U.S. COMMERCIAL SERVICE
TOPIrOBAA C/1IYXXBA CLIA

United States of America

Department of Commerce

International Buyers Program
2015 U.S. Trade Show Schedule

Mporpamma Ana 3apy6erKHbiX NoKynateneu
KaneHpgapb TOproso-npombliLIeHHbIX
BbicTaBoK B CLLUA - 2015 .

U.S. Consulate General eHepanbHoe KoHcynbcTBo CLUA
U.S. Commercial Service Toprosas Cnyx6a CLLA
41 Kazybek bi St yn.Ka3blbek 61 41
Almaty 050010 Kazakhstan Anmatbl 050010 KasaxcTaH
Tel: +7 (727) 250 7612 ext. 6490 Ten:+7 (727) 250 7612 BHT.6490
Fax: +7 (727) 250 0777 dakc: :+7 (727) 250 0777

www.export.gov/kazakhstan www.buyusa.gov/kazakhstan



http://www.export.gov/kazakhstan

U.S. Department of Commerce
International Trade Administration
U.S. Commercial Service

MuHucTtepcteo Toprosau CLLIA
AIMMHUCTpaums BHewHeln Toprosau

America

Department of Commerce TOprOBaﬂ C}'Iy)'K6a CLUA

Introduction

The US Commercial Service in Almaty started its work in July 1993. The mission of the U.S. Commercial Service, an

overseas branch of the U.S. Department of Commerce, is to promote business relations between the U.S. and

Kazakhstan.

e The U.S. Commercial Service has 260 offices worldwide and is represented in Kazakhstan by an American
citizen and a group of Kazakhstani commercial experts

e Commercial specialists are experts in those sectors of the national economy which are prioritized from the
Kazakh- American trade and investment development perspective

Are you looking for business partners in USA or American suppliers of goods and services? Our specialists from U.S.
Embassy in Kazakhstan will help you to:

e contact U.S. suppliers of goods and services and help you find business partners

e find American companies matching your business interests, organize meetings with them

e place your company’s profile on our website www.export.gov/kazakhstan

e introduce your business to American companies, participating in international and U.S. tradeshows

e identify sources of funding

BeepeHue

ToproBsas cny»kb6a CLIA B r. AnmaTbl Hayana ceBoto paboty B uione 1993 roga. Muccueir ToproBoi ciyKbbl,

3apybexkHoro nopgpaspeneHns MuHuctepctea Toprosau CLUA, sABnAeTca coAencTBMe pPasBUTUIO  AEN0BbIX

oTHoweHnin mexay CLUA n KasaxctaHom.

e Toprosasa cnyxba CLUA nmeet 260 odurcoB no Bcemy MUpy U npeacTasieHa B KasaxcTaHe amepuKaHCKMM
rpaxA4aHMHOM U FPYyNMnon Ka3axCTaHCKUX KOMMEpPYECKUX CNeLmanmcToB

o Kommepueckue cneumnmanmctbl ABAAIOTCA IKCNEepTamm B 061aCTN TeX CEKTOPOB HAPOAHOTO X03AMUCTBA, KOTOpbIe
NPW3HaHbl NPUOPUTETHBIMM C TOUYKU 3PEHUA PA3BUTUA aMePUKaHO-Ka3axCTaHCKOW TOProBn U MHBECTULLUIA

Bbl XoTHTe HaliTK genosbix NapTHepos B CLLUA nan nocTaBLMKOB aMepmUKaHCKMX TOBApOoB M1 ycayr? Hawm

CneLunanuncTbl, paboTatolme B aMepuKaHCKOM NoconbeTee B KazaxcTaHe, momoryT Bam:

e  YCTaHOBMUTb KOHTaKTbl C aMEPUKAHCKMMM NOCTaBLLMKAMM TOBAPOB U YCAYT, HAWTU 4eN0BbIX NapTHEPOB

e  HalTn amepuKaHCKMe KOMNaHMU, 0COBEHHOCTU AeATENbHOCTM KOTOPbIX Hanbonee NOAHO OTBeYatoT Balwmm
[EeN0BbIM MHTEPECAM W OPraHM30BaTb MHAMBUAYAIbHbIE BCTPEUN

e  Pa3mecTuTb MHPpOpMaLMIO O Ballelt KomnaHMM Ha Hallem caiTe www.export.gov/kazakhstan

e [pepacTtasuTb Bawe npegnpuatve TbicAYaM aMePUKAHCKMX KOMMAHWUI - y4aCTHUL, MeXAYHAPOAHbIX 1
aMepPUKaHCKMX BbICTaBOK

e OnpeaennTb UCTOYHUKM PUHAHCUPOBAHMA
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2015 International CES®
(Consumer Electronics Show)

ﬁ January 6-9, 2015
Las Vegas, Nevada, USA

www.cesweb.org

THE GLOBAL STAGE FOR INNOVATION

The International CES® is the world’s leading innovation event and largest annual trade show for the consumer technology
industry, from automotive, mobile electronics, audio and video, digital health and fitness, and wireless technology to high-end
audio, satellite systems, and more. From startup companies to large global manufacturers, CES is the premier event bringing
together consumer technology product manufacturers, distributors, researchers, content developers, financial analysts, and the
press with the highest concentration of buyers and decision makers in the retail distribution channel.

Benefits for IBP Attendees

e  Complimentary Exhibits Plus Pass registration for IBP Delegates/No registration fee.

e  Complimentary access to keynotes, SuperSessions, and select free conference sessions.

e Invitation to the Global Matchmaking and International Networking reception.

e Access to the International Commerce Center (ICC), available exclusively for international attendees and exhibitors.
Amenities include complimentary computer stations and laptop hookups with Internet access, light refreshments,
access to translators, and private meeting rooms. For additional services offered to our International attendees, visit
cesweb.org/international.

Seminars A full conference program will be available. For more information, visit cesweb.org/conferences.

Industries Audio, automotive electronics, computer hardware and software, connected home, content distribution, digital
health and fitness, digital imaging/photography, electronic gaming, emerging technology, entertainment/content, internet-
based multimedia services, lifestyle electronics, telecomm/infrastructure, video, wireless, and wireless devices.

Target Buyers Executive-level decision makers, retail buyers, distributors, importers/exporters, manufacturers, manufacturer
representatives, financial and market analysts, and members of the press.

For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)

250 7612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

MexayHapogHas BoictaBka MoTpe6buTtennbckoii neKTpoHuKKu 2015
(Consumer Electronics Show)

6-9 finBaps, 2015
Nac Berac, Hesaga, CLLA

www.cesweb.org

THE GLOBAL STAGE FOR INNOVATION

MexayHapoaHas BbICTaBKa NOTPeObUTENIbCKOM 31eKTPOHUKM (CES)® — 3To KpynHeliwasn B MUPE exeroaHas Toproso-
NPOMbILL/IEHHAA BbICTaBKa HOBEMLINX TEXHONOIMI B 061aCTV NOTPEBUTENLCKOM INEKTPOHUKM, HaUMHAA C aBTOMOBUAbHOM U
NOpPTaTUBHOW 3NEKTPOHWKM, ayAMO0, BUAEO, AOMALLUHEN CBA3U U 6ECNPOBOAHOMN TEXHOIOMMUM U KOHYAA SKCK/O3UBHBIMWU ayamno U
CMYTHMKOBbBIMM CUCTEMAMM U T.A. ITO cOBbITUE MUPOBOrO 3HAYEHNA, KOTOPOE NOCeLLAoT NPOU3BOANUTENN TOBAPOB
NoTpebuTeNbCKON INEKTPOHUKM, AUCTPUOBLIOTOPBI, UCCNef0BaTeNN, PAa3PabOTUNKM KOHTEHTA, GMHAHCOBbLIE aHANIMTUKN U
npeaCcTaBUTENN NPECCHI, @ TaKKe 6OoNbLIOe YNCNO NOKynaTenei 1 paspaboTyMKOB pelleHnii B 061aCT PO3HUYHON TOProBAW.
Mpeumywectea gna nocetuteneii IBP

e  BecnnaTtHasa pernctpauma c nonydeHvem nponycka «Exhibits Plus»

e  BecnnatHoe nonyvyeHne OCHOBHbIX A0KNaA0B, becniaTHoe noceleHne NyyLWnx MepPonpUATUIA U HEKOTOPbIX
KOHbepeHLUN.

e  becnnaTtHoe npurnaweHne Ha Ae/10BOI NpUem.

e BO3MOXKHOCTb paboTbl M O0TAbIXa B MexayHapoaHom LeHTpe Toprosau (ICC), KoTopolt 061a4atoT TONbKO 3apybeskHble
NnoceTUTENN M Y4acTHUKK. BecnnaTHoe nosnb3oBaHne MHTepHeTOM M BydeTom, a TaKKe yCnyrv nepeBoaymKoB U
nomeLLeHNA A1A NeperoBopoB. Y3HaTb 0 APYruX yCayrax ana 3apybexHbix noceTuTeneit MoXKHo Nno agpecy:
cesweb.org/international.

CemuHapbl Bam byzeT npegocTaBneHa nporpamma Bcex KoHbepeHUuit. JonoaHUTeNbHYI0 MHGOPMALMIO MOXKHO NONYYUTb NO
anpecy: cesweb.org/conferences.

Otpacnun Ayano, aBTOMOO6MNbHAA 31EKTPOHKMKA, KOMMbIOTEPbI U KOMMbIOTEPHOE 0becneyeHne, SNEKTPOHMKA ANA AOMA,
pacnpegesnieHVe KOHTEHTa, MEANLMHCKanA 31EKTPOHMNKA U GUTHEC—3NEKTPOHMKA, LumMdpoBoe nsobpaskerHne/ potorpadus,
3/71EKTPOHHbIE UTPbl, HOBbIE TEXHONOMUM, Pa3BaedeHns/ KOHTEHT, MybTUMEAMINHbIE YCAYTM No MHTEpHETY, NpecTuskHas
3/1EKTPOHUKA, TEIEKOMMYHUKaLMK/ MHGPACTPYKTYpa, BUAEO, becnpoBoHble TEXHONOMMU U NPUBOPDI

Lienesble NnoKynaTenu PyKoBoAMTENIM KOMNAHWUIA, PO3HUYHbIE MOKYNaTeNu, AUCTPUBBIOTOPBI, UMNOPTEPbI/ 3KCNOPTEPSI,
Npou3BOAUTENN, areHTbl NPOU3BoAUTENEN, GUHAHCOBbIE U PbIHOYHBIE AHAIMTUKM U NPELCTaBUTENN NPeCCh.

[na noapo6Hoit nHbopmauum, noxkanyicra, obpawantecs: Anmsa LalixuHa, cneunanuct Toprosoi Cnyk6bi CLUA B
KasaxcTaHe; Ten.: +7 (727) 250 7612 (BH 6491), e-mail: Aliya.Shaikhina@trade.gov
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Shooting, Hunting, Outdoor Trade Show and Conference SHOT 2015
January 20-23

SHOT-SHOW a5 vegas, v

www.shotshow.org

Summary
The Shooting, Hunting, Outdoor Trade Show and Conference (SHOT Show®) is the largest and most comprehensive trade show
in the world featuring more than 1,600 exhibitors showcasing firearms, ammunition, and shooting and hunting accessories as
well as products specifically designed for the law enforcement and military markets. SHOT Show attracts buyers from more
than 100 countries. As an added benefit, SHOT Show is the largest single gathering of outdoor press. SHOT Show is also the
largest law enforcement and cutlery show in the United States. SHOT Show is not open to the public and is a trade-only event.
Benefits for IBP Attendees
e  Complimentary registration to attend SHOT Show (credentialing requirements must be met)
e  Special VIP/IBP recognition badge holder
e  Access to the International Business Center. Amenities to include breakfast, lunch, and afternoon reception during
each official show day, four conference rooms for private meetings, and hosts to assist with scheduling.
e  Special registration desk (located in the International Business Center) staffed with multilingual hostesses providing
translation service as well as multilingual brochures
Industries Firearms, ammunition, optics, hunting and shooting accessories, cutlery and products related to shooting sports,
hunting, and law enforcement products and services.
Target Buyers Retail buyers, wholesalers, distributors who promote and sell shooting, hunting, and law enforcement
equipment.

For more information please contact: Nurlan Zhangarin, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7
(727) 250 7612 (ext. 6495), e-mail: Nurlan.Zhangarin@trade.gov

OpyKeitHaA BbicTaBKa Shot 2015
20-23 aHBapa

S" OT.S“ow Nac-Berac, wrat Hesaga

www.shotshow.org

KpaTtkas unpopmauymsa
MexayHapoaHasa spmapKa CnopTUBHOM 0XoTbl 1 KoHbepeHuma (SHOT Show®) npeactasnaeT coboit camyto 6onbluyo 1
Hanbosee NpeAcTaBMTENIbHYIO BbICTaBKY-ApMapKy B Mupe ¢ 6onee yem 1 600 3KCNOHEHTaMM OTHECTPEIbHOTO OPYXKUS,
60enpunacos, BK/OYAnA OPYXKME M OCHALLEHME AR OXOTbl, @ TAK¥KE OPYKMe, CneumnanbHo npegHasHadeHHoe gan
NPaBOOXPaHUTE/IbHbIX OPraHOB M BOEHHbIX. Ha BbICTaBKy-ApmapKy npuessKatoT nokynaTtenu us 6onee yem 100 cTpaH. B
KayecTBe A0MNONHUTENbHOTO BOHYCa MeXKAyHapoAHaA ApMapKa CNOPTUBHOM OXOTbl NPOBOAUT CaMyto 6ObLLYIO BCTpeYy
JKYPHA/IMCTOB, OCBELLAOLLMX BOMPOCHI TypM3Ma. MeaAyHapoaHas ApMapKa CNOPTUBHOM OXOTbl ABNAETCA TaK¥Ke KpynHenlen
APMapKOIN BOOPYKEHWUI U XONOAHOTO OPYKUA ANA NPAaBOOXPaHUTENbHbIX opraHos B CLUA. MexayHapoaHaa apmapka
CNOPTMBHOM OXOTbl - MEPOMPUATUE, 3aKPbITOE 1A 06LLECTBEHHOCTU M 0BCNYKMBAET TO/IbKO NpeacTaBuTenei Toprosbix Gupm.
Mpeumywiectea gna nocetuteneii IBP
e becnnaTHas perucrtpaums (AoXHbl 6bITb cObNtOAEHbI TPeboBaHNA aKKpeaUTaLmm)
o CraTtyc VIP-nocetTutensn ¢ COOTBETCBYOWMUM b3axKem
e B03MOXKHOCTb paboTbl M OTAbIXa B MeKayHapoaHOM BU3HeC- LeHTpe. YCayru BKAYatoT B cebs 3aBTpak, obes u
nocneobefeHHbI NPUEM B TEUEHME KaxKA0ro odULMANBHOTO AHA APMAPKK, YETbIPE NEPeroBOPHbIX KOMHATbI A
NpoBeAEHMUA IMYHBIX BCTPEY U MNOMOLLb OPraHM3aToOPOB B COCTAB/EHMMN PACNUCAHUI BCTPEY.
e CneuumanbHblli CTEHA, PErncTpaLLMm (PacnonoXKeHHbIN B MeXAYHapoaHOM BU3HeC-LLeHTPe) npeaaaraeT yeayru
nepesoa 1 6poLtOPbI Ha Pa3IUYHbBIX A3bIKaxX
OTpacau npombiwIeHHOCTU OrHecTpesibHoe OpyKue, boenpunachl, ONTUKA, OXOTa U OXOTHUYbE CHAPAXKEHWE, XON04HOe
opyue, NpMbopbI U U3JENUA, OTHOCALLMECS K CNIOPTUBHOM CTpenbbe, TOBapbl U yCNYrv AN NPaBOOXPaHUTE/IbHbIX OPraHoB.
LieneBble noKynatenu Po3HMYHbIE NOKyNaTeNn, ONTOBblE TOProBLbl, ANCTPUOBLIOTOPLI, NpoABUratoL e 1 npoaatoLme
OCHalleHMe ANs CNOPTUBHOM CTPenbbbl, OXOTbl U NPABOOXPAHUTE/IbHBIX OPraHOB.

Ana noapobHoi uMHpopmaumum, noxkanyiicra, obpawantecb: HypnaH MaHrapuH, cneumanuct Toprosoi Cnyx6bbl CLUA B
KasaxcTaHe; Ten. +7 (727) 250 7612 BH. 6495; Email: Nurlan.Zhangarin@trade.gov
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International Production & Processing Expo
January 27-29, 2015

Atlanta, GA, USA

WWW.ippexpo.org

|
p=—inl ﬂ

INTERNATIONAL PRODUCTION & PROCESSING EXPO

The International Production & Processing Expo is the world’s largest annual trade show for the integration of feed production,
poultry and pig husbandry, and poultry/red meat processing. Capital equipment suppliers to every segment of the industry are
represented: live production, hatchery/incubation, feed processing, poultry/red meat processing, further processing,
packaging, commercial egg production, marketing, and all support activities.
Benefits for IBP Attendees

e  Complimentary registration

e  Complimentary networking reception

e Access to the International Business Center. Amenities include translation services, matchmaking through the IBP

program, Wi-Fi capability, lounge, and computer access.

Industries: Commercial egg production, poultry processing, packaging, poultry production, pig production, feed manufacturing,
and meat processing.Product categories on display include poultry and pig production equipment, animal health products,
contract services, analytical laboratories, processing equipment, cooking equipment, packaging equipment and supplies,
seasonings, feed ingredients, feed manufacturing equipment, and transportation.
Target Buyers: Purchasing decision makers and technical managers for private-sector companies, government, and education,
which are involved in the production and processing of animal protein.

For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)
2507612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

MexxpayHapopaHas BbictaBka MpoayKkuum un ee NepepaboTku
27-29 AxBapsa 2015 roga

AtnaHTa, wrat Axopaxkusa, CLLUA

WWW.ippexpo.org

===y

INTERNATIONAL PRODUCTION & PROCESSING EXPO

MexayHapoaHasa BoictaBka MpoayKumm n NepepaboTku 3To KpynHomMacluTabHoe exerofHoe TOproBoe MeponpuaTue,
NPOBOAMMOE C Lie/1bto 06beAUHEHNA BbICTaBKM KOPMOB, NTULLEBOACTBA, CBUHOBOACTBA M NepepaboTKu MAca U ANYM.
MoCTaBLLMKM OCHOBHOIO 060pyA0BaHNA /1A KaXA0ro CerMmeHTa 0Tpac/aun NpeAcTaBAeHbl Mo CAeAyoWUM
obnactam:cofepKaHue, MHKybaTopHana cTaHUMA, nepepaboTka Kopma, nepepaboTka AnYM M MACa, AasibHelWwasn nepepaboTka,
YMNaKoBKa, KOMMepYeCcKoe NPOU3BOACTBO ANL,, MAPKETUHT M YCAYTM NO OKa3aHWUIO NOAAEPKKN.
Npeumywiectsa gna nocetutenei IBP

e becnnatHas pernctpauma Ans noceLleHna BbICTaBOYHbIX 3a/10B

e  bBecnnaTHoe nocelleHne npvema ANA Aen0BOro obueHuna

e Jloctyn B MexayHapogHsblit BusHec LieHTp. CepBuc BKAtoyaeT B cebs ycayrn nepesosa, KOOpAMHaLMA No nporpamme,

obecneuyerue Wi-Fi, nayHax v OCTYN K KOMMNbIOTEPAM.

Otpacnun: Kommepuyeckoe NPOU3BOACTBO AL, NepepaboTka ANUM, yNnaKoBKa, NTULLEBOACTBO, CBUHOBOACTBO, NPOU3BOACTBO
KopMa 1 nepepaboTka msaca.Kateropvm npoaykToB BKAOYAOT obopysoBaHWe AnAa NTULEBOACTBA U CBMHOBOACTBA,
NPOAYKTbl BETEPUHApPUKM, YCNYrM NO KOHTPaKTam, aHanuTuyeckue nabopatopum, obopyposaHue no nepepaboTke,
obopyaoBaHMe ANA NPUrOTOBNEHUA MULLM, YNIAaKOBOYHOe 0BOpyaoBaHME M pacxofHble MaTepuanbl, NPUNpasbl,
WHIPUAMEHTbI KOPMOB, 060pyaoOBaHMe ANA NMPOU3BOACTBA KOPMA U TPAHCMOPTUPOBKM.
Lienesble nokynatenu: Cneunannctbl, NPUHMUMALOLLME PeLEHNA NO NOKYMNKe, TeXHNYeCKMe MeHeaKepbl YaCTHbIX KOMMAHWUIA 1
NPaBUTENbCTB, KOTOPbIEe BOB/IEYEHbI B MPON3BOACTBO U NepepaboTKy KMBOTHOTO NPOTENHA.

Ans noapobHo MHopmaumum, noxkanyiicra, obpawantecb: Anua LaiixunHa, cneunanmct Toprosoii Cnyx6si CLUA B
KasaxcTtaHe; Ten.: +7 (727) 250 7612 (8H 6491), e-mail: Aliya.Shaikhina@trade.gov
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World of Concrete (WOC) 2015
February 3-6, 2015

WORL'D QF Las Vegas, Nevada, USA

CONCRETE www.worldofconcrete.com

World Concrete is the commercial construction industry’s most important annual international event. It draws attendees
throughout the world from all segments of the industry including repair and demolition, material handling as well as concrete
producers and masonry professionals. The show features special product and action areas including The Producer Center, a
dedicated marketplace of materials, equipment, demos and seminars for concrete producers; material handling, offering
trucks, excavators and more for material delivery, distribution, concrete placement and earth moving; concrete repair and
demolition, housing a display of surface preparation equipment, scarifying, grinding, sawing equipment and other demolition
products; World of Masonry, showcasing a full range of products, tools, information and technology for masonry professionals.
World of Concrete is pleased to have been selected to participate in the U.S. Dept. of Commerce International Buyer Program in
2015.

The U.S. Commercial Service is organizing a delegation from Kazakhstan to participate in the show and conference.

For more information contact: Azhar Kadrzhanova, Commercial Specialist; Tel: +7 (727) 250 7612 (ext. 6493); Email:
Azhar.Kadrzhanova@trade.gov

Bbictaska World Of Concrete 2015 (Mup betoHa 2015)
Nac Berac, wraT Hesaga, CLLUA

WORL'D nF 3-6 peBpana, 2015

CONCRETE www.worldofconcrete.com

«World of Concrete» anaeTca cambiM BaXKHbIM U CAMbIM KPYMHbIM €XeroAHbIM MeXAYHapOoAHbIM CObbITUEM B MHAYCTPUN
KOMMEPYECKOTO CTPOUTENbCTBA. BbiCTaBKa MPUB/EKAET NOCETUTE/IEN CO BCEFO MMUPA M CO BCEX CEKTOPOB CTPOUTE/IbHOM
WHAYCTPUUW. BbICTBaKa BK/IOYAET B cebs BbICTaBOYHbIE NIOWAAMN ANA CNeLManbHol NPoayKLuMmn n obnact gencTaus, BKAOYaA
«The Producer Center» («LieHTp Mponssoautena»), rae npescraBneHbl CTpolimatepuansl, 06opyaoBaHue, NpoBoaATCA
CceMUHapbl ANA NPOM3BOAUTENEN LieMeHTa, MaTepuanbHaa 06paboTka, MaluMHbI, SKCKOBATOPLI, FPY30Bble MaLUUHbI AN1A
[0CTaBKM, NOKa3 KNaaKkn 6eToHa 1 caBura rpyHTa, PEMOHT U CHOC, MOKa3 NoAroTOBKM NMOBEPXHOCTU, 060pyA0BaHUA ApobieHMs,
pacnuaneaHua u apyron npoaykumu; «World of Masonry» («Mup KammeHow Knagku») npeacrasaseT wupoyanwmii bibop
NpoAyKLuMK, MHOOPMALMM N TEXHONOTUI ANA CNEeLManncToB KameHHon Knaaku; «Technology for Construction» («TexHonorum
CTpouTenbcTBa») —3TO BbICTaBKa CTPOUTENbHBIX TEXHONOMMI U NPeACTaBAAeT HOBEMLLNIA TOBapbl U MHCTPYMEHTbI A4
WHAYCTPUM CTPOUTENBCTBA OT BeAyLLMX NPOBaNAEepOB MHPOPMALMOHbBIX TEXHONOTUIA U cucTeM. BbicTaBKa 1 KoHdepeHLMA
«World of Concrete» 6bina BbibpaHa Ans y4acTus B nporpamme «MHocTpaHHbI MapTHep» MuHuctepcTtea Toprosau CLUA B
2015 roay.

Kommepueckan cnyxba opraHusyet aeneraumio n3 KasaxcraHa A1A NOCELLEHNA 3TOM BbICTaBKMU U KOHdepeHLUH.

[na noapo6Hoit nHbopmauum, noxkanyicTa, obpalwaitecs: Axkap KagpkaHosa , cneumanuct Toprosoit Cnyx6bl CLUA B
KasaxcTtaHe: Ten. +7 (727) 250 7612 BH. 6493; ®akc +7(727) 250-0777; Email: Azhar.Kadrzhanova@trade.gov
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Natural Products Expo West/Engredea 2015
March 6-8, 2015
Anaheim, CA, USA

PRO D U CTS www.expowest.com

Natural Products Expo West/Engredea (produced by New Hope Natural Media) is the leading trade show in the natural, organic,
and healthy products industry. This trade-only event is the best place to see and sample the newest products and
developments in the natural products industry. With more than 60,000 industry professionals and almost 2,500
exhibiting companies, the event showcases the entire value chain of healthy products from start to finish, identifying the best
sellers of today and the tren ds of tomorrow.
Benefits for IBP Attendees

e Complimentary registration; deadline is March 1 for qualified international attendees

e  Complimentary networking lounge for international attendees

e  Retail store tour (fee required)
Seminars: Natural Products Expo West/Engredea provides opportunities to learn and explore new ideas, industry trends,
and practical solutions to improve business practices and broaden industry knowledge. Many sessions are included with the
registr ation fee, unless otherwise noted in the description.
Industries :Agricultural products and services, apparel, cosmetics/toiletries, education/training services,
environmental technologies, processed foods, food processing/packaging equipment, furniture, general consumer goods,
giftware, healthcare services, household consumer goods, pet foods/supplies, textile fabrics, and supplements/vitamins/herbs.
Target Buyers: Professionals and buyers in ingredient, food, supplements, health, beauty, and natural living.

For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)
2507612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

BbicraBka HatypanbHbix Mpogykroe Bect/3Hrpegea 2015
N T U I__ 6-8 MapTa 2015 roaa

AHaxeim, wTat KanudopHus, CLUA
PRO D U CTS www.expowest.com

WEST

BbictaBka HaTypanbHbix Mpoaykros Bect/dHrpegea (opraHmsyemas New Hope Natural Media) anampytouiee Toproso-
NPOMBbILLIEHHOE MeponpuAThe B 061acTV HaTypanbHOM, OPraHNYEeCKM YUCTOMN M NONE3HOM ANA 340POBbA NPOAYKLMN. ITO
TOProBoe MeponpuATUe ABAAETCA JYYLUMM MECTOM, re MOXHO YBMAETb U NonpoboBaTb HOBeWLWwMe NPOAYKTbI U Y3HaTb O
pa3paboTkax B 061acTM HaTypanbHbIX NPOAYKTOB. Ha BbicTaBke byaeT 6osee 60,000 npodeccroHanos B AaHHOM 0bnacTu u
noutn 25,000 BbICTAaBOYHbIX KOMMaHUI, 3TO MePONPUATME NPEACTABAAET NONHYIO 3HAYMMYIO LLENOYKY NPOAYKTOB 340P0BbA OT
Hayasia 4o KOHLA, onpeaenss Ayylime npoAaBaemble NPOAYKTbl CETOAHALIHEro AHA U TpeHAb! byayuiero.
Mpeumyuwiecrsa gna nocetuteneii IBP:

e  BecnnaTtHasa pernctpauma, KpaHuii cpok 1 MapTa AnA yTBeP:KAEHHbIX MeXAYHapOAHAX noceTuTenein.

e  becnsnaTHOE No/Nb30BaHWe rOCTUHOW A/1A AE/10BOTO OBLEHUA ANA MEXAYHAPOAHbIX NoceTuTenein

e  OcMOTp MarasmHa pO3HUYHOW TOProBaK (NaaTHan ycayra)
CemwuHapbl: BbicTaBka HaTypanbHbix MpogyktoB West/Engredea npepsiaraer BO3MOMHOCTU AN 0B6YYEeHUA WBbISBAEHUA
HOBbIX MAeN, TPEeHAO0B OTPAC/U U NPAKTUYECKMX PeLUeHU B LLeNAX YydlleHWA Ae/10BOM NPAaKTUKM U paclUIMPEHUs 3HaHWU 06
oTpacan. MHOrne ceMmHapbl y»Ke BK/IKOYEHbI B N1aTy 33 PErncTpaLLmio, eCiv MHOe He YKa3aHo B ONUCaHUM.
Otpacnun: CenbCKOXO3AWCTBEHHbIE MPOAYKTbI U YC/IYrK, OAexAa, KOCMETUMKA U TyaneTHble MPUHAANENKHOCTWU, obpa3oBaHue
M TPEHUHFOBbIE YCNYTW, TEXHOIOTUM OXPaHbl OKPYXKatoLLei cpeabl, npoweawme obpaboTKy nuLLeBble NPOAYKTbI,
obopyaoBaHue ana nepepaboTKM U ynakoBkK, mebenb, noTpebutenbckue ToBapbl obuiero npoduasa, nogapoyHan NpoayKLma,
MeANLMHCKME CNyK6bl, foMaLLHMe NOTPebUTeNbCKMe TOBAPbl, KOPM ANA XKMBOTHBIX M 300TOBAPbI, TEKCTU/b U TKaHU, @ TaKKe
006aBKY, BUTaMWUHbI U TpaBbl. Lienesble nokynatenu: MpodeccMoHanbl U nokynaTenn B 061acTM UHIPUAMEHTOB,
NPOAYKTOB MUTaHWUA, NULLEBbIX A06aBOK, 340P0BbA, KOCMETUYECKUX TOBAPOB M HATypasbHOM NPOAYKLUN.

Ana noapo6bHoi nHdopmaumm, noxkanyicra, obpawantecs: Anms LalixuHa, cneymanuct Toprosoi Cnyxk6bi CLUA B
KasaxcTaHe; Ten.: +7 (727) 250 7612 (BH 6491), e-mail: Aliya.Shaikhina@trade.gov
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h ome 3 International Home + Housewares Show
pro‘rli March 7-10, 2015

Chicago, IL, USA
www.housewares.org

+ housewares
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The International Home + Housewares Show in Chicago is the leading global marketplace to see the latest market-driven
homegoods products, designs, and trends. It is a must-attend event for retailers and distributors who want to improve their
business by differentiating their product offerings and concepts. With a strong focus on high-quality, high-design global
brands, the Show features the entire product lines of the leading U.S. housewares brands, product suppliers, and designers—
not just the products pre- selected for export markets displayed at non-U.S. shows. Buyers have a chance to find new products
and product lines that are not yet available in other markets.
Benefits for IBP Attendees

e  Complimentary entrance badges, with pre-registration

e Complimentary networking reception

e  Hotel discounts

e  Convenient complimentary shuttle bus service from the official Show hotels

. International Business Center with refreshments, meeting rooms, and e-mail access
Seminars: First-class educational and networking opportunities, including special exhibitions and displays and a full
lineup of seminars on trends and design, visual merchandising and branding, retail success factors, and consumer preferences.
Industries :Dine + Design, featuring fashion-forward innovative products for cooking and entertaining; Clean, Contain + Sustain,
featuring bath and shower accessories, and tools and solutions for cleaning and home organization; Wired + Well, featuring ki
tchen and household electrics, home health-care and personal care products, and home environment products; Global
Crossroads, with International Pavilions.
Target Buyers: Decision makers within governments, industries, and private-sector companies who are involved in various
aspects of consumer products; professionals in the international home and housewares buying community, representing retail,
import, and distribution channels.

For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)
2507612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

MexayHapoaHasa BbictaBska unbe n

home p rolfi'l' Tosapbi gna [floma
+ housewa res 7-10 Mapta 2015 roga

! Yukaro, wrtat UnauHolic, CLLA
e e - ~ Saturday 10:00am - 5:30 pm
march 7 -10 Sondoy B :
m Ty e & Monda g 5
chicago - usa Siasor B0 G !

www.housewares.org

MerxayHapoaHas BbictaBka uabe 1 Tosapbl ana JJoma B YMKaro sTo 0AMH U3 NMANPYIOLWMX PbIHKOB, F4e MOXHO
03HAaKOMMUTbCA C TOBAapamM, UX AU33aMNHOM U TPeHAAMM, NOABUBLUMMCA NOA, BAUAHMEM PbiHKa. [laHHOe MeponpuaTue ABAAETCA
Heob6Xo0AMMbIM ANA NOCELLEHNA PO3HUYHBIM TOProBLAM U AUCTPUOIOTOPAM, ECIN OHU XKEeNatoT pacMpuUTb CBON BU3HeC, TaK
KaK 3Ta BbICTaBKa NO3BOUT UM AMBEPCUPULMPOBATL MPEANONKEHUA O NPOAYKTaX U KoHuenuuu. Yaensaa 6oabwoe BHUMaHUe
BbICOKOKAYeCTBEHHbIM rnobanbHbim bpeHaam HoBellero An3aiHa, BoicTaBKka npeanaraet NoHYO NPOAYKTOBYO IMHENKY
BEAYLIMX XO3ANCTBEHHbIX HpeHA,0B, MOCTaBLLMKOB NPOAYKUMK U Au3aliHepos CLUA. 3To He NpocTo NpoAyKLMs, nayLas Ha
3KCNOPT, KaK 3TO BbIBaeT Ha APYrMX BbICTaBKaX, NPOBOAUMbIX B APYrMX CTpaHax. [loKynaTenM MMerT BO3MOXHOCTb
OTbICKaTb HOBble MPOAYKTblI U MPOAYKTOBbIE IMHEWNKN, KOTOPbIE ELLLEe HE NPEeACTaBeHbl HA APYTUX PbIHKAX.
Mpeumywiecrtsa ans noceTutenei:

e becnniaTtHble 3HaYKKM 419 BXO4a NPU YCA0BUM NPeaBapUTeNbHOM pernctTpaumm

e becnnatHoe nocelleHve npuema ana AenoBoro obuweHus

e CKMAKM NO NPOXKMBAHUIO B rOCTUHMLE

e Ypo6Has 6ecnnaTHaa ycayra no TPaHCMOPTUPOBKE U3 YTBEPHKAEHHbIX TOCTUHWLL, CBA3AHHbIX C BbiCTaBKOWM

o  MexayHapoaHblii bBusHec LleHTp, rae Bbl MOXKeTe HAaMTU YroweHnsa, KoHPepeHL-3abl C AOCTYNOM K 3/IEKTPOHHOM

noyrte

CemuHapsbl: MepBOKNaccHble BO3MOMKHOCTM a/a 0bpa3oBaHMA M OBMeHa OnbITOM, BKAKOYasA CneLuannsnpoBaHHbIe
BbICTaBKM, NOKa3bl M CEPUA CEMUHAPOB NO TEHAEHLMAM M Npobaemam amnsariHa, opopMAEHMIO TOProBbIX NAOLWALEN C Lebto
CTUMYIMPOBaHUA cbbiTa, bpeHaam, GakTopam ycnexa 418 PO3HUYHOW TOProBAM U NpeanoYTeHUAM noTpebuTenei.
Otpacam: OTaen Dine + design (Obepg, + AM3aiiH) NnpeanaraeT HaUAYYLWYO NPOAYKLMIO AN KYXHM W NpUema rocTeit; otaen
Clean, Contain + Sustain (motowux cpeacTs, UX XpaHeHUA U obecnedyeHns NopsaaKa) npeanaraeT ToBapbl 414 BaHHbIX U Aywa,
WNHCTPYMEHTBI.

Ona noapo6Hoit nHbopmauun, noxKanyicTa, obpawantecs: Anusa LalixuHa, cneunanuct Toprosoi Cny:k6bi CLUA B
KasaxctaHe; Ten.: +7 (727) 250 7612 (BH 6491), e-mail: Aliya.Shaikhina@trade.gov
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NPE 2015 - The International Plastics Showcase
March 23-27, 2015

_ Orlando, FL, USA

produced by SPI www.npe.org

NPE 2015: The International Plastics Showcase (NPE 2015) is one of the largest and oldest U.S.-based international trade
shows. As the single largest concentration of professionals in the U.S. plastics industry, every three years NPE brings together a
cross section of virtually the entire plastics and elastomers industry. As a result, this event has a pivotal effect on plastics
industry buying decisions worldwide. NPE offers more education sessions than other shows of its kind, offering many
informative, relevant sessions that truly add value to an attendee’s registration.
Seminars: NPE 2015 will include the Plastics Industry Trade Association’s (SPI) Business of Plastics Conference, ANTEC 2015 and
Spanish-language seminars (900+ educational sessions).
Industries: Additives & modifiers, assembly equipment, bagmaking, barrels, bimetallic cylinders, blenders/ mixers,
blowmolding, blowmolding (extrusion and/or injection), CAD/CAM and/or CIM, chemical materials/pigments/dyestuff,
chillers/chilling, cleaners and/or cleaning equipment, coatings, colorants, composites, cut-off equipment, decorating
equipment, deflashing equipment, dicers/pelletizers, dies, dryers, economic and/or industrial development/EMI/RFL
shielding/engineering equipment/services, extrusion (film, sheet and/or profile), fillers and reinforcements, finishing
equipment, granulators/grinders/ shredders, heat transfer fluids and/or oils, heaters/heating elements, hydraulics/pneumatics,
injection (electric, horizontal, and/or vertical), machine controls, material and parts conveyors, measuring, gauging, monitoring,
recording equipment, mold bases, mold frames, mold temperature control units, moldmakers, purging compounds, rapid
prototyping and/or prototyping, recycling, resins, rim, robots(ICS)/automation systems, rotational molding, runnerless systems,
screen changers, static control equipment, temperature controls, thermoforming, thermoforming, vacuum forming, film,
pressure forming, tooling, water treatment equipment (electrical and liquid), and welding equipment.
Target Buyers: Management (CEOs/CFOs), engineers, purchasing agents, procurement, and R&D professionals in industries
such as nanotechnology, bio-based materials, energy, processors, machinery technology, compressed air, design, TPE & rubber,
medical, moldmakers, rotomolders, thermoforming, appliance, transportation, automotive, consumer electronics, and
building/construction professionals.
Benefits for IBP Attendees

e Discounted registration fees (please inquire).

e  Daily informal networking 8-9am

e Complimentary networking reception.

e Airfare and hotel discounts.

For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)
2507612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

NPE 2015 — Me»kpayHapoaHaa BbicTaBKa MaacTtmacchbl
23-27 Maprta, 2015

OpnaHgo, wtaTt Pnopuga, CLLA

wWww.npe.org

produced by SPI

MexayHapogHasn BbictaBka Maactmaccbl 2015 (NPE 2015) — 370 KpynHeiwan B MUpe BbiCTaBKa AN NpodeccMoHanos B
061acTn MHAYCTPUM NNacTMacchl. Kaxable Tpy rofa oHa 0bbeanHAET NPOM3BOAUTENEN CbIPbA, MaTepManoB U 060pyA0BaHNA B
WMHAYCTPUM NNACCTMACChl, @ TaKXKe TeX, KTO 3aUTepecoBaH B UX NPOAYKLMU: U3rOTOBUTENEN, KOHCTPYKTOPOB, AN3alHEPOB
pas3/iMYHbIX NPMBOPOB M TOBApOB. B pesynbTaTte, 3TO COBbITUE UMEET KAloYeBOE BANAHUE HA MHAYCTPUIO NAACTMACChI MO BCEMY
mupy. NPE npegnaraet 60sblie o6pa3oBaTesibHbIX CEMUHAPOB, YHeM NOAO0OHbIE el WOy, NPeacTaBaAn MHOFO MHGOPMATUBHBIX,
COBPEMEHHbIX 3aHATUW, KOTOPblE AENCTBUTE/IbHO YBENMYMBAIOT LLEHHOCTb NpebblBaHMA Ha BbICTABKe.

CemuHapbi: NPE 2015 byaet BKkIoYaTb B ceba KoHpepeHuuto Accoumnaumm nHaycTpmum naactmacc CLUA, ANTEC 2015 n
CeMMHapbl Ha cnaHcom asbike (900 + obpa3oBaTesibHbIX CECCU).

Otpacam: Jo6asku U MoaMdUKaTOPbl, MOHTaXK 060pyA0BaHUA, BOUKM, BUMETANIMYECKME LMANHAPLI, BaeHaepb! / cmecuTenu,
3KCTPY3noHHoe o6opyaosaHue, CAD / CAM un / uan CIM, xumnyeckune maTtepuanbl / nUrmeHTbl / Kpacutenu, umnnepsol /
oxNnaxaeHue, ouncTuTenu u / an obopyaoBaHme 4A OYUCTKU, MOKPLITUA, KPACUTENN, KOMMO3UTbI, pexkyLuee 060pyL0BaHMeE,
obopynoBaHMe 411 yKpaleHWs, MalwnHbl 4158 06 Pe3KM BbINPECCOBOK, CbeMLLMKM / IPaHYAATOPbI, CYLUUIKM, SKOHOMMUYECKOE U
/ van npombiwneHHoe passutne / EMI / POJ1, skpaHupoBaHue / HeHepHoe obopyaosaHue / ycayru, skcTpysus (dunbm, anct
1 / nnn npodunb), HANOAHUTENW U NOAKPENNEHUSA, OTAEN04YHOE 060pYA0BaHMe, FPaHYAATOPbLI / usmenbuutenn /
N3MesIbunTeNu, TeNAoHOCUMTENN 1 / un macna, oborpesaTenu / HarpeBaTe/ibHble 31eMEHTbI, TMAPaBAMKa / MTHEBMATHUKA,
WHBEKLMU (3NEKTPUYECKME, TOPU3OHTAbHbIE, U / UK BEPTUKA/bHBIE), KOHTPO/IbHbIE MEXaHW3MbI, MaTepuasbl U 3anacHble
4acTn KOHBeNepoB, M3mepuTenbHOe, Kannbpytowee, MOHUTOPUHIOBOE, 3anucbiBatoLwee 060pya0BaHNE, NUTENHbIE NOAAOHbI,
bopmbl, 6BNOKM KOHTPOA TemnepaTypbl npeccdopmbl, NpeccGopmbl, COeANHEHUA NPOYMCTKK, BbICTpOE NPOTOTUNMPOBaHME U /
WU NPOTOTMNOB, NepepaboTka, cmonbl, 0604, poboTsi (ICS) / ccTembl aBTOMaTU3aLMK, POTaLMOHHOE GOPMOBaHME, CMEHbI
3KpaHa, obopynosaHue Static Control, KOHTPOAbL TeMnepaTypbl, TepMmodopmoBaHUE, BaKyyMHoe GopmoBaHue, duabmbl,
dopmoBaHMe Ha OCHOBE AaB/eHNs, OCHACTKKU, 0bopya0BaHME ANA OUYUCTKM BOAbI (3NEKTPUYECKoe U TMApaBaMYeckoe), a TakKe
cBapo4yHoe obopyaoBaHme.
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Llenesbie MoKynaTenu: ynpasneHue (reHepanbHble gupektopa / GUHaAHCOBbIE AUPEKTOPA), MHMKEHEPbI, 3aKYMLLUKHK,
nocTaBLLMKK, U R & D cneumanucTbl B TaKMX OTPaAcNAX, Kak HAHOTEXHONOMMK, BUO-MmaTepuransl, IHepreT1Ka, NpoLLeccopbl,
MaLUMHHbIE TEXHOIOTUM, CXKaTbI BO3AYX, NpoeKTupoBaHue, TPE 1 KaydyK, MeauLmHa, usrotosneHne Gopm, poTaLMoHHbIe
MaLKHbl, TepMmodopmoBaHmMe, NPMBOPbI, TPAHCMOPT, aBTOMOBUNECTPOEHUNE, BbITOBAA 3NEKTPOHMKA, U NpodeccnoHanbl
CTPOUTENLCTBA.
Mpeumyuiectsa gna noceTutenei:

e CKMAKA Ha perncTpaumoHHble cbopbl (MoxanyicTa, yrouHuTe).

. ExkenHeBHble HedopmanbHble BCTpeun B 8-9 yTpa

e  becnnaTHblii cETEBOW Npuem.

e CKMAKM Ha aBMabuneTbl U FOCTUHULLY.

AOna noapo6bHoii nHPopmaumm, noxkanyincra, obpawantecs: Anms LalixuHa, cneymanmct Toprosoi Cny:k6bi CLUA B
KasaxctaHe; Ten.: +7 (727) 250 7612 (8H 6491), e-mail: Aliya.Shaikhina@trade.gov
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Offshore Technology Conference 2015
Houston, Texas, USA

May 5-7, 2015

www.otcnet.org

Offshore Technology Conference (OTC) 2015 -- the largest American trade show and conference for the oil and gas industry.
Founded in 1969, the Offshore Technology Conference is the world’s foremost event for the development of offshore resources
in the fields of drilling, exploration, production, and environmental protection. OTC is held annually at Reliant Center in
Houston. OTC ranks among the largest 200 trade shows held annually in the United States and is among the 10 largest
meetings in terms of attendance. In 2014, attendance exceeded 67,000, and more than 2,520 companies participated in the
exhibition. OTC includes attendees from around the globe, with more than 110 countries represented at recent conferences.
The U.S. Commercial Service is organizing a delegation from Kazakhstan to participate in the show and conference.

For more information contact: Azhar Kadrzhanova, Commercial Specialist; Tel: +7 (727) 250 7612 (ext. 6493); Email:
Azhar.Kadrzhanova@trade.gov

Hedrerazosan BbictaBka u KoHdepeHuua Offshore Technology Conference (OTC) 2015
XbtocToH, wTat Texac,CLLUA

5-7 mas , 2015

www.otcnet.org

Offshore Technology Conference (OTC) 2015-kpynHeiiwan B CLUA BbicTaBKa 1 KoHbepeHuua B chepe HedpTH 1 rasa.
OcHoBaHHasn B 1969, KoHdepeHuus u BbicTaBka no OpdwopHbim TexHonoruam (OTC) sBaseTca oAHOM M3 cambiX 60bLINX
BbICTAaBOK M KOHdepeHUunin B MMpoBoi HedTerasoBoi oTpac/v, a Tak:Ke BblAAIOLMMCA MUPOBbLIM COBbITUEM ANA PAa3BUTUSA
0 PLIOPHBIX M OHLIOPHbIX PECYPCOoB B chepe bypeHus, passeakn, NPOM3BOACTBA YINEBOAOPOAOB M 3aLLMTbl OKPYKatoLweln
cpeapl. OTC BxoauT B uncao 200 kpynHelwmx u 10 cambix Nocew,aemMbix BbICTaBOK, NPOBOAMMbIX exxerogHo B CLUA. B 2014
noceliaemocTtb npusbicnaa 67000 Yyenosek, a TakKe 6onee 2520 KoMNaHMI NPUHUMANW y4acTue B BbICTaBKe.
Kommepueckan cnyxba opraHusyet aenerauuio u3 KasaxcraHa 415 NOCELLEHUA 3TOM BbICTAaBKM U KOHbEpeHUUH.

Ana noapo6bHoi nHPopmaumu, noxkanyincra, obpawaintecs: Axkap KagprkaHoBsa , cneuunanuct Toprosoii Cny:k6bi CLLA B
KasaxcrtaHe: Ten. +7 (727) 250 7612 BH. 6493; ®akc +7(727) 250-0777; Email: Azhar.Kadrzhanova@trade.gov

12


http://www.otcnet.org/
mailto:Azhar.Kadrzhanova@trade.gov
http://www.otcnet.org/
mailto:Azhar.Kadrzhanova@trade.gov

The National Restaurant Association Restaurant, Hotel-Motel Show (NRA Show)
May 16-19, 2015

Chicago, IL, USA

www.show.restaurant.org

NATIONAL
RESTAURANT
ASSOCIATION

REFTALRANT, HOTIL-MOTIL SHOW

The National Restaurant Association Restaurant, Hotel-Motel Show (NRA Show) is the Western Hemisphere’s largest food
service and hospitality event. The NRA 2012 show attracted more than 61,000 attendees along with more than 1,900
exhibiting organizations. The two-day International Wine, Spirits & Beer Event (IWSB) is run concurrently with the NRA Show.
IWSB is the only beverage alcohol event exclusively for food service and hospitality buyers.
Benefits for IBP Attendees

e Complimentary exhibit hall registration

e Complimentary networking reception

e  Hotel discounts

e Access to Back-of-House tours of leading Chicago restaurants

e Focused Show floor area of exporters (American Food Fair)
Seminars: Complimentary educational seminars are offered in the areas of profitability and entrepreneurship, jobs and careers,
food and healthy living, sustainability and social responsibility, technology, franchise, beverage alcohol, and culinary
demonstrations. Industries :There will be approximately 900 product categories to choose from, including but not limited to
china, glassware, tableware, pizza ovens, griddles and grills, broilers, uniforms, hotel equipment and supplies, sauces, pizza,
salads, soup bases, snack foods, meats (game and processed), and other products directly related to the restaurant/food
service/lodging industry.
Target Buyers: Decision makers within governments, industries, and private-sector companies who are involved in various
aspects of restaurant and food service.

For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)
2507612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

BbicTaBKa pecTopaHoOB, oTenel u moteneit HaunoHanbHo Accoumnaumum PectopaHos
16-19 Mas 2015 roga

RE%‘P‘I.E%E&A‘NT Yukaro, wrtat UnauHoiic, CLLA
ASSOCIATION www.show.restaurant.org

BURTALRANT, HOTIL-HOTIL SHOW

BbICTaBKa pecTopaHoB, oTesnei n moTenei HaumoHanbHom Accoumaumm PectopaHos (NRA) aTo KpynHeiwee meponpusaTie no
FOCTUHUYHOMY BU3Hecy 1 06LecTBEHHOMY NMUTaHUIO, NPOBOAMMAA B 3anagHOM noaywapun. B 2012 roay BbICTaBKy NOCETUNO
6onee
61,000 nocetuteneit u npuHano yyactme 6onee 1,900 opraHusaumii. OgHOBPEMEHHO C BbICTaBKOW B TEYEHME ABYX OHEWN
bypet
npoBoAnTbCA MexayHapoAHOe MeponpuaTME, NOCBALLEHHOE BUHY, CMMPTHbLIM HanuTKam v nusy (IWSB). 9To eauHcTBEHHOE
MeponpuATUe, MOCBALLEHHOE aJIKOTObHBIM HAaNUTKam, NpeAHa3Ha4YeHHOEe UCKNIOYUTENBHO AA 3aKYMLLMKOB, CHAabXKatoLWmX
npeanpuATUA obLienmTa n roCTUHUYHbIE CNYK6bI.
Mpeumywiectsa gna MNocetutenen IBP:

e  becnnaTHasa perncrpauma gna noceweHMa BbICTaBOYHbIX 33108

e becnnaTtHbIi Npuem Ana fenosoro obuieHna

e CKMAKM Ha NPOXKMBaAHUE B FOCTUHULLAX

*  YyacTue B TEXHUYECKUX IKCKYPCUAX NO BeAyLMM pecTopaHam Yukaro
CemuHapbl: becnnaTHble 0byyatoLme ceMMHapbl NpeacTaB/eHbl B 061aCTAX peHTabeIbHOCTU U NPeANPUHUMATENBCTBA,
paboumx MecT U Kapbepbl, NPOAYKTOB NMUTaHWA U 340POBOro 06pasa XKu13HM, YCTOMYMBOTO Pa3BUTUSA U COLMANBHOW
OTBETCTBEHHOCTU, TEXHONOTUI, GPaHYAN3UHIA, A/IKOTO/IbHBIM HAMMUTKaM U AeMOHCTPaLMM KYIMHAPHOTO UCKYCCTBa.
Ortpacnu: byaeT npeacrasneHo okono 900 NpoAyKTOBbIX KaTeropuii, Bkatoyas dapdpop, nocyay us ctekna, ctonosble npnbopsl,
neyun Ana NPUroToBAEHMUA NULLLLbI, CKOBOPOAKM U rpunu, bpoinepsl, yHndopmbl, 060pyLoBaHME A1 OTeNel U pacxoaHble
MaTepwmanbl, COyCbl, NMLLLA, CaNaThbl, CyNnoBble OCHOBbI, 3aKYCKK, MACO (AnYb M 06paboTaHHOE MACO) U Apyrue NPOAYKTbI,
CBA3aHHbIE C OTPAC/IbIO PECTOPaHOB, OBLLLECTBEHHOIO MUTAHMA U FOCTUHUYHOIO BUsHeca.
Lienesble nokynatenu: MpasutenbcTBeHHbIe Pa3paboTUNKK peLleHniA, OTPacAN NPOMBILWAEHHOCTU U YAaCTHblE KOMMAHWUW,
KOTOpbIe 3aHMMAIOTCA Pas3/IMYHbIMK acnekTamu B cbepe pecTopaHoB U 06LLECTBEHHOTO NUTAHUA.

Ona noapo6Hoit nHbopmauun, noxKanyicTa, obpawantecs: Anusa LalixuHa, cneunanuct Toprosoi Cnyx6bi CLUA B
KasaxcraHe; Ten.: +7 (727) 250 7612 (BH 6491), e-mail: Aliya.Shaikhina@trade.gov
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WasteExpo 2015
‘ June 1-4, 2015
Las Vegas, NV

Waste expo www.wasteexpo.com

Where Environment Mests Innovation

Summary
WasteExpo is the largest trade show in North America serving the $85 billion solid waste, recycling, and organics sectors.
WasteExpo combines world-class industry education with an exhibition that showcases industry products and services for
buyers from around the world. Attendance is open to all individuals related to the solid waste, recycling, and organics
industries.
Benefits for IBP Attendees

e Complimentary exhibit hall registration

e Discounted full event package

e  Complimentary ticket to international reception

e Complimentary ticket to welcome reception for full event registrants

e Complimentary use of the International Lounge onsite
Industries
Collection and transfer, processing and all forms of recycling, composting, waste storage, technology solutions, landfill
technology including waste-to-energy.
Target Buyers
Decision makers within governments, industries, and private-sector companies who are involved in various aspects of the solid
waste and recycling industries; businesses and organizations that create waste in manufacturing retailing and/or providing
services.

For more information please contact: Nurlan Zhangarin, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7
(727) 250 7612 (ext. 6495), e-mail: Nurlan.Zhangarin@trade.gov

BbicTaBKa no c6opy, nepepabotke u yruausaumm otxogos WasteExpo 2015
‘ 1-4 nioHs, 2015
JNac-Berac, wraTt HeBaga

WaSte expo www.wasteexpo.com

Where Environment Meets Innovation

Kpatkaa nHpopmauusna
BbicTaBKa no nepepaboTtke oTxoa0B (WasteExpo) — 3To KpynHelLwan TOproBo-NnpomMbILINEHHAA BbiCTaBKa B CeBepHO AMepuKe,
06CNyKMBaOLLAA CEKTOPbI TBEPAbIX OTXOA,0B, OPraHMYeCcKMX 0TX04,08 U NnepepeboTKy obuelt ctommocTbio 85 mapa. gonn. CLUA.
Hapsagy c BbicTaBkoi WasteExpo, npeacraBastoweit npoayKLmMIo U ycayrn AaHHOM OTPacAn A5 3aKYNLMKOB CO BCEro MUpa,
3/1eCb TaKKe NPoBOANTCA M 0bpa3oBaTesibHan Nporpamma. Bxoa Ha BbICTaBKY OTKPLIT ANA BCEX, KTO 3aHMMAETCA TBEPAbIMU
OTX04aMM, OPraHMKOM U NepepaboTKoM.
Mpeumywectea gna nocetuteneii IBP

e becnnaTHasa perucTpaums gna NoceweHMs BbICTaBOYHbIX 337108

e CKuAKa Ha NOJIHbIM NaKeT Ha BCe MeponpuUATUA

e becnnaTHbli BUNET Ha MeXAYHapPOAHbIN AeN0BOM Npuem

e bBecnnaTHbI BUNET Ha NPUEM NO CYYato OTKPLITUA.

e bBecnnaTHoe Nonb3oBaHUe ycayramm MexKayHapoaHOro 6usHec-LeHTpa Ha TepPPUTOPUM BbICTaBKM
OTtpacau
C60p 1 TPAHCNOPTUPOBKA OTX04,08B, 06paboTKa 1 Bce dopmbl NepepaboTKM, KOMNOCTUPOBAHUE, XPaHEHME OTXOA08,
TEXHO/NIOTMYECKME PELIEHNA, TEXHONOTUM A CBANOK, BKOYAA NPOU3BOACTBO SHEPTUM U3 OTXOA40B
Lienesble noKynatenu
PyKkoBoAMUTENWN NPABUTENLCTBEHHbIX CTPYKTYP, NPEACTaBUTENMN OTPACAENA NPOMBILAEHHOCTM M KOMMAHMM YaCTHOTO CEKTOpa,
33aHMMaIOLLMECH PA3IMYHBIMK acniekTamu cbopa TBEPAbIX OTXOL0B M UX NepepaboTkun; NPeacTaBUTENN NPEANnPUATUIA U
OopraHM3aumii ¢ OTXo4HbIM NPOU3BOACTBOM UAN CObITOM U (MK) OTXOAHOM cdepoit obcnyKnBaHMA.

Ona noapobHoit MHboOpmauun, noxanyicrta, obpawaitecs: Hypnan HaHrapuH, cneumanuct Toprosow Cnyxb6bl CLUA B
KasaxcTtaHe; Ten. +7 (727) 250 7612 BH. 6495; Email: Nurlan.Zhangarin@trade.gov
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INTERNATIONRAL jnterr;;tizoongloliganchise Expo
= une 18-20,
Franchise
E New York, NY, USA

www.ifeinfo.com

International Franchise Expo (IFE) is an annual trade show, featuring more than 400 franchise exhibitors, representing virtually
every industry and investment level. Attendees have the opportunity to meet face-to-face with executives of the exhibiting
franchisors and to attend free seminars as well as other symposia sessions presented by leading franchise experts. The
franchise industry is a major contributor to the U.S. economy, employing more than 20 million people and contributing more
than $2 trillion in economic activity, according to the International Franchise Association, the show’s sponsor.
Benefits for IBP Attendees

*  Free show admission to exhibits and 50 percent discount on symposia

e  Free matchmaking

e  Free assistance arranging and scheduling appointments with U.S. exhibitors and companies before and during the

show

e  Assistance with visa/show invitational letters

e Access to International Business Center including meeting rooms to meet with exhibitors

e Assistance with travel and hotel bookings

e  Free assistance with logistics at the show

e  Free assistance with local site visits with the coordination of the delegation leader and Franchising Team
Seminars : A variety of visitor-centric seminars, including “The A to Zs of Buying a Franchise,” “Franchising Your Business,”
“What Do |
Need to Know Before Buying a Franchise?”, “Making the Leap: How to Succeed as a Franchisee,” “How Much Money Can You
Make? Understanding the Key Drivers of Any Franchise Investment,” “Master Franchising/Three-Party Franchising—Why Do
Some Succeed and Others Struggle?”, “The Use of Master Franchising, Domestically and Internationally,” specialty seminars,
multi -unit franchise sessions, and more than 70 free seminars and in-depth symposia.
Industries: Franchising in all industries.
Target Buyers: Entrepreneurs and business owners interested in franchising and small business.
For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)
2507612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

MexayHapoaHas BbictaBka dpaHuaitauHra
INTERNAT I 0N A L{EescAacs

FI"'CI nCh ise Hbto-Mopk, wraT Hbto Mopk, CLUA

www.ifeinfo.com

MesayHapoaHasa BbicTaBka ¢paHyanauHra 2014 r. (IFE) — aTo exerogHas TOProso-NpOMbIlLIEHHan BbICTaBKa, B
KOTOPOW NpuHMMaET yyacTue 6onee 400 dpaHLWIM3HBIX KOMNAHWI, NPEACTABAAOWMX BYKBANbHO BCE OTPAC/IU U YPOBHM
UHBECTULMI. MOCeTUTENN BbICTaBKM BYAYT UMETb BO3MOXKHOCTb BCTPETUTHCA IMLLOM K JINLLY C BbICLUMM PYKOBOACTBOM
yYacTBYHOLMX B BbiCTaBKe GpaHLLM3HbIX GUPM, MOCETUTb HeCcnNaTHbIE CEMUHAPbI U APYrMe CUMNO3MYMbI, Ha KOTOPbIX BbICTYNAT
BeayLme sKcnepTbl B AaHHOM obnactu. Mo ceegeHmam MexayHapoaHoi ¢ppaHLWmM3HON accoumaumm, ABNAIOLLENCA CMOHCOPOM
BbICTaBKM, GpaHLIN3HAA OTPACb — 3TO OZHA U3 OCHOBHbIX OTPac/iei, cnocobCTBYOWMX Pa3BUTUIO SKOHOMUKM CLLA, B HeWt
3aHATO 60/1ee 20 MUAIMOHOB YE/IOBEK, U ee BK/IaL, B SKOHOMUKY cocTaBnseT bonee 2 TPUAIMOHOB LONNAPOB.
Npeumywectsa agna Nocetutenei IBP:

e BecnnaTtHbIM AOCTYN K BbiCTaBKam M 50-nNpoLeHTHasA CKUAKa Ha BXOA, K CUMMO3MYyMam

e  becnsiaTtHaa NOMOLLb B YCTaHOBNEHMM KOHTAKTOB

e BecnnaTHaa NOMOLLb B OPraHM3aLMmn U COCTaBNEHUWU PACNUCAHWUIA BCTPEY C aMEPUKAHCKUMM YYaCTHUKaMM BbICTaBKM

M KOMMAHWAMW [0 HaYana U B Xo4e NPOBeEeHUA BbICTBKM.

e OKasaHue NoaJepKKKU C BU30I M NpUrnacuTeNbHbIMM BUNETaMM Ha BbICTABKY

e [onb3oBaHue [Nob6anbHbIM BU3HEC-LLEHTPOM, BKAOYAA KOHbEepeHL-3abl AN BCTPEY C y4aCTHUKAMM BbICTaBKM

e OKaszaHMe NOMOLLM C Moe3aKammu U BpoHMpoBaHMEM OTeNei

e  becnnatHaa nomoLlb B BOMPOCaX JIOTUCTUKN BO BPEMA BbICTaBKM

e bBecnnatHoe oKasaHWe MOMOLLM C NOCELLEHUEM MECTHbIX AOCTONPUMMEYATeNbHOCTEN C COrnacoBaHUEM

npeacenatens Aeneraumn u KomaHabl GpaHyamsmHra

CemuHapbl: Llenblit pag ceMMHapoB Mo MHTEPECYHOWMM NOCETUTENEN TEMAM, BKNHOYAA NOAHbIN (0T A f0 A) ceMMHap 0 TOM, Kak
nprobpectn ¢paHWKU3HOE NPaBO M NPeBpaTUTb CBOe NpeanpuAaTMe BO GpPaHLLIM3HYO KOMMaHuto. [na pepkatenei
dpaHLWK3 NpeasaraeTcs Nporpamma o NPOABUMKEHMM NO CNy:Kbe PyKOBOAALLEro COCTaBa IMLEH3NMPOBAHHbIX KOMMNAHWIM, a
TaKXKe Agpyrue cnewumanmsmpoBaHHble CEMUHAPbl, MHOTOCTYNeHYaTble BCTPeYn no Bonpocam ¢paHwwms u 6onee 70 ceMMHapoB U
CMMNO3MYMOB, FNYyHOKO OCBELLAOLWMX 3TU BOMPOCHI.
OTtpacam : paHLwm3Hble NpaBa B t0ObIX OTPaACcAAX
Lienesble nokynatenu :MpegnpvHumaTeny n Bnagenblpl NpeanpuaTUiA, 3aMHTEPEeCcoBaHHbIe B NONYYeHUM GPaAHLIMN3HBIX NPaB K1
Masnblit busHec.
[na noapo6Hoit tHbopmauun, noxKanyicTa, obpawantecb: Anusa LalixuHa, cneunanuct Toprosoi Cnyx6bi CLUA B
KasaxcTtaHe;Ten.: +7 (727) 250 7612 (BH 6491), e-mail: Aliya.Shaikhina@trade.gov
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Fancy Food Show (Summer) 2015
June 28-June 30, 2015

New York, NY, USA
www.specialtyfood.com

2,500 Exhibitors (2013)

26,000 Attendees (2013)

The Fancy Food Show is North America’s premier showcase for specialty-gourmet, ethnic, natural and organic foods, snacks,
and beverages. Serving every major food buying channel, the show is a “must attend” event in the food industry.
Benefits for IBP Attendees

e Complimentary exhibit-only registration

e Complimentary Wi-Fi and identification ribbon in international lounge

e Dedicated registration area with multilingual staff

. Invitation to reception

e  Hotel discounts
Seminars: The Fancy Food Show Education Program offers a variety of classes, workshops, and seminars relating to the
specialty food industry.
Industries: Baby food, baked goods, baking mixes and ingredients, beverages, condiments, confectionery, dairy and eggs,
frozen, grains, oils, sauces, seasonings and cooking enhancers, snacks, soups, beans, spreads, and syrup.
Target Buyers: Business types: retail (specialty, gift, natural stores, supermarkets, mass merchants, housewares, Internet/ mail
order), food service (restaurants, caterers, institutional buyers, hotels), distributors, importers.
Individual business titles: Owner/CEQ/President, VP/GM/Director, Sales and Marketing Manager, Buyer/ Purchasing
Manager, Broker.

For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)
2507612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

BbiCTaBKa AeNKaTeCHbIX MPOAYKTOB NuTaHuA (/leto) 2015
28-30 UtoHa 2015 ropa

Hbto Mopk, wraT Hbto Mopk, CLUA

www.specialtyfood.com

2,500 YyactHuKos (2013)

26,000 MoceTuTeneit (2013)

BbicTaBKa Ae/IMKaTeCHbIX NPOAYKTOB NUTaHWUA — 3TO OCHOBHAs TOProBO-MPOMbILWIEHHAA BbicTaBKa CeBepHOW AMepuKMY,
npeacTaBnaloLwWan ocobble, AennMKaTeCcHble MPOAYKTbI MUTAHMA, @ TaKXKe NPOAYKTbI Pas/IMYHbIX HAPOAHOCTEN, HaTypabHble U
61ONOrMYECKM YMCTbIE MPOAYKTbI, 3aKYCKM M HAaNUTKK. 3Ta BbICTaBKa 06CNYKMBAET BCE OCHOBHbIE KaHa/bl 3aKYNKN NPOAYKTOB,
1 ee NPOCTO HeOBXOANMO NOCETUTL PABOTHMUKAM NULLLEBOW NMPOMBbILLJIEHHOCTU.
Npeumyiectsa gna nocetutenei IBP

e becnnaTHas perucTpaLma ToNbKO 417 OCMOTPA BbICTaBKM

e  becnnaTHasa becnpoBoAHan CBA3b U MAESHTUOULIMPYIOLLAA IEHTOYKA A1 MPOX0Aa B MEXAYHAPOAHYIO FOCTUHYIO

e KBannduumpoBaHHaA NOMOLLb COTPYAHUKOB CYXKObl perncrpaumm, BKAOYaA 3HaHWe PasaNYHbIX A3bIKOB

e [purnaweHue Ha npuem

e CKWAOKM Ha rOCTUHULbI
CemuHapbl: ObpasosaTenbHaA NPOrpamma BbICTaBKU AeNNKaTeCHbIX MPOAYKTOB MUTAHMA NpeaiaraeT Lebli pag 3aHATUIA 1
CeMMHapOB N0 TeMaMm, OTHOCALLMMCA K CneLaan3npoBaHHOM OTPacan NPOM3BOACTBA NPOAYKTOB NMUTaHUA.
Otpacnu: [leTckoe nuTaHue, Bbineyka, nonybabprKaTbl U MHIPEeANEHTbI A4 BbINEYKM, HANWUTKM, L0OABKU, KOHAUTEPCKME
usgenus,
MOJIOYHbIE MPOAYKTbI U AWLA, 3aMOPOKEHHbIE NPOAYKTbI, KPYrbl, COYCbl, CNELUU U UHTEHCUGUKATOPbLI BKYCOBbIX CBOMCTB NpU
Bblneuke, Nerkne 3aKycku, cynbl, ¢aconb, NacTbl U CMPOMbI.
Lienesble nokynatenu: MpeacTaBUTeNIM PO3HUYHON TOPTroBAM (CNeLManM3vpoBaHHble TOBapbl, NOAAPKM, MarasuHbl
HaTypa/ibHbIX NPOAYKTOB, CyNepMapKeTbl, ONTOBbIE TOProBLLbl, MarasuHbl NPOAYKTOB A/1A AOMa, 3aKa3bl N0 MHTEpHeTY 1 no
noyte), npegnpuatma obwenuta (pectopaHbl, 0bCayKuUBatOWME GUPMbI, 3aKYNWUKN YUPEKAEHUIN, OTenn),
ANCTPUBBLIOTOPBI, MMNOPTEPbI; HAWBUAYANbHbIE BAAAENbLbl NPEANPUATUIN, UCNONHUTE/IbHbIE AWPEKTOpa, NPe3uaeHTb;
VP/DM/pmnpeKTopa, MmeHeasKepbl NO CObITY U MAapKETUHTY, MEHEAKEPDI MO 3aKynKam, 6poKepbl.

AOns noapobHoM MHopmaumum, noxKanyiicta, obpawantecb: Anua LaiixuHa, cneunanuct Toprosoi Cnyxosl CLUA B
KasaxcTtaHe; Ten.: +7 (727) 250 7612 (8H 6491), e-mail: Aliya.Shaikhina@trade.gov
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The AACC Annual Meeting & Clinical Lab Expo 2015
July 26-30, 2015

ACT[VATE Atlanta, GA
WWWw.aacc.org

IHEFUTURE

Summary:
The Annual Meeting and Clinical Lab Expo of the American Association for Clinical Chemistry (AACC Clinical Lab Expo) is the
world’s largest meeting devoted to diagnostic products for diagnosing diseases and measuring health status. Although the focus
is on laboratory testing, the event increasingly emphasizes near-patient testing, patient self-testing, and original equipment
manufacturer (OEM) products, which are of interest to developers and manufacturers of diagnostic products. A unique feature
of the AACC Exposition is the OEM section, which is, in effect, a trade show for companies that sell their products to IVD
manufacturers. The OEM section includes exhibitors who sell electrical, mechanical, and other components, and biological
products such as antibodies and DNA research materials.
Benefits for IBP Attendees :

e Complimentary expo-only registration

. International reception

e Tours of local hospitals and manufacturing facilities available upon request (please inquire)
Industries: Laboratory systems for clinical chemistry, hematology, microbiology, immunology, endocrinology, urinalysis,
immunoassay, DNA testing, serology, lipids and cholesterol, animal clinical chemistry, enzymology, therapeutic drug
monitoring, testing for drug abuse, cancer diagnosis and monitoring, reagents and standalone test kits, laboratory disposables,
phlebotomy supplies, sterile materials, safety equipment, laboratory computer systems, products for near-patient testing and
patient self-testing, glucose, coagulation, electrolytes, blood gases, cholesterol, OEM products for product developers and
manufacturers: mechanical, biological, chemical and electronic components, and sub-systems.
Target Buyers: Hospital administrators; representatives of national ministries of health; laboratory directors; scientists; doctors;
pathologists; clinical chemists; laboratory technologists; academics, and a large number of product developers, manufacturers,
and distributors of products for medical labs.

For more information please contact: Nurlan Zhangarin, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7
(727) 250 7612 (ext. 6495), e-mail: Nurlan.Zhangarin@trade.gov

ExXerogHas KOH$epeHUUa U BbICTaBKA KIMHUYECKUX

ANNI | nabopatopuii AMepUKaHCKOW accoumaLmum KNIMHUYECKOoU
ACTIVATE 2 CLINICAL | AR EXPO xumumn AACC 2015
- o 26-30 uiona, 2015
THE FUTURE > G AtnaHTa, wrat [IxKopaxua

WWW.aacc.org

Kpatkas uHdpopmaums: ExxerofHas BCTpeya M BbicTaBKa 060pyA0BaHUA AN KAMHUYECKUX abopaTopuit AMeprKaHCKoM
accoumaumm KamHuyeckol xummm (AACC) — 3To KpynHeiiluas B MUpe BCTPeYa, NOCBALLEHHasA NPOAYKLMN, NpeHa3HauYeHHOM
ANA ANArHOCTUKM Pas/inyHbIX 3a60a1eBaHWiA U OLLEHKM COCTOAHUA 34,0P0BbA. XOTA B LLIEHTPe BHUMaHWUA BbICTaBKK ByayT
NabopaTopHble UCCNef0BaHUA, 3TO MEPONPUATUE yaenseT Bce 6oblue 1 60blue BHUMAHUA SKCNPECC- ANArHOCTUKE U
CaMOCTOATE/IbHO NMPOBOAMMBIM TECTaM, a TaKKe npoaykunm OEM, uHTepecytoLeli paspaboTymMKoB U NpoussoauTenei
AMnarHocTuyeckon npoaykumm. UmerHHo otaen OEM, aBnaeTca YHUKaNbHOM YepToi AaHHOM NpodeccMoHanbHO-TOProBoi
BbICTaBKM, NPeACTaBAAOWMIA cOOOM cneLmuanmsvpoBaHHyLoO BbICTaBKY A/19 KOMMAHWM, KOTOpble NPoAatoT cBOO NpoayKuuio IVD
M3roToBUTENAM. B JaHHOM OTAE/1e YHYAaCTHUKM BbICTAaBKU NPOAAIOT S/1IEKTPUYECKUE, MEXAHUYECKUE U APYTUE KOMMOHEHTbI U
6uonpenapaTbl, TaKMe Kak aHTUTENA U MaTepuanbl Ana uccnegosanusa JHK.
Mpeumywiectea gna nocetuteneii IBP

e becnnatHaa perncTpauuma AN noceLleHna BbICTaBKM

e MexayHapoaHblii npuem

e [lo Bawei npocbbe MoryT 6bITb OPraHM30BaHbl SIKCKYPCUU B MECTHbIE H0/IbHULLBI M HA NPOM3BOACTBEHHbIE

npeanpuaTUa (HaBoguUTe CNpPaBKM)

Otpacnn: JlJabopaTopHble CUCTEMbI ANA KAMHUYECKOW XMMUM, TeMaTONOrMK1, MUKPOBUONOrMKN, UMMYHONOTUN,
9HAOKPUHONOMUM, aHAZIM30B MOYN, UMMYHHbIX NPo6, aHanunsos AHK, ceponornu, "MNMAHOrO U X0NeCTePOI0BOrO aHaN30B,
KJMHUYECKOW XMMUUN AN KUBOTHbIX, PEPMEHTONOMMMU, MOHUTOPUHIA SIEKAPCTBEHHBIX NPENapaToBs, aHa/IM30B Ha
HapK03aBUCMMOCTb, ANArHOCTUKM paKa U MOHUTOPUHIA PEAKTUBOB; PeareHTbl U TECTbl, PaCXOAHble MaTepuabl, MaTepuansl U
npuvHaanexHoctn ans paebotommmn, cTepuibHble maTepuanbl, 06opyaoBaHne 6e3onacHOBCTH, 1abopaTopHbIe KOMMbIOTEPHbIE
cUCTeMmbl, NpenapaTbl A8 9KCNPECC AMarHOCTUKM U NPoBeAEHUA CaMOCTOATE/IbHbIX aHAN30B, I/1HOKO3a, KOAryNaHTbl,
371eKTPOAUTI, Fasbl KPOBW, XonecTepuH, npenapatel OEM gna paspaboTynKoB NpoAyKLMM U NPOU3BOAUTENEN: MeXaHNYeCKue,
6UoNOrMYECKUE, XMMUYECKUE U SNEKTPOHHbIE KOMMOHEHTbI, @ TaKXKe NOACUCTEMbI.
Llenesble nokynatenu: AAMUHWUCTPATOPbl 60/1bHUL, NPEACTaBUTENIN MUHUCTEPCTB 34PaBOOXPAHEHNA, ANPEKTOPA
nabopaTtopuii, ydeHble, Bpauu, NaToNoroaHaTOMbl, KIMHNUYECKME XMMUKK, 1abopaHTbl, paboTHUKM cucTembl 06pa3oBaHuA 1
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LIMPOKUIA CNeKTp pa3paboTyuMKOB NPOAYKLMM, NPOU3BOAUTENEH U AUCTPUBLIOTOPOB NPOAYKLUU ANA MeAULUHCKUX

nabopaTopui.

DOns noapobHoi nHdopmaumum, noxkanyicra, obpawanTtecb: HypnaH aHrapuH, cneumanuct Toprosoit Cny»k6bi CLUA B
KasaxcTtaHe; Ten. +7 (727) 250 7612 BH. 6495; Email: Nurlan.Zhangarin@trade.gov
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Outdoor Retailer Summer Market
August 5-8, 2015

Salt Lake City, UT
www.outdoorretailer.com

Outdoor Retailer Summer Market has proven to be the leading growth vehicle for retailers and brands of outdoor gear
interested in progressing and advancing into multiple channels of the outdoor products marketplace. Summer Market is the
outdoor products show where orders are written, new accounts are found, connections are made and brands are launched.
From small shops and regional chains, to the largest national and international retailers - Summer Market attracts thousands of
buyers and senior level decision makers that are looking for outdoor products, services, brands, fresh ideas, apparel launches,
and outdoor innovation. Summer Market is where the latest technical innovations of outdoor gear are found.
Our number one priority is to provide outdoor gear manufacturers the most cost/time efficient means of connecting with
outdoor sports specialty retailers, manufacturer reps and the media for unmatched selling opportunities and exposure.
Celebrating more than 30 years and again named among Trade Show News Network's 25 fastest-growing tradeshows by
attendance, Outdoor Retailer connects approximately 46,000 attendees on a semi-annual basis for its Summer and Winter
Market shows, conferences and education, and thousands more through our year-round online resources and platforms.
Benefits for IBP Attendees

e  Free matchmaking

e  Free assistance arranging and scheduling appointments with U.S. exhibitors and companies before and during

the show

e Assistance with visa/show invitational letters

e Assistance with travel and hotel bookings

e  Free assistance with logistics at the show
Seminars: A variety of visitor-centric events, including Paddle Club, the Casting Pond, The Studio, the Industry Party, Psicobloc
Masters, The Outsiders Ball, The Industry Breakfast, OU@OR, the ASICS Treadmill Challenge, the Open Air Demo and so much
more.

For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)
2507612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

JNleTHUIA PO3HUYHDII OTKPbLITbINA PbIHOK
5-8 Asrycrta, 2015

Cont fleitk Cutn, wrat KOTa
www.outdoorretailer.com

JleTHKi1 PO3HMUHDI OTKPBITBIA PLIHOK NPOABWUA cebs ABUraTesiem pocTa 417 NPO3HUYHBIX NPOAABLOB U 6peHaoB,
3aMHTEPEeCOBaHHbIX B MPOrpeccMpoBaHnmM U NPOABUNKEHNN TOBAPOB MO HECKO/IbKMM KaHanaM Ha OTKPbITOM pbIHKe. JIeTHWiA
PbIHOK — 3TO LLIOY NPOAYKTOB Ha OTKPLITOM BO3AYyXe, FAe 3annCblBaloT 3aKasbl, NoAOMPAOTCA HOBbIE MOKyMaTeNu, co3aatoTcaA
CBA3M U BbIXOAAT B CBET HOBble MapKu. OT He6ONbLLIMX MarasMHOB M PErMOHANbHBIX CeTel A0 KPYNHeNLWMX HaLMOHANbHBIX U
MeXAYHapOAHbIX PO3HUYHbIX NPeAnpUATUIA — JIETHMI PbIHOK NPUBAEKAET ThICAYM NOKyNnaTeneln n pykosoautenei cpegHero
BbICLLEro 3BeHa, KOTOPbIE MLLYT NPOAYKTbI, YCAYTU, MAPKK, CBEXME Naen, MexaHn3mbl 0GOPMIEHNA U UHHOBALWUNA,
NPOBOANMBIX BHE MOMELLLeHUA. JIETHUI PbIHOK — 3TO MECTO, FA4e MOXKHO HalTK NnociesHne TeXHUYEeCKUEe HOBUHKMN YCTPOMCTB,
npumeHaembIx CHapyXu. NMpuoputeT BbicTaBKku N21 — 3T0 NpefoCTaBUTb BO3MOXHOCTb MPOU3BOAUTENAM TEXHUYECKUX
YCTPOMCTB HapPY*KHOIO NPUMEHEHUA HaNAAMTb KOHTaKTbl C MPOAABLAMM, CNeLNannpyoLLmMMmnca Ha CNOPTUBHOM MHBEHTape,
NPOU3BOAUTENAMM KOMIMIEKTYIOLLMX NPOAYyKTOB M CMMW, a TakKe NpoAEMOCHTPMPOBATL CBOM U30OPETEHMSA C y4eToM
MaKcMMmU3aumm 3GPeKTMBHOCTM 3aTpaT U BpemeHW. JIeTHMI pbIHOK, NpasaHya bonee, yem 30 neT cBOEro CyLecTBOBaHMA,
BHOBb 6bl/1 Ha3BaH 0AHMM K3 25 Hanbonee HbICTPO-paCTyLLMX LWOY NO nocelaemoctu no sepcumn Trade Show News Network.
Karkable nonroga OTKpbITbIM PbIHOK cBA3bIBAaeT okos10 46 000 noceTuTenen Apyr ¢ APYyrom Ha 3UMHeM 1 JIeTHeM Loy,
KoHbepeHUUAX N 06pa3oBaTe/IbHbIX MEPONPUATUAX, @ eLLE TbICAYN NtoAel NPU NOMOLLM KPYr1orognMyHol oHNaiH Naathopmbl.
Mpeumywiectea gna nocetuteneii IBP

e becnnaTHasa NOMOLLb B YCTAaHOB/IEHNW KOHTAKTOB

e becnnaTtHaa NOMOLLb B OpraHM3aLLmMm 1 COCTaBAEHUM PACNMCAHNI BCTPEY C aMepPUKAHCKMMM yYacTHUKaMM BbICTaBKM

M KOMMAHWAMM A0 Havyana u B xofe NPoBeEHNA BbICTBKU.

e OkKasaHWe NoaJep:KKu C BU3OM M NPUrNAcUTENbHBIMU BUEeTaMU Ha BbICTaBKY

e OKasaHue NOMOLLM C Moe3aKammn U BpoHMpPoBaHMEM oTenei

e  becnnaTHaa nomolLLb B BOMPOCAX JIOTMCTUKM BO BPEMA BbICTaBKM
CemuHapbl: Lienblit pag meponpuaTUii NO MHTEPECYIOWUM NoceTUTeNei Temam, BKtodas Paddle Club, the Casting Pond, The
Studio, the Industry Party, Psicobloc Masters, The Outsiders Ball, The Industry Breakfast, OU@OR, the ASICS Treadmill
Challenge, the Open Air Demo 1 mHoroe gpyroe.

Ana noapo6Hoit HGopmaumm, noxkanyicra, obpaltaitecs: Aama LWaixuHa, cneuynanmct Toprosoi Cny:x6bi CLUA B
KasaxcTtaHe; Ten.: +7 (727) 250 7612 (BH 6491), e-mail: Aliya.Shaikhina@trade.gov

19


http://www.outdoorretailer.com/
mailto:Aliya.Shaikhina@trade.gov
http://www.outdoorretailer.com/
mailto:Aliya.Shaikhina@trade.gov

- L O C A TE D

S PACK EXPO Las Vegas 2015
PACK II CPHARMA R September 28-30, 2015
3 EXP(D) = Las Vegas, NV

www.packexpo.com

September 28—-30, 2015 = Las Vegas, Mevada USA

PACK EXPO Las Vegas, now co-located with Pharma EXPO in 2015, will focus on the latest developments in packaging and
processing technology and will showcase exhibitors’ state-of-the-art advances in packaging and processing machinery,
converting machinery, materials, packages and containers, and components as well as industrial automation solutions.
Benefits for IBP Attendees

e Complimentary exhibit hall registration

e  Airfare and hotel discounts

e International Agent/Distributor Matchmaking Program

e Access to the International Buyer Center, which includes a lounge with complimentary coffee and refreshments, Wi -

Fi access, computer terminals and printers, private meeting rooms, and support staff

e  Possible complimentary conference sessions (please inquire)
Seminars: The Conference at PACK EXPO, a 3-day conference program for both visitors and exhibitors on global issues of
interest. Industries :Food and beverage/wine, bakery and snack, cosmetics and toiletries, dairy, drugs and
pharmaceutical/ medical, chemical, candy and confection, raw materials, paper and textiles, electronics/parts, computer
hardware/software, entertainment, soaps and detergents, personal care.
Target Buyers: Decision makers and influencers including corporate managers, engineers, manufacturers, quality controllers,
purchasers, production supervisors, research/development, sales and marketing in a broad range of respective industries.
Targeted, wide range of industry end users: food and beverage/wine, bakery and snack, cosmetics and toiletries, dairy, drugs
and pharmaceutical/medical, chemical, candy and confection, raw materials, paper and textiles, electronics/parts, computer
hardware/software, entertainment, soaps and detergents, personal care, and many more.

For more information please contact: Aliya Shaikhina, Commercial Specialist, U.S. Commercial Service Kazakhstan; Tel. +7 (727)
2507612 (ext. 6491), e-mail: Aliya.Shaikhina@trade.gov

LOCATIED

e MAK 3KCMO Jlac Berac 2015
PACK PHARMA = 28-30 CenABpa 2015 roa
C EXP(D) Nac Berac, wraTt HeBaaa
-]

September 28—-30, 2015 = Las Vegas, Nevada USA WWW.paCkeXpO.COm
[nasHol TemoW BbicTaBku MAK IKCMNO-/1ac Berac 2015 r. , Tenepb pacnosiokeHHo coBmecTHO ¢ Papma IKcno, cTaHyT
nocnegHue paspaboTkM B TEXHONOMMM YNAKOBKM M 06pabOTKM TOBAPOB C AEMOHCTPALIMEN CaMoro COBPEMEHHOTO
060pyA0BaHUA, MPMMEHAEMOrO B 3TOW 06/1acTH, BKAtOYan BymaronepepabaTtbiBatowime yCTaHOBKM, maTepuasbl, yNakoBOYHYHO
Tapy U KOHTEWHEPbI, COOTBETCTBYHIOLLME KOMMOHEHTbI, @ TAKXKe peLleHnsa aBTOMaTMU3aL MM NPOMbIWNEHHOTO NPOU3BOACTBA.
MpeumyLecrsa gnAa yyactHukos IBP

e  becnnaTtHasa perncrpauma 414 BXoAa B BbICTaBOYHbIE 3a/bl

e CKMAKM Ha aBMABMNETbl U TOCTUHULbI

e [lporpamma ANS YCTAaHOB/IEHUA KOHTAKTOB C 3apyberKHbIMU areHTamu/ AucTpmbbioTopamu

e JlocTyn B MeXAayHapoaHbii BU3HEC-LLEHTP, KOTOPbIN BKAOYAET B cebs bydeT c Kode 1 NpoxnaguTenbHbIMmm

HanUTKamu, 6ecnpPoBOAHYO CBA3b, NPEAOCTaBNEHUE KOMMbIOTEPOB W MPUHTEPOB, KOHPEPEHL-3aibl AN YaCTHbIX
neperoBopoB, a TaK¥Ke 06C/NyKUBalOLWMIA NepcoHan.

e Bo3moXHO becniatHoe y4yactue B paboTe KOHpepeHL it (HaBoAMTE CNPaBKK)
CemuHapbl: KoHdepeHuma B pamKax NMAK IKCMO, TpexaHeBHan nporpamma KoHbepeHL MM Kak 418 noceTuTenen, Tak u ans
YYaCTHUKOB BbICTaKM MO MHTEpecyoWwmm Bac rnobanbHbim Bonpocam.
Otpacnu: NMpoayKTbl NUTaHWA U HANUTKK/BUHOAENME, XN1e606YN0UHbIE M3AEMA U NIETKMUE 3aKYCKK, NapdromepHo-
KOCMETUYECKUE TOBapbl U TyaNeTHble NPUHAAIENKHOCTU, MONIOYHAsA, NeKapcTBEHHO-GapMaLLeBTUYECKaA, MeAULIMHCKas,
XMMMYECKas, KOHAUTEPCKaA NPOAYKLUMA, CblpbeBble MaTepuasbl, byMarkHaA U TEKCTU/IbHAA NPOAYKLMA,
3/1eKTPOHMKA/3anacHble YacT, KOMMbloTepHasA annapaTtypa/ NporpammHble obecneyeHuns, pa3saeyeHmns, NPOU3BOACTBO Mblia
M MOIOLLUX CPEACTB, CPeACTBA IMYHOW FMIMeHbl U MHOToe Apyroe.
LieneBble noKynatenu: Pa3paboTunku pelweHnin u BauaTeNbHbIe NLLA, B TOM YUCe MeHeKepbl KOPMopaL i, MHKEHepbI,
NpPO13BOAMTENMN, KOHTPOEPLI KAYECTBA, 3aKYMNLLMKKN, PYKOBOAMTENIN NPOM3BOACTBEHHOMO NpoL,ecca, UCCNef0BaHNA U
pa3paboTKM, a TaKkKe CObIT U MAPKETUHT B LUMKOPOM AManNa3oHe COOTBECTBYHOLLMX OTPAC/EN, LUMPOKUIA KPYT KOHEYHbIX
notpebuteneli B BblleyKa3aHHbIX OTPACAAX.

Ona noapo6Hoit nHbopmauun, noxKanyicTa, obpawantecs: Anusa LalixuHa, cneunanuct Toprosoi Cnyx6bi CLUA B
KasaxcTaHe; Ten.: +7 (727) 250 7612 (8H 6491), e-mail: Aliya.Shaikhina@trade.gov
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Power Gen International (PGI) 2015
POWER-GEN )ity
5 December 8-10, 2015
i v T E AT o NoA ]

WwWw.power-gen.com

Power-Gen International 2015 is the electric power generation industry’s largest event in the world, attracting more than
19,000 attendees and 1,200 exhibitors from over 75 countries. Focused on providing the latest updates and information on key
generation issues, PGI features a multi-track conference program plus curriculum of pre-conference courses. The world’s
largest power exhibition is held concurrently with the conference, showcasing thousands of products, technologies and
services.The U.S. Commercial Service Kazakhstan in Almaty is organizing a delegation from Kazakhstan to participate in the
show and conference.

For more information contact: Azhar Kadrzhanova, Commercial Specialist; Tel: +7 (727) 250 7612 (ext. 6493); Email:
Azhar.Kadrzhanova@trade.gov

Me)K,quapop,Han BbICTaBKa no

- Npou3BOACTBY 3N1eKTpo3Heprumn 2015
P o w E R — G E N Nac Berac, wrat Hesaga
[+ v e AT o omoa ] 8-10 pekabpsa 2015 roga
WWW.power-gen.com

MeayHapoAHan BbICTaBKa NO NPOM3BOACTBY 3NeKTposHeprn 2015 ABnaeTcs KpynHelwen BbICTaBKOM B chepe sHepreTuKu.
Bonee 19000 nocetuteneit n 1200 sKcnoHEHTOB U3 75 cTpaH Mupa npumyT ydactue B PGl 2015. PGl BKatoyaeT B cebs
06WMpHYIO0 Nporpammy KoHbepeHUMn, NOCBALLEHHYIO COBPEMEHHbIM TEXHOIOTUAM, a TaKxKe 06pasoBaTesibHble Ceccum nepeg,
KoHdepeHumei. KpynHeliwan BbiCTaBKa No sHepreTMke NpoBoAUTCA OL4HOBPEMEHHO C KOHbepeHumeNn, rae byayT
npeacTaBAeHbl HOBble TeXHONOrMK, 06opya0BaHME U YCAYTN.

Kommepueckan cnyxba opraHusyet aenerauuio u3 KasaxcraHa A1s noceLLeHns 3Tol BbICTaBKU U KOHbepeHUuu.

[na noapo6Hoit nHbopMmauun, noxKanyicTa, obpawaitecb: Axap KagprkaHosa , cneuuanuct Toprosoi Cny:x6bi CLUA B
KasaxcTtaHe: Ten. +7(727) 250 7612 BH. 6493; dakc +7(727) 250-0777; Email: Azhar.Kadrzhanova@NOSPAMtrade.gov
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