POLITICAL CHALLENGES TO PUBLIC RADIO
IN THE DIGITAL MEDIA ERA

THE AMERICAN PERSPECTIVE



American Broadcasting History

Mainly commercial broadcasting origins for USA:

Radio--1920 to apx. 1970
Television-1946 to apx. 1965

Small number of "educational radio stations" in
the period 1925 - 1970

1946: FCC reserves FM spectrum space for
noncommercial stations



American vs. German Broadcasting Systems

USA: Commercial radio-TV established first
Germany: Public system created post-WW ||

USA: Federal allocation of licenses (FCC)

Germany: State-based media boards allocate licenses
(federal allocation of frequencies)

USA: Can buy/sell broadcast licenses
Germany: Media boards control all transfers




M

ass Media Marvels: 1965 - present

Public TV and radio in USA, cable TV, non-
broadcast channels, FM for automobiles, fax,
satellite TV and radio for home, satellite radio
for cars, digital TV/radio stations, home video
recording/playback, DVD, MP3-iPod players,
mobile phones, mobile data/SMS, internet

dUucC

l0/video streaming and on-demand,

pOd

casts, tablet computers (iPad, etc.), home

broadband, internet-connected TV....



Commercial Broadcasting Changes fm 1965:

TV stations generate huge profits. Public service
programming, children's TV switches to selling tool for
products (cereals, toys, etc)

Commercial radio popularity moves to music-based
formats on FM. MW stations left with much smaller
audiences. News staffs cut.

TV local news generates profits with tabloid-style
coverage. “If it bleeds, it leads.”



Public Broadcasting era begins ca. 1970:

1967-- Corporation for Public Broadcasting (CPB)
created to channel federal funds to radio/TV stations
and producers and insulate broadcasters from political
interference

Federal money allocated for creating/building stations

1971: NPR news/information programs begin on first
national noncommercial network



Public Broadcasting Political Insulation

CPB board members must not be all from same
political party.

Federal funds allocated two fiscal years ahead
of current fiscal year (FY)

Risks: Partisan CPB board members skew
program funds. Political interference from
administration officials.




1970's-FM radios appear in automobiles: FM stations--
commercial/public see rapid audience growth
Steady public TV audience growth, but limited news

programming. Popular children’s programs plus cultural
offerings—dramas from BBC, music.

1980-2010 Big increases for NPR/public radio
audience, especially NPR daily news programming

Sponsorship/listener contributions--steady growth for
radio stations



Growth of Public Broadcasting System

1970 - 1980 Public Radio and TV stations
established and spread to cover US population

NPR stations grow from 85 in 1971 to 900 by
2010

1982 Satellite multi-channel distribution of
radio programming brings greater program
diversity



Growth of Federal Funding via CPB

1980: $152 million
1990: $ 229.4 million
2000: $ 300 million
2005: $ 389 million
2010: $ 420 million
2012: $ 445 million

Source: Corporation for Public Broadcasting



Threats to Public Broadcasting Programming

Administration threats to funding—Nixon 1970s

Congressional factions seek cuts—Republican
conservatives 1990’s/2010--

Manipulation of CPB Board—political ideology-

based program creation—George W. Bush
administration 2004



NPR National Audience Growth 2006 - 2010

NPR Audience Continues to Grow in 2010
NPR Weekly Listeners, in Millions
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Nightly Network TV Newscasts Decline

Evening News Audience Continues a 30-Year Decline

November-to-November Average \Viewers per Night
in Millions

60

ED\_\/\

40

30
20
10
0D m—————————— — T T——T T T T T T T T T T T
PSPPI IS S E PSS

source: MielsenMedia Research, usedunderlicense




US Newspaper Paid Circulation 2003 - 2010

Newspaper Circulation Declines for 15 Consecutive Periods
Percent Declines in Circulation by Six-Maonth Perod

Daily e—Sunday
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Newspaper Editorial Staff Face Big Cuts

Newsroom Workforce Continues its Decline
NumberofWorkers
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source: American Society of News Editors, Mewsroom Employment Census, 2009, ASMNE dates its data accordingto the
release date. PEJ presentsthe data accordingto the yearthe data were compiled.
Mote: Minorities include Mative Americans, African Americans, Latinos, and Asian Americans.



“‘Sponsorship” Income for Public Broadcasting

Sponsorship announcements set by law
Short “funding credits” run 15 to 20 secs.
No interruption of programs

No qualitative statements or comparisons
Funders must be identified for all programs

Sponsors seek high-value public radio
audiences—education, income, etc.



Income Sources for Public Radio Stations

PERCENTAGE OF PUBLIC RADIO STATION REVENUE BY CATEGORY (FY 09)

Federal, State & Local Gov. 5.8%

Foundations 8.2%

CPB 10.6%

Individuals 34.4%

Other 6.6%

Business 20.1%

University 14.3%

Source: Corporation for Public Broadcasting



NPR Radio Audience Facts (2011)

68% College degree +

Median Age 49 yrs

53% Male

47% Female

Median Household Income - $93,100

NPR on air - 26.8 million listeners weekly
WWW.NPR.org Online - 15.7 million monthly




NPR Market Share’s Steady Rise
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Power Politics and Public Radio News

Personal Politics = ideology, viewpoints. Role of
government, etc.

Power Politics = Attempts by
groups/organizations/industries to influence
public opinion and shape news media
coverage, to enhance, or shift views on a public
policy issue
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Reporting in America



NPR'S AVERAGE PERCENTAGE OF UNRESTRICTED REVENUE BY CATEGORY (FY10)

Grants & Contributions /%

NPR Foundation Support 4%

NPR Foundation Endowment Distribution 5%

investment Income 1%

Station

Programming

Fees v

34% "‘ Distribution Services 19%

Other Revenues 6%

Membership Dues 2%

« Station Program Fees = Largest Source



Income Sources for Public Radio Stations

PERCENTAGE OF PUBLIC RADIO STATION REVENUE BY CATEGORY (FY 09)

Federal, State & Local Gov. 5.8%

Foundations 8.2%

CPB 10.6%

Individuals 34.4%

Other 6.6%

Business 20.1%

University 14.3%

Source: Corporation for Public Broadcasting



NPR Editors and Reporters Respond

Transcripts/independent reviews added
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Weekday Audience Throughout the Day

Weekday audiences (hour-by-hour)
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