$___________
	Media type/s proposed:

					Total Price	$___________

					16% I.V.A.	$___________

					Grand Total	$___________





ATTACHMENT A

SCOPE OF WORK


FRAUD PREVENTION UNIT OUTREACH CAMPAIGN

A.1.  GENERAL

A.1.1.  The Contractor is to provide a countrywide media campaign for the U.S. Embassy in Mexico.  The media campaign has two main goals: 1) To provide accurate information to target audiences in order to counter the belief that recruiters, document vendors, and/or purchase of false documents are needed to apply for a temporary worker visa (H2).  2)  To inform temporary workers of their rights in the visa and recruitment process as well as their rights and recourses with respect to labor conditions in the United States.  Any graphics, logos, slogans, or other designs used in this campaign will be the property of the U.S. Embassy in Mexico.

A.1.2.  This project is the result of the following factors:

Recognition that we need a specific model to reach the target audience of temporary workers, who are mostly rural, have limited access to technology, and may be less literate.  Recognition that our current official channels for outreach, which focus on youth, the literate, those with technical savvy who use electronic communication and more sophisticated urban populations may not be suited to the target audience of this campaign.
Recognition by the U.S. Government that the issue of “coyotes” or con men who provide false documents or other means to foster misrepresentation in visa applications, is not just about visa fraud, but is about human trafficking, and labor exploitation.
Recognition by the Government of Mexico (GOM) that trafficking for labor exploitation is a significant problem and there is a high interest in the GOM and some sectors of civil society in protecting Mexican temporary from predatory recruitment practices and exploitative labor conditions.

A.2.  PROJECT SCOPE

A.2.1.1.  The services required include a high-level strategy proposal, specific implementation plan outline, and a proposal to measure the results in each geographical area and for each media type used.   Implementation of the advertising plan and implementation requirement are subject to instructions provided by the Contracting Officer’s Representative (COR).

A.2.2  The Contractor is to focus on rural, low education, non-technologically savvy populations.  A particular focus will be manual laborers in areas with large concentrations of H2 applicants (see Attachment B), as well as areas where “coyotes” are known to operate at high volume.  The Contractor will not focus on the negative ramifications of this issue, but rather will provide information in a positive and memorable way.

A.2.3.  The Contractor must use means, methods outlets, and communication styles appropriate to this population.  

A.3.  LOCATIONS

The U. S. Embassy has identified the following locations as having a high concentration of our target population, as well as high concentrations of individuals taking advantage of them:

1. Tamaulipas (Tampico) - (False documents);
2. Estado de Mexico - (False documents);
3. Puebla - (High fees, false offers of employment assistance);
4. Tlaxcala - (High Fees);
5. Queretaro - (High Fees, False documents, smuggling);
6. Hidalgo - (False documents and high Fees);
7. San Luis Potosi - (False documents /travel agency fraud);
8. Guanajuato - (False documents and high Fees);
9. Oaxaca - (False documents, false offers of jobs and visa assistance, and high fees);
10. Morelos - (False documents); and
11. Veracruz - (False info, false offers of jobs and visa assistance, and high fees)

A.4.  REQUIRMENTS

A.4.1.  The Contractor must clearly communicate the U. S. Embassy’s vision of the campaign as one that speaks the language of the audience to be reached – not the audiences we already communicate well with.  The U. S. Embassy believes that information emanating from our current official channels has limited effectiveness as it does not have good penetration in this target audience.  The goal is to reach our audience in non-traditional ways through humor, use of graphics (including short graphic stories/comics), characters, logos, etc., that resonate within this community and will get people talking in a positive way about our message.  This group is currently receiving misinformation from  con men, their friends, neighbors, “someone who knows someone,” and we have to find a way to counteract those messages.  See Attachment B for composite descriptions of this audience.

A.4.2.   The Contractor must:

· Focus on the specific demographic which consists primarily of males ages 18 to 40;
· Target only the specified Mexican States and specifically on the rural locations and populations in those states;
· Use an appropriate mixture of media, placement and language for this specific population, such as radio, print, flyers, billboards, bus wraps, etc.;
· Time campaigns to coincide with the peak seasons for temporary labor recruitment; and
· Coordinate the message and strategy with concerned parties in the Government of Mexico and other strategic partners.

A.5.  PARTIES AFFECTED

· U.S. Government 
· Embassy, Consulates, and Consular Sections throughout Mexico
· Public Affairs Section
· Victims and potential victims of perpetrators of fraud
· Perpetrators of fraud
· Honest service providers
· Migrant Bureaus of INM
· Mexican NGOs
· Mexican Congress

A.6.  SPECIFIC EXCLUSION OF SERVICES

The Contractor shall specifically EXCLUDE media already highly developed by the U. S. Government such as websites and any other media or communication that does not focus on this target audience. Internet and mobile phone advertising are excluded. Any other “high tech” advertising is also excluded.



EXHIBIT 1

INSTRUCTIONS, CONDITIONS, AND NOTICES TO OFFERORS


1. PRE-PROPOSAL CONFERENCE

Offerors are invited to attend a pre-proposal conference at 10:00am on Friday, April 26, 2013 in the Salon Duque Room at the Sheraton Maria Isabel Hotel, Paseo de la Reforma 325, Colonia Cuauhtémoc, 06600 Mexico City. Please confirm your attendance by email to Julio César Serrano, serranojc@state.gov. 

2. SUBMISSION OF OFFERS

The Offerors are to submit two separate volumes numbered as “Volume I” and “Volume II” which are to contain the following:

2.1. Volume I – Each Offeror is to submit the prices filled in as required in Paragraph 1.2.  Pricing under Supplies/Services and Prices Costs, stated in continuation to Standard Form-1449. Fill in Blocks 17a, 30a, 30b and 30c of SF-1449.

2.2.  Volume II – Each Offeror is to submit the following:

2.2.1.  An overall advertising campaign strategy with a specific implementation plan for each location;

2.2.2.  At least two samples of previous campaigns executed at the national level demonstrating the offeror’s ability to work in a variety of media. 

2.2.3.  A methodology for measurement of the results of the use of each media type in each geographical area, including a mechanism to collect and quantify feedback from the target audience;

2.2.4.  Evidence that the offeror operates an established business with a permanent address and telephone listing;

2.2.5.  List of clients, demonstrating prior experience with relevant past performance information and references;

2.2.6.  Evidence that the offeror can provide the necessary personnel, equipment, and financial resources needed to perform the work; and

2.2.7.  Current Financial Statement certified by a third party to include:

2.2.7.1.  Income (profit-loss) Statement that shows profitability for the past three years; and

2.2.7.2. Cash Flow Statement that shows the firm’s sources and uses of cash during the most recent accounting period.  This will help the Government assess a firm’s ability to pay its obligations.

The Government will use this information to determine the offeror’s financial responsibility and ability to perform under the contract.  Failure of an offeror to comply with a request for this information may cause the Government to determine the offeror to be non-responsible.

2.3.  Offers are to be submitted in English, in a sealed envelope on or before May 20, 2013, before 17:00 via mail or email.  The offers are to be addressed as follows:

Julio César Serrano
Procurement Agent
American Embassy
Paseo de la Reforma No. 305
Colonia Cuauhtémoc
06500 Mexico, D. F.

or

serranojc@state.gov

3. Oral Presentation of Proposal
An oral presentation of each offeror’s advertising plan will be scheduled by the contracting officer after May 21, 2013. Presentations should last no more than one hour. Date, location, and time to be determined.




