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The GMAT® Information Bulletin provides important information
and outlines the binding terms and conditions for individuals
planning to take the Graduate Management Admission Test”
(GMAT™). The terms and conditions described in this Bulletin
apply to all aspects of the GMAT® Program and are effective
January I, 2007. Please note that GMAT™ terms and conditions,
including, without limitation, all fees, rules, policies, and proce-
dures, are subject to change by GMAC®without notice, and any
such terms and conditions provided in any future Bulletin will
supercede those provided in any previously published Bulletin in
any prior period. See the Graduate Management Admission
Council” (GMAC") Web site, www.mba.com, for the most up-
to-date information. The GMAT™ test is sponsored, owned, and
directed by GMAC®, a global not-for-profit organization com-
posed of graduate business schools located in the United States
and around the world. Two independent testing organizations
assist GMAC® in the delivery of the GMAT® exam. Pearson
VUE, a business of NCS Pearson, Inc., administers the GMAT®

test and consults with GMAC® about general test-administration

policy. ACT, Inc., develops test material, provides certain scoring

services, and conducts research relating to the test.
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(GMAC). All rights reserved. No part of this publication may
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derivative works) in any form by any means, electronic, mechani-
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not be repackaged, sold, or licensed.
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BUILD YOUR
CONFIDENCE

With the Official Guide

for GMAT® Review - 11" Edition

The new 11 edition includes a diagnostic test to help you assess where you need to focus your test-

preparation efforts. And, if you need additional resources, there are two focused test-preparation guides:

* The Official Guide for GMAT" Quantitative Review
* The Official Guide for GMAT" Verbal Review

The questions in all three books are ordered by difficulty to

help you save study time. There are also detailed answer
explanations to help you more fully prepare for the GMAT" test.
These are the only books on the market with real GMAT"”

. ®
questions and answers by the creators of the GMAT ™ exam.

For more information, visit www.mba.com



The GMAT® Exam

The GMAT Exam

About the GMAT"® Exam

The Graduate Management Admission Test” (GMAT™) is a computer-based examination that is administered
year-round at test centers throughout the world. The GMAT®™ exam measures verbal, mathematical, and analyt-
ical writing skills developed over time. It is specifically designed to help graduate management programs assess
the qualifications of applicants for advanced study in business and management. GMAT® scores are used by
more than 3,700 graduate management programs from more than 1,700 graduate management schools, many

of which require GMAT® scores from each applicant.

The test does not measure subjective factors important to academic and career success—such as motivation,
creativity, interpersonal skills, study skills, or overall success on the job. Your GMAT?" scores are only one pre-
dictor of academic performance in the first year of graduate management school. To find out how your
GMAT" scores will be used in the application review process, you should contact the admissions office at each
school to which you are applying. The GMAT™ test does not presuppose any specific knowledge of business or
other specific content areas, nor does it measure achievement in any particular subject areas. Test takers should
note that the GMAT™ test is conducted entirely in English, all instructions are provided in English, and all

responses must be entered using standard American English characters.

What Is a Computer-Adaptive Test?

The GMAT™ exam is a computer-adaptive test (CAT), which means that questions are selected as you take the
exam. At the start of each multiple-choice section of the GMAT CAT™ exam, you are presented with a
question of middle difficulty. As you answer each question, the computer scores your answer and uses it—as
well as your responses to any preceding questions and information about the test design—to determine which
question to present next. As long as you respond correctly to each question, questions of increased difficulty
typically will be presented. When you enter incorrect responses, the computer will generally present you with
questions of lesser difficulty. As a result, you will get few questions that are either too easy or too difficult for
you. Your next question will reflect both your previous performance and the requirements of the test design,
which means that different test takers will be given different questions. Question selection is based on your

responses to previous questions, and the GMAT CAT™® adjusts to your individual ability level.

Because the computer uses your response to each question before selecting the next one, you must answer each
question when it is presented. Once you answer a question and move on to another, you cannot go back and
change your previous answers because the computer has already incorporated your answer and the test design

requirements into its selection of your next question.

Each computer-based test section meets established specifications, including the types of questions asked and
the subject matter presented. The statistical characteristics of the questions answered correctly and incorrectly,
including their difficulty levels, are taken into account in the calculation of scores. Therefore, GMAT™ scores

of all test takers can be compared even though they answered different questions.

IN THIS SECTION:

About the GMAT® Exam

The GMAT® Format
Scheduling Your Appointment
Test Takers Under Age 18
Test Takers with Disabilities

Rescheduling or Canceling
Your Appointment

Test Day
Test Preparation for the GMAT®
Test-Taking Suggestions
Canceling Your Scores

Sending Your GMAT® Scores
to Schools

Additional Score Reporting
Understanding Your Scores
Retaking the GMAT® Exam
Retest Policy

Guidelines for the Use of
GMAT® Scores

For Customer Service, please visit www.mba.com or call GMAT® customer service in your region:

Americas: +1-800-717-GMAT (4628) Asia Pacific: +61 2 9478 5430

China: 86-10-62798877
India: +921 120 439 7830

Europe/Middle East/Africa: +44 (0) 161 8557219



What Computer Skills
Do I Need?

Minimal computer skills are required to complete
the GMAT® test. You can download the free
GMATPrep® test-preparation software designed to
familiarize you with taking the GMAT® test at
www.mba.com/gmatprep. Before you go to the
test center, GMAC® recommends that you review

the practice tests included with the software.

What Can I Expect at the
Test Center?

The GMAT® test is administered in individual
computer workstations. You will have the opportu-
nity to take two timed breaks, one after completing
the essays and another between the Quantitative and
Verbal sections. If you exceed the time allowed for
the optional breaks during the GMAT® exam, the
extra time will be deducted from the time allotted
for completing the next section of exam material

(the Quantitative or Verbal section).

You will be able to access the Help function at any
time during the actual test administration, but any
time spent reviewing the Help screens will count against

the allotted time for the test section you are working on.

For specific information about identification
requirements and test center procedures and rules,
see page 7. For information about preparing for the
test, including test-taking suggestions, see page 8 or

visit www.mba.com.

The GMAT” Format

The GMAT" exam includes Analytical Writing
Assessment, Quantitative, and Verbal sections. For the
Analytical Writing Assessment, you will be presented
with two essay topics and will type your responses using
the computer keyboard. Data Sufficiency and Problem
Solving questions are intermingled throughout the
Quantitative section, and Sentence Correction,
Reading Comprehension, and Critical Reasoning
questions are intermingled throughout the Verbal section.
The Verbal and Quantitative sections contain computer-
adaptive multiple-choice questions. The following chart

provides timing information for each section of the test.

The GMAT® Exam

Analytical Writing Assessment
Analysis of an Issue
Analysis of an Argument

Optional Rest Break*

Quantitative
(Problem Solving and Data Sufficiency)

Optional Rest Break*

Verbal
(Reading Comprehension, Critical Reasoning,
and Sentence Correction)

Total Time (with breaks)

Questions Timing
1 topic 30 minutes
1 topic 30 minutes
37 questions 75 minutes
41 questions 75 minutes

4 hours (approx.)

* For timing of Optional Rest Break, please visit www.mba.com.

Individual test questions are reviewed on a routine
basis to attempt to eliminate language, symbols,
or content considered to be potentially offensive
or inappropriate for major subgroups of the test-
taking population or that serve to perpetuate any
negative attitude about these subgroups. In addition,
statistical procedures are applied to help identify
questions that may provide an unfair advantage to

members of any particular group.

Analytical Writing

Assessment

The Analytical Writing Assessment (AWA) portion of
the GMAT™ test consists of two 30-minute writing
tasks—Analysis of an Issue and Analysis of an
Argument. For Analysis of an Issue, you will need
to analyze a given issue or opinion and then explain
your point of view on the subject by citing relevant
reasons and/or examples drawn from your experience,
observations, or reading. For Analysis of an
Argument, you will need to analyze the reasoning
behind a given argument and then write a critique of

that argument.

The AWA is designed as a direct measure of your
ability to think critically and to communicate your
ideas. More specifically, the Analysis of an Issue task
tests your ability to explore the complexities of an
issue or opinion and, if appropriate, to take a posi-
tion informed by your understanding of those com-
plexities. The Analysis of an Argument task tests
your ability to formulate an appropriate and con-
structive critique of a specific conclusion based

upon a specific line of thinking.

Your essay scores are based on the overall quality of
your ideas about the issue and argument presented;
your overall ability to organize, develop, and express
those ideas; the relevant supporting reasons and
examples you use; and your ability to control the
elements of standard written English. (Only stan-
dard American English characters may be used when
entering your essay responses.) The issue and argu-
ment topics that you will find on the test concern
subject matter of general interest, some related to
business and some to a variety of other subjects. It is
important to note, however, that none presupposes
any specific knowledge of business or of other spe-
cific content areas—only your capacity to write ana-

Iytically is being assessed.

You may download a list of more than 300 possible
AWA topics for both Analysis of an Argument and
Analysis of an Issue at www.mba.com. These top-
ics are also available in The Official Guide for GMAT®
Review. Topics from this list may (but will not

necessarily) appear in your actual GMAT® exam.

Quantitative Section

The Quantitative section of the test measures math-
ematical skills and understanding of elementary
concepts, and the ability to reason quantitatively,
solve quantitative problems, and interpret graphic
data. Two types of multiple-choice questions are
used in the Quantitative section—Problem Solving
and Data Sufficiency. Both types of questions are
intermingled throughout the section and require
knowledge of arithmetic, algebra, and commonly

known concepts of geometry.



Problem Solving questions are designed to test
mathematical skills, understanding of mathematical
concepts, and the ability to reason quantitatively

and to solve quantitative problems.

Each Data Sufficiency question consists of a ques-
tion and two statements, labeled (1)) and (2), which
contain additional information. You must decide
whether the data given in the statements are suffi-
cient for answering the question. Data Sufficiency
questions are designed to measure your ability to
analyze a quantitative problem, to recognize which
information is relevant, and to determine at what point

there is sufficient information to solve the problem.

For examples of each quantitative question
type and directions for answering them, visit
www.mba.com/gmatprep to download the
GMATPrep” software.

Verbal Section

The Verbal section of the test measures your ability to
read and comprehend written material, to reason and
evaluate arguments, and to correct written material to
conform to standard written English. Three types of
multiple-choice questions are used in the Verbal section
of the GMAT" exam—Reading Comprehension,

Critical Reasoning, and Sentence Correction.

Reading Comprehension passages are accompa-
nied by interpretive, applied, and inferential ques-
tions. The passages are up to 350 words long, and
they discuss topics from the social sciences, the
physical or biological sciences, and such business-
related fields as marketing, economics, and human
resource management. Reading Comprehension ques-
tions measure your ability to understand, analyze,
and apply information and concepts presented in
written form. All questions are to be answered on the
basis of what is stated or implied in the reading material;
no specific knowledge of the material is required.

Critical Reasoning questions are designed to test
the reasoning skills involved in (1) making argu-
ments, (2) evaluating arguments, and (3) formulat-
ing or evaluating a plan of action. The materials on
which questions are based are drawn from a variety
of sources. No familiarity with the subject matter of

those materials is presupposed.

The GMAT®Exam

Sentence Correction questions ask you which of
the five choices best expresses an idea or relationship.
The questions will require you to be familiar with
the stylistic conventions and grammatical rules of
standard written English and to demonstrate your

ability to improve incorrect or ineffective expressions.

For examples of each verbal question type

and directions for answering them, visit
www.mba.com/gmatprep to download the

GMATPrep® software.

Scheduling Your
Appointment

Admission deadlines for graduate schools vary. Check
with the schools to which you are applying and make
your test appointment early enough to allow your
scores to be reported before the schools” application
deadlines. Although it may be possible to schedule
your test appointment a few days before you take the
test, appointments fill up quickly. Please note that you
may not schedule an appointment more than six (6)
months in advance. You will receive an Unofficial
Score Report at the test center, but it can take up to
20 days for you or any schools you designate to
receive your Official Score Report.

When scheduling your test appointment, be
sure that the spelling of your name and the
date of birth you provide match EXACTLY the
name and date of birth printed on the identifi-
cation you will present at the test center. If this
information does not match, you will NOT be
admitted and you will forfeit your entire test
fee. For more information about what forms of

identification will be accepted, please see page 7.

If a technical error for which you are not responsible
occurs when you schedule a GMAT® appointment,
Pearson VUE will make every effort to correct the
error. If the error cannot be corrected, your only
recourse is to reschedule your appointment at no

additional cost or receive a refund.

Registering for the
GMAT" Test

To register, you must first select a test center loca-
tion. Test centers operate on their own schedules and
can accommodate varying numbers of test takers
throughout the day. To choose the most convenient
location for your test administration, refer to the
Test Center List on page 37. Once you have selected
a test location, you will need to schedule a GMAT®
test appointment online, by phone, by fax, or by
mail. Available time slots change continuously as people
register for the test or reschedule their test appoint-
ments. You will select from available testing times at

your chosen test center when you register.

Online: You may schedule your test appointment
online at www.mba.com. If you have not already
signed up as an mba.com user, you will be required
to do so before you schedule your test appointment.
Be sure to enter your name and date of birth exactly
as they appear on the identification you will present
at the test center. Fee payments for test appoint-
ments made online can only be made by credit card

(see “Test Fees” on the following page).

Phone: To schedule your test appointment by
phone, contact GMAT® Customer Service in your
region using the instructions below. Fee payments
for test appointments made by phone can only be

made by credit card (see “Test Fees” on the following
page).

Mail or Fax: To schedule your appointment by mail
or fax, complete the GMAT® Appointment-
Scheduling Form located on page 29 and mail or fax
it using the GMAT® Customer Service information
provided on the form. Be sure to include appropriate
payment (see “Test Fees” on the following page).

Requests received without payment will be retwrned unprocessed.

Your appointment will be confirmed via e-mail if you
provide an e-mail address when you register. E-mail
confirmation notices are sent soon after Pearson VUE
schedules your appointment. If you do not provide an
e-mail address, you will receive confirmation in a
mailed letter; depending on where you live, this letter
may take several weeks to arrive. If you schedule your
appointment within three (3) calendar days of the test
administration and do not provide an e-mail address,

you will not receive a confirmation letter.

For Customer Service, please visit www.mba.com or call GMAT® customer service in your region: 5

Americas: +1-800-717-GMAT (4628)

Asia Pacific: +61 2 9478 5430

China: 86-10-62798877
India: +921 120 439 7830

Europe/Middle East/Africa: +44 (0) 161 8557219



Test Fees

Visit the the Web site www.mba.com to obtain
current information about test and service fees. You
may also contact GMAT® Customer Service in your

region using the information below.

PREFERRED FORMS OF PAYMENT

B Credit card* (Visa®, MasterCard®, American
Express®, or JCB®)

B Debit card (Visa® or MasterCard® only)
B Cashier’s check (mailed forms only)
B Money order (mailed forms only)

B Personal check (mailed forms only)

OTHER PAYMENT POLICIES

Payments made by check must be payable in U.S. dol-
lars and drawn on banks located in the United States.

All payments must be made in full, include the cor-
rect numeric and written fee amount, have the
appropriate signature(s), and be made payable to
Pearson VUE -GMAT. Postdated checks will not be
accepted. The bank name and its location should be
preprinted on the face of the check. Taxes must be
included where applicable, and the appointment date
must be at least 10 calendar days after the check is
received to allow time for processing. (Refer to
www.mba.com for current tax information.) Please
keep in mind that it can take up to eight (8) weeks

for letters to reach the U.S. from some countries.

By sending a personal check, you are authorizing
Pearson VUE, at its discretion, to use the informa-
tion on your check to make a one-time electronic
debit from your account for the amount of your
check; no additional amount will be added. An addi-
tional service fee will be debited electronically from
your account if your check is returned. For the most
up-to-date information about this fee, please refer

to www.mba.com.

If payment is not submitted in U.S. dollars or other-
wise does not comply with the above requirements
or other standard banking practices, your registra-
tion or request for service will not be processed and
your payment will be rejected and/or returned. Any
questions regarding billing or refunding should be
directed to GMAT® Customer Service using the

contact information below.

The GMAT® Exam

*f your credit card is declined, your appointment will
automatically be canceled. Upon notification of the
cancellation, you will be responsible for scheduling your

test appointment again using a valid form of payment.

You can download the Supplement at
www.mba.com or order a copy from GMAT"
Customer Service in your region using the contact

information on page 7.

Test Takers Under
Age 13

You must be at least I3 years old to register for and
take the GMAT™ exam. If you are between the ages
of 13 and I8 you are required to send a form signed
by your parent or legal guardian to GMAT®
Customer Service in your region before taking the
test. This form authorizes you to take the GMAT®
exam and states that you and your parent or legal
guardian agree to adhere to all terms and conditions
contained in this Bulletin, including, but not limited
to, those related to testing; score cancellations; pri-
vacy policies; and the collection, processing, use,
and transmission to the United States of your per-
sonally identifiable data (including the digital pho-
and/or
audio/video recording collected at the test center),
and disclosure of such data to GMAC?Y, its service

providers, any score recipients you select, and others

tograph, signature, fingerprint, and

as necessary to prevent unlawful activity or as
required by law. Please contact GMAT® Customer
Service to obtain a copy of the authorization form.
The form must be received by Pearson VUE at least
three (3) days before your scheduled appointment

or the appointment will be canceled.

Testing

Accommodations

GMAC® and Pearson VUE are committed to
providing access to the GMAT® exam by offering
reasonable accommodations to test takers with dis-
abilities in accordance with the United States
Americans with Disabilities Act and other applica-
ble law. Testing accommodations are available for
test takers who meet certain eligibility criteria and
propetly document their request. To register as a test
taker with a disability, obtain a copy of the
Supplement for Test Takers with Disabilities. Note:
Accommodation decisions may take six (6) to eight
(8) weeks, and you must receive accommodation

approval before scheduling a GMAT™ appointment.

Rescheduling or
Canceling Your
Appointment

If you decide to reschedule your test appointment,
you can do so online or by phone (follow the
instructions in “Scheduling Your Appointment” on
the previous page). To avoid having to pay the full
test fee again, you must visit www.mba.com or
call GMAT® Customer Service to reschedule at
least seven (7) calendar days before the original
appointment date and time. You will be charged a
service fee for each appointment you choose to
reschedule. If you reschedule less than seven (7) cal-
endar days before your appointment, the original fee
will not be refunded and you will be charged the full
test fee for the new appointment. Appointments
must be rescheduled within six (6) months of the date
you are rescheduling your appointment. Visit
www.mba.com to obtain current rescheduling fee

information. Fees are subject to change without notice.

If you decide to cancel your test appointment, you can
do so online or by phone (follow the instructions in
“Scheduling Your Appointment” on page 5). You must
visit www.mba.com or call GMAT® Customer
Service to cancel at least seven (7) calendar days
before the date and time of your scheduled appoint-
ment or your entire test fee will be forfeited. You will
receive a partial refund of your test fee if your
cancellation request is received at least seven (7) cal-
endar days prior to your scheduled appointment.
Visit www.mba.com to obtain current cancella-
tion refund information. Refunds are made in U.S.
dollars. If you paid by credit card, that card will be
credited; if you paid by check or money order, you
will receive a refund check. Refund amounts are sub-

ject to change without notice.



Test Day*

Make sure you know where the test center is and arrive at
least 30 minutes prior to your scheduled Graduate
Management Admission Test” (GMAT™) appointment.
You will need to check in when you arrive at the test
center. If you arrive more than IS minutes after your
scheduled appointment time, you may not be admit-

ted and your entire test fee will be forfeited.

Test centers do not have large waiting areas. If
friends or relatives accompany you to the test center,
they will not be permitted to wait in the center or

contact you while you are taking the test.

Part of the check-in procedure will include identifi-
cation (ID) verification. In addition to the valid ID
you must present at the test center, a digital photo-
graph, signature and/or fingerprint will also be col-

lected at the test center

Personal items, such as cell phones, backpacks,
purses, and handbags are not permitted in the testing
room. After you check in and before you enter the
testing room, you will be asked to deposit personal
items in a locker. Storage space is small, so please
plan accordingly. Neither GMAC® nor the test cen-
ters assume any responsibility for your personal
belongings. GMAC® recommends that you dress so

that you can adapt to variations in room temperature.

The GMAT™ exam is administered in an individual-
ized environment, in the quiet and privacy of sepa-
rate workstations. Testing premises are subject to

audio/video recording,

On occasion, weather conditions or other circum-
stances beyond the control of the test center or
Pearson VUE may require a delayed start or the
rescheduling of your test appointment. If technical
problems caused by the test center or Pearson VUE
necessitate canceling your test session or prevent
reporting of your scores, you will be offered the
opportunity to schedule another test appointment
free of charge or receive a full refund of the original
test fee. These remedies are the exclusive reme-
dies available to examinees affected by
Please see “Examinee

technical problems.

Remedies” on page 24 for additional information.

* Please see Policies and Procedures for more details.

The GMAT®Exam

Identification Requirements

You MUST present acceptable, original, and
valid identification (ID), as described on this
page and at www.mba.com/gmatidpolicy, to
be admitted to the test center. ID requirements
are strictly enforced. It is your responsibility to
read and understand the instructions and
requirements. If you do not present appropri-
ate ID, you will not be admitted to the test cen-
ter and will forfeit your entire test fee.

Admittance to the test center does not imply that
the identification you presented was valid. If it is
determined that your ID was fraudulent or other-
wise invalid, your test scores will be canceled and
your entire test fee will be forfeited. Notification of
the cancellation will also be sent to any institutions
that received your scores and may include the reason

for the cancellation.

Note: If you have questions about the follow-
ing ID requirements, please contact GMAT®
Customer Service BEFORE you arrive at the
testing center (please see below).

Acceptable Forms of ID

B Passport™
B Government-issued driver’s license

B Governmentissued national/state/
province identity card (including
European ID card)

m  Military ID card

You must present at least one of the forms of gov-

ernment-issued identification listed above when you

arrive at the test center. The ID must be—

B current (not expired),

|| legible, and

B must bear your name in the Roman alphabet (as
used in this Bulletin) exactly as you provided when

you made your test appointment,

If your name has changed since you completed your
GMAT™ registration, including order and placement
of the names, you may request a name change by con-

tacting GMAT™ Customer Service in your region.

Your identification must include—

B your name in the Roman alphabet (as used in this
Bulletin) exactly as you provided when you made
your test appointment.

B arecent, recognizable photograph

|| your signature, and

|

the date of birth you provided at registration.

If you cannot provide one form of ID that includes
all four (4) of these, you will be required to present a
second ID also from the list that includes the missing
element(s). In many countries, the only form of iden-
tification that meets the requirement is a passport.
Depending on where you are testing, special 1D

requirements may be applicable as follows:

*If you are testing in Bangladesh, China (includ-
ing Hong Kong), India, Japan, South Korea,
Pakistan, or Singapore, you must present your

passport as your identification.

*If you are testing outside your country of citi-
zenship, you must present your passport as identi-

fication, unless you are—

B acitizen of a European Union or Schengen
Zone country testing in another of those countries, in
which case you may present your passport, national

identification card, or European identity card, OR

B 2 permanent US. resident testing in the United
States, in which case you may present a passport or a

permanent resident card (green card).

If you are a citizen of a country against which trade,
export, boycott, or other sanctions have been imposed
by the US. government, you must be able to prove
primary residence in a country not subject to any such
sanctions prior to testing, For the most current infor-
mation and requirements, please visit www.mba.com

or contact GMAT® Customer Service in your region.

If you are a refugee as recognized by the UN. or cer-
tain international laws, please contact GMAT®

Customer Service for your region.

Note: No other forms of identification will be
accepted at the test center. Unacceptable
forms of ID include social security cards, draft
classification cards, credit cards, employee or
student IDs, letters from your university or col-
lege, IDs with physical descriptions in place of
photos, or any other kind of ID that does not
meet the requirements described above.
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Test Preparation for
the GMAT"

GMAC believes that all GMAT®™ test takers should
be familiar with the format of the test and the kinds
of questions asked on the test before they take the
exam. Therefore, GMAC" offers the GMAT Prep®
software at no charge to all prospective test takers.
GMATPrep” software features two full-length,
timed, Computer-Adaptive GMAT® tests whose
delivery simulates that of the actual exam. It
includes a set of practice questions for each type of
question asked on the exam, answers, and explana-
tions, as well as a comprehensive math review and
real-time scoring of the multiple-choice sections.
The complete GMATPrep® software can be down-
loaded for free when you sign up as a user on
www.mba.com. A free CD-ROM version of the
GMATPrep” software is also offered to those
scheduling their first appointment to take the
GMAT™ exam. The software requires Microsoft®
Windows® (it is not compatible with Apple®
Macintosh® products). To access the GMATPrep®
software, visit www.mba.com/gmatprep.

For a more extensive selection of questions, you may
wish to purchase The Official Guide for GMAT® Review
from the e-store at www.mba.com. The Guide con-
tains more than 800 actual GMAT™ questions. If you
would like additional practice on either the Verbal or
Quantitative Sections, you can purchase The Official
Guide for GMAT® Vérbal Review and The Official Guide for
GMAT® Quantitative Review from the mba.com store. Each
of the Supplements includes approximately 300 ques-
tions for you to use in your review. You can also practice
taking the GMAT™ exam with the GMAT™ Paper Tests
available at www.mba.com. Each set of three
“retired” tests includes the multiple choice sections of
the exam, an answer sheet, and instructions for convert-

ing your raw score to the equivalent GMAT™ score.

Test-Taking Suggestions

Although each test taker must decide what approach to
take in preparing for and taking the GMAT® exam,
GMAC" offers the following suggestions:

B Use the allotted testing time wisely by becoming
familiar in advance with the test, the kinds of questions

asked, and directions for each section. Become familiar

The GMAT® Exam

with the formats and requirements of each section by
downloading the free GMATPrep® software available
at www.mba.com/gmatprep. Once you start the
test, an onscreen clock display will count down the
remaining time. You can hide this display if you want,
but it is a good idea to check the dlock periodically to mon-
itor your progress. The clock will automatically alert you
by turning yellow and, if hidden, reappearing when five

(§) minutes remain for the section you are working on.

B Read all test directions carefully. The directions
explain exactly what is required to answer each type of
question. To review directions during the test, click the
Help icon, but be aware that this will count against your

allotted time for that section of the test.

B Read each question carefully and thoroughly.
Before answering a question, determine exactly what is
being asked, then eliminate the wrong answers and
select the best choice. Never skim a question or the
possible answers; skimming may cause you to miss
important information or nuances. However, if you do
not know the correct answer, or if the question is too
time-consuming, try to eliminate choices you know are
wrong, select the best of the remaining answer choices,

and move on to the next question.

W Keep moving through the test and try to finish each section.
The best strategy is to pace yourself so that you have time to con-
sider each test question and make your best answer choice.
Randomly guessing answers to questions at the end of each test

section can sz;gngfimntly ZOWET})OMY scores.

B Once you have selected your answer to a question
you will be asked to confirm it. You should confirm
your answer only when you are certain that you want to
move on to the next question. Remember, you cannot
omit questions or go back and change answers. The
computer selects the next question you see based upon

your previous responses.

W Pace yourself so that you bave enough time to answer every
question. Pay attention to the number of questions and the
amount of time remaining dming your festing session. On
average, you have about 1% minutes for each verbal
question and about 2 minutes for each quantitative
question. (If you do not finish in the allotted time,
you will still receive scores as long as you have
worked on every section. However, your scores will
reflect the number of questions answered, and your
score will decrease significantly with each unan-

swered question.)

B Your GMAT"™ scores will depend on several char-
acteristics of the questions presented to you, including
difficulty level, your answers to those questions, and
the number of questions you answer. Adaptive test
score calculations do not assign any differential credit
to questions depending on where they appear in the
test. The questions in an adaptive test are weighted
according to their difficulty and other statistical prop-

erties, not according to their position in the test.

m To

Assessment, practice with sampIC writing topics

prepare for the Analytical Writing
listed on www.mba.com or in The Official Guide for
GMAT® Review. These topics may appear in your
actual GMAT® exam. You will have 30 minutes to

compose each essay.

Canceling Your Scores

The only opportunity that you will have to cancel
your scores is at the test center on the day of your
exam. Immediately after you complete the test—but
before you can view your scores—a message will
appear asking if you want to cancel your scores. If
you choose to cancel your scores, you will not be
able to view them. GMAC" cannot honor requests
for partial cancellation of GMAT® scores. For
instance, you cannot cancel your Analytical Writing
Assessment score and keep your Verbal and

Quantitative scores. If you cancel your scores—

B they cannot be reinstated;

B you will not be eligible for a refund of any fees; and
B the score cancellation will remain a part of your
permanent record and will be reported on future

score reports.

Any other cancellation of your score is at the sole

discretion of GMAC" and Pearson VUE.

Sending Your GMAT®

Scores to Schools

Before test day, you should decide which GMAT®
Programs you want to receive your scores. On the day
you take the GMAT™ test, before you begin the exam,
you will be given the opportunity to select up to five



programs to receive your score report. Your basic test
registration fee covers the release of your scores only to
the programs you select on test day. Once you have
made your selections, you will not be able to change or

delete the programs you have selected.

Review the GMAT® Program Code List available at
www.mba.com for a complete list of authorized
GMAT® score-report recipients. Most institutions have

several programs listed, so be sure you select the right one.

Additional Score
Reporting

If you wish to send your scores to any graduate
management programs after test day, or if you wish
to send your scores to more than five graduate man-
agement programs, you may use the Additional
Score Reporting service. You will be charged a fee

for each additional score report requested.

Requests received without payment, or with
insufficient payment, will be returned without
processing. You will receive a confirmation letter
and, if you request, a score report listing the addi-
tional programs. Reports will generally be sent
within 20 days of the request being received. Scores
from all the GMAT™ tests you have taken in the last
five years will be reported. You may order an

Additional Score Report with a credit card by—
B Going online to www.mba.com, or

B Calling GMAT® Customer Service or faxing
the Additional Score Report Request Form follow-

ing the instructions on page 32.

You may also pay by check or money order by mail-
ing the Additional Score Report Request Form to
GMAT® Customer Service.

Recipients selected to receive your scores cannot be

changed or deleted once your request has been submitted.

Requests for Additional Score Reports for tests
taken more than five (5) years, but less than 10
years, prior to the day you are making the request
may be charged an additional fee. You must make
requests for such score reports by calling GMAT®
Customer Service in your region. Score reports

more than 10 years old are not available.

The GMAT®Exam

Understanding

Your Scores

The GMAT® test yields four scores: Verbal,
Quantitative, Total, and Analytical Writing
Assessment. Each of these scores is reported on a
fixed scale. Total scores range from 200 to 800, with
about two-thirds falling between 400 and 600.
Verbal and Quantitative scores range from O to 60,
although scores below 10 and above 50 are rare. The
Verbal and Quantitative scores measure different
constructs and are not comparable to each other.
Analytical writing scores, which range from O to 6,
are computed separately from the scores for the
multiple-choice sections of the test and have no
effect on the Verbal, Quantitative, or Total scores.
All questions regarding your GMAT® scores must
be directed to GMAT® Customer Service (see
below). Test center staff cannot answer questions
about test scores, nor can they help you obtain your

official score report.

Score Reports

When you complete the GMAT™ test, a screen will
appear asking if you want to report your scores or
cancel them. If you choose to report your scores,
you will be able to view and print an Unofficial
Score Report that shows your Quantitative, Verbal,
and Total scores, as well as any schools you desig-
nated as score-report recipients. The test adminis-
trator will provide you with a printed copy as you
leave the testing center. It is important to keep in
mind that if you choose to report your scores, you

cannot cancel or withdraw them at a later date.

An Official Score Report that includes your
Analytical Writing Assessment (AWA) score will be
made available to you online and to designated
score-report recipients approximately 20 days after
the test. If you provided an e-mail address when you
registered for the GMAT® exam, you will receive an
e-mail with a security-coded URL to link to your
score report. To access your Official Score Report,
you will need the Authentication Code that was pro-
vided to you with your Unofficial Score Report. If
you cannot Jocate your Authentication Code, please
contact GMAT® Customer Service in your region

for a replacement code.

If you do not have access to the Internet, you may
request to have your scores mailed to you. If you
choose to receive your score report by mail, please
allow for possible delivery delays, particularly to
addresses outside the United States.

You must at least begin both essay questions and
work on each multiple-choice section (Verbal and
Quantitative) of the test to get an immediate
Unofficial Score Report and an Official Score
Report. Official Score Reports include all GMAT®

score results you have achieved in the last five (5) years.

The contact and demographic information that you
were required to provide to register for the test will
appear on your score report. The digital photograph
and/or signature you provide at the test center may
be sent with your score report to the score recipients
you select, if those recipients have asked to receive
such information. In addition, if you provided the
following background information during registra-
tion or on the day of the test, it may also appear on
your score report: telephone number; undergraduate
institution, grade point average (GPA), major, and
date of graduation; intended graduate study; and
the highest level of education attained. This infor-

mation is self-reported and will be marked as such.

You may request additional score reports for tests
taken up to ten (10) years prior to the day you are
making the request. These scores may be processed
for an additional fee. Because scores that are more
than five (5) years old are outdated and can present
interpretation problems, they will include a state-
ment indicating the special nature of the scores
when sent to GMAT® Programs. Note: If you have
taken the GMAT® exam within the past five (5) years, you

may not request older score reports.

How Schools Use and

Interpret Scores

GMAT™ scores have two important characteristics:

B They are reliable measures of certain developed
skills that have been found to be important in the
study of management at the graduate level. They
have also been shown to be good predictors of aca-
demic success in the first year of study at graduate

schools of management.
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B Unlike undergraduate grade point averages (or
assessments) and curricula, which vary in their
meaning across institutions, GMAT® scores provide
school professionals with a consistent, standardized

evaluation tool for all applicants.

GMAC" has published guidelines for the use of
GMAT™ scores. The guidelines are provided to all
graduate management schools that use GMAT®
scores and are included below. The test alone does
not measure all the characteristics related to success
in graduate school. Admissions officers may also
consider an applicant’s undergraduate record and
other information obtained from applications,

interviews, and letters of recommendation.

Each school evaluates the scores in its own way;
there are no “passing” or “failing” GMAT® scores.
Your GMAT® performance can be related by a
school to the total testing population for the past
three (3) years, or to others applying to the same

school (local norms).

Retaking the
GMAT"® Exam

Sometimes it is necessary or desirable to take the
GMAT™ test more than once. For example, a gradu-
ate management program may request more recent
scores than you have on record. However, unless
your scores seem unusually low compared with other
indicators of your preparation for graduate manage-
ment study, or unless there are other reasons to
believe that you did not do your best on a test for
which scores have been reported, taking the
GMAT™ test again may not be helpful. It is unlikely
to result in a substantial increase in your scores; in
fact, your scores may decrease. If you repeat the test,
all scores for tests you have taken in the past five (5)
years will be reported to the graduate management
programs you designate as score recipients. If you
repeat the test and want to resend your scores to
programs that previously received your scores, you
must reselect those GMAT® Programs at the time
you take the test or order an Additional Score
Report after your exam. Any repeated GMAT™ testing
is subject to the GMAT™ retest policy.
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Retest Policy

You may take the GMAT™ test only once within any
period of 31 consecutive calendar days and no more
than five (5) times within any period of 12 consecu-
tive calendar months. In addition, if you score 800
on the exam, you will be prohibited from testing for
five (5) years from your exam date. GMAT®
Customer Service representatives and test adminis-
trators are not authorized to waive or modify the

retest policy for any reason.

If you take the GMAT® test more often than
allowed, your scores from each unauthorized test
administration will be withheld or canceled and your
entire test fee will be forfeited. You may also be pro-
hibited from future GMAT™ testing and may be sub-
ject to other remedial actions. This policy has been
established to enhance the validity and security of
the GMAT™ exam. Note that the retest policy will be
enforced even if a violation is not immediately iden-
tified and test scores have been reported. In such
cases, the invalid scores will be canceled, and score-

report recipients will be notified of the cancellation.

Guidelines for the Use
of GMAT" Scores

Introduction

These guidelines have been prepared to provide
information about the appropriate use of GMAT®
scores to evaluate candidates for graduate management
study. They are also intended to protect students from
unfair decisions based on inappropriate use of scores.
The guidelines are based on several policy and

psychometric considerations:

B GMAC has a responsibility to inform users of the
scores’ strengths and limitations. Users have a responsi-

bility to use the scores in an appropriate manner.

B The purpose of any testing instrument, includ-
ing the GMAT™ exam, is to provide information to
assist in making decisions; test scores should not be

used in isolation when making decisions.

B GMAT" test scores are one of a number of

sources of information and should be used, when-

ever possible, in combination with other informa-
tion and, in every case, with full recognition of what
the test can and cannot do. The primary advantage
of the GMAT® exam is that it provides a common
measure of candidates’ abilities, administered under
standardized conditions, with known reliability,
validity, and other psychometric qualities. It cannot
and does not measure all the qualities important for
successful graduate study in management and other
related pursuits. There are psychometric limitations
to any test—for example, only score differences of
certain magnitudes are reliable indicators of real
differences in performance. Such limits should be taken

into consideration as GMAT™ scores are used.

Specific Guidelines

1. EVALUATE CANDIDATES USING
MULTIPLE CRITERIA.

The GMAT™ test alone does not measure every skill
necessary for graduate management academic work,
nor does it measure subjective factors important to aca-
demic and career success, such as motivation, creativity,
and interpersonal skills. Therefore, all available perti-
nent information about an applicant should be consid-

ered before a selection decision is made. GMAT®

scores should be used as only one of several criteria.

2. INTERPRET THE AWA SCORE ON THE
BASIS OF THE CRITERIA AND STANDARDS
ESTABLISHED IN THE GMAT® SCORING GUIDES.

These criteria and standards are the best source for
interpreting the Analytical Writing Assessment
(AWA) score. Recognize that the score is based on
two 30-minute written responses that represent first-
draft writing samples. Each response is evaluated
according to the scoring guides, but the average score

can result from different combinations of ratings.

3. ESTABLISH THE RELATIONSHIP BETWEEN
GMAT® SCORES AND PERFORMANCE IN
YOUR GRADUATE MANAGEMENT SCHOOL.

To the extent feasible, each program using GMAT®
scores should evaluate the relationship between test
scores and measures of performance in its academic
program by performing a GMAT® Validity Study.
These studies inform graduate management pro-
grams about the predictive validity of GMAT®
scores relative to their students’ first-year academic
performance. In addition, other criteria used in
combination with test scores should be reviewed to

determine whether the weights attached to the par-



ticular measures are appropriate for optimizing the

prediction of performance in the program.

4. AVOID THE USE OF “CUTOFF” SCORES.

The use of arbitrary cutoff scores (below which no
applicant will be considered for admission) is
strongly discouraged. Distinctions based on score
differences not substantial enough to be statistically
meaningful should be avoided. Cutoff scores should
be used only when there is clear evidence that a large
proportion of the applicants scoring below the cut-
off scores cannot perform satisfactory work. In
addition, schools should attempt to ensure that the
use of cutoff scores does not result in the systematic
exclusion of members of either sex, of any age or

ethnic groups, or of any other relevant groups.

5. DO NOT COMPARE GMAT® SCORES WITH
THOSE ON OTHER TESTS.

Although GMAT™ scores may resemble those used

for other tests, the scores should not be compared.

The GMAT® Exam

Appropriate Uses of
GMAT™ Scores

1. FOR SELECTION OF APPLICANTS FOR GRAD-
UATE STUDY IN MANAGEMENT.

A person's GMAT™ scores tell you how the person per-
formed on a test designed to measure general verbal, quan-
titative, and analytical writing skills that are associated with
success in the first year of study at graduate schools of
management and that have been developed over a long
period of time. Scores should be used in conjunction
with other information to help estimate performance

ina graduate management program.

2. FOR SELECTION OF APPLICANTS FOR FINAN-
CIAL AID BASED ON ACADEMIC POTENTIAL.

3. FOR COUNSELING AND GUIDANCE.

Undergraduate counselors may be able to help
students gauge their readiness for graduate manage-

ment programs by reviewing their GMAT® scores.

Tools to Help You B}

Which business school is right for you?

Inappropriate Uses of
GMAT™ Scores

1. AS AREQUIREMENT FOR AWARDING A DEGREE.

The GMAT™ test is designed for selection for graduate
management study, financial aid awards, or counseling

and guidance. Any other purpose should be avoided.

2. AS A REQUIREMENT FOR EMPLOYMENT,
LICENSING OR CERTIFICATION TO PERFORM
A JOB, OR FOR JOB-RELATED REWARDS
(RAISES, PROMOTIONS, ETC.).

The use of the GMAT™ scores for these purposes
is inappropriate. Further, programs using the GMAT™ exam

may not supply score reports for any of these purposes.

3. AS AN ACHIEVEMENT TEST.
The GMAT™ exam is not designed to assess an appli-

cant’s achievement or knowledge in specific subject areas.

W

mba.com school search service
Recently updated, this free resource available on mba.com makes it

easy to find a school that is right for you. The user-friendly, searchable data-

base allows you to explore and compare characteristics of more than 800

business school programs. Unique in the market, mba.com school search service

data are independently verified to ensure the quality and comparability of information.

Plus, now you can save searches and programs, and add your own notes.

mba.com
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ates newly capped Dr. Angela AndewSEWa State University.

Passion + Purpose = Professor

ESTABLISHED

You have a passion within. And The PhD Project will let it out. If you are of African-American, Hispanic-American or Native ﬂ@@é}
American descent, we have an inspiring program for you that will bring education to the forefront of your life, and the lives of

AOVINOONH

countless others.

The PhD Project provides access to a broad range of information, resources, and contacts in doctoral studies in the business area. At our
annual conference held each November, you will learn firsthand about the impact you can make as a professor for generations to come.
And, once you decide to enter a program, our network of minority doctoral students and faculty members will be there to guide you on the
journey to your Ph.D.

Being a role model at the front of the classroom is something that will affect the entire business world. Your drive to succeed, your will to
give back to your community, and your passion to educate will ultimately create a better, more diverse future for everyone.

Discover the joy that so many others are already experiencing by visiting us at www.phdproject.org.

Thank you to our sponsors:

KPMG Foundation Merrill Lynch & Co.

Graduate Management Admission ~ Foundation, Inc.
Council Robert K. Elliott

157 Participating Universities Goldman, Sachs & Co.
Citigroup Foundation Hewlett-Packard Company
AACSB International Diversitylnc

AICPA

We invite your company or organization to join these Sponsors and make a
noticeable contribution to increasing diversity in the business world. Contact
Bernard J. Milano at 201.307.7662, or email bmilano@kpmg.com

For more information, visit our website at: www.phdproject.org




Exploring
the MBA

Exploring the MBA'

Just Wanting an MBA is Not Enough

The strongest candidates competing to gain admission to graduate business schools (graduate management
programs) are focused on their careers; they are clear about what is needed to get there and what it takes to be
successful. Exhibiting undirected thinking or behavior might prevent you from gaining admission to an MBA
program. More importantly, you will limit your return on investment if you blindly choose a school or are ill-

prepared to take advantage of its educational opportunities.

Can you compete favorably? The only way to answer this question is to go through a self-assessment process
that will help you identify your personal and career goals. Business school admissions counselors expect to see
evidence of your professional interests to ensure that you will take full advantage of the MBA. The following

are a few signs that you may not be ready for a graduate management program:

B When asked about post-MBA career aspirations, you give vague responses, such as: “I want to manage

people” or “I want to be in management.”
B You do not have a clear idea what to do with, much less without, an MBA.

B You seck to avoid the job market by buying additional time in school.

Examine Your Goals: Do a Self-Assessment

Lacking specific goals, you will be searching for a school without direction. A good self-assessment process—
we suggest using the CareerLeader™ assessment—will help you establish specific career and educational goals.
This interactive, online tool, available on www.mba.com, analyzes your interests, abilities, and work reward
values, giving you valuable information about career paths and work cultures in which you are most likely to
thrive. A self-assessment can help you clarify your goals, make wise decisions and develop clear answers to the
following questions:

B Why do you want or need an MBA? If you do not pursue an MBA, what are your options?

B Do you have natural aptitudes that others notice? Do those skills lend themselves to particular MBA vocations?
B Do you feel strongly about some function and for industry within business?

B Do you need any additional resources (training, financial, personal, or professional) to achieve your long-term plans?

B How will you fund your MBA education?

B Are you ready to be a student again? Do you have the discipline and drive?

IN THIS SECTION:

Exploring the MBA®

Choose a Program Type
Identify the Best Schools for You
Apply Effectively

Decision Time

For Customer Service, please visit www.mba.com or call GMAT® customer service in your region:

Americas: +1-800-717-GMAT (4628) Asia Pacific: +61 2 9478 5430

China: 86-10-62798877

Europe/Middle East/Africa: +44 (0) 161 8557219 India: +91 120 439 7830
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Networking in the
Business World

As you decide whether or not to apply to an MBA
program, you should network with individuals in
professional organizations that support your MBA
objectives and solicit their opinions and advice. Talk
to many people to get a fair sample of ideas and
reduce the chances of obtaining one individual’s
personal bias. Perhaps the best way you can prepare
yourself for potential careers is “informational
interviewing” or talking to people who are doing the
type of work you might want to pursue. At this
stage, it is not necessary for you to know the job you
want with 100% certainty, but you must at least
have some direction. The value of informational
interviewing is that professionals, who may be less
willing to talk to you as a job applicant, will often
take the time to share their experiences and offer
advice. In the carly stages of networking, you should
cultivate at least one mentor. As you near MBA

graduation, individuals in your network should

know you well and may assist in your job search.

@ TIP
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Your Investment of Time

and Money

In addition to self-assessment and networking, you
must weigh the costs and benefits of your potential
MBA investment. Graduate school is likely to be the
most substantial investment you will ever make in
yourself. Given that 70% of MBA students borrow
funds to pay for their education, ask yourself if you
are willing to make a similar commitment. Please go to
www.mba.com for some factors you should con-

sider when doing a “cost” versus “benefit” analysis.

Choose a
Program Type

A Range of Options

Before you can begin comparing specific graduate man-
agement programs, make sure you select the type of
degree program best suited to your future career path.
This will help you narrow the field of possibilities. In
light of your personal goals, consider the issue of pro-
gram type and its implications relative to the following:

Curriculum: Do you already have a functional or indus-
try specialty, or do you need an MBA to develop one?

Career Path: Is an MBA required for you to advance in
your field or company, or are you looking to transition
into a completely different function or industry?

Career Counseling: Do you need job search assis-
tance or counseling? Do you plan to stay with your

current employer after earning your degree?

Lifestyle/Environment: Are you ready to assume
the responsibilities of an MBA-level position? How
do you define work/life balance? What kinds of learn-

ing environments work best for you? Can you relocate?

Overall Cost and Financial Aid Opportunities:
Do you need to continue working full time? Are you

company sponsored? Do you need financial aid?

Following are very brief descriptions of some of the dif-
ferent types of MBA programs. Each has its own advan-
tages and disadvantages relative to your educational and
professional goals. A discussion of these advantages and

disadvantages can be found on www.mba.com.

TWO-YEAR, FULLTIME MBA PROGRAMS
(18 TO 24 MONTHS)

Two-year, full-time MBA programs are typically four
semesters of study spread over two academic years,
with a three- or four-month period for an internship.
The first year of study includes the core courses
required of all MBAs. Choosing a specific concentra-
tion of study and electives occurs in the second year.
The program is designed with the expectation that
students are available during the business week for
their studies and do not work full time. Relocation

may be required to attend a program of choice.

ONE-YEAR, FULL-TIME MBA PROGRAMS
(11 TO 16 MONTHS)

One-year, full-time MBA programs vary greatly from
their two-year counterparts and often from one
another. The length of the program is shorter because:
(a) time in core classes is reduced or (b) limits are
placed on opportunities to specialize. Often these pro-
grams have strict prerequisites for experience and/or
academic background. Internship opportunities are
limited, with no extended break between semesters.

The program is designed with the expectation that



students are available during the business week for
their studies and do not work full time. Relocation

may be required to attend a program of choice.

PART-TIME PROGRAMS

Part-time programs are designed for working pro-
fessionals. They may require the same number of
courses as their full-time counterparts, but courses
are usually scheduled year-round and for a longer
period of time. Part-time programs may offer the
same ability to specialize as full-time programs, but

do not provide the opportunity for internships.

EXECUTIVE MBA (EMBA) PROGRAMS
EMBA programs are geared toward company-spon-

sored executives who have substantial experience.
Classes generally meet on weekends or alternate week-
ends (Fridays and Saturdays) for up to two academic
years. The EMBA program curriculum is designed to
further executives’ general management skills across
all disciplines. There are limited or no opportunities
to specialize; the underlying assumption is that execu-

tives are already specialists in a field or industry.

DISTANCE LEARNING PROGRAMS

Distance learning is a popular method of instruction
via tools like the Internet, e-mail, and other interactive
systems. This technology enables schools to experi-

ment aggressively with unique modes of teaching.

JOINT OR DUAL DEGREE PROGRAMS:

A joint or dual degree program is generally a full-
time MBA program partnered with another gradu-
ate program, each requiring separate admission. The
total time to complete both degrees is condensed.
Typical graduate options coupled with the MBA
include law, healthcare, engineering, technology,

international studies, and public policy.

SPECIALTY PROGRAMS

Specialty programs are very career specific (e.g,, Master
of Accountancy, Master of Healthcare/ Hospital
Administration, and Master of Computational
Finance). Planning and researching your chosen indus-
try will help you determine whether a specialty pro-
gram is a better option than a generalist MBA degree.

EXECUTIVE DEVELOPMENT PROGRAMS
Executive development programs range from nonde-
gree seminars to certificate programs and can con-

sist of one or more sessions.

Exploring the MBA"

Understand that an aver-
age is derived.

Averages should be viewed as working
estimates of what may be possible. The
“average” MBA graduate is not a sum-
mary description of any one person and
it's unlikely that any graduate had all of
the following: average GPA, average
GMAT® scores, average years of pre-
MBA work experience, average scholar-
ship amount, average internship wage,
average time fo secure a permanent job,
and average fulltime starting salary upon
graduation. Pay attention to ranges rather
than averages.

Identify the Best
Schools for You

The Research Process

Although there are more than 3,000 graduate man-
agement programs worldwide that accept the
GMAT™ test, only a fraction of them will be a good
match for you. There are several effective ways to
identify the type of MBA program that will best
serve you. First, identify a broad range of schools

that appear to meet your future career path needs.

Second, do more in-depth research to eliminate any
schools that do not closely match your personal and
professional goals. There are two components to this
process: (1) identify where you can find the informa-
tion and (2) identify what information is critical and

should be examined from each of your sources.

Where to Gather

Information

SCHOOL PUBLICATIONS AND MATERIALS

Look at each school’s electronic and print publications,
including brochures, application materials and Web sites.
These materials provide evidence of what the school val-
ues most in its students and also what it considers to be its
strengths. Visit www.mba.com and use the school

search service for direct links to more than 750 MBA pro-
grams, representing more than 350 schools worldwide.

ADMISSIONS STAFF

Admissions staff are valuable resources for clarifying
what you have read and providing anecdotal informa-
tion beyond what is found in published materials. In
your conversations with admissions staff, remember to
provide key information about your background and
interests. Ask clarifying questions, such as: “What
parts of the application do you weigh most heavily?”
or “Is there a difference in who you admit early in the
process versus later?” Avoid asking vague questions,
such as: “Why should I come to your school?” or
“Will T be able to get a scholarship?”

CURRENT STUDENTS AND ALUMNI

Students and recent alumni are the best sources of
information on a school’s culture and learning environ-
ment. However, do not expect them to be authorities on

application requirements, deadlines, or school policies.

SCHOOL CAREER SERVICES STAFF

Career Services staff are the best authority on
whether your MBA career aspirations are likely to be
satisfied at their schools. Review published placement
statistics, and do not ask questions of the staff when
you can find the answer in print. Ask, for instance, if
they have worked with students whose backgrounds
and aspirations are similar to yours. If so, ask how
successful those graduates were in securing intern-
ships and jobs. In addition, ask clarifying questions,
such as: “Can you separate your consulting average by
specialties?” or “Of your marketing graduates, what

percentage went into brand management?”

MEDIA, GUIDEBOOKS, AND THE POPULAR
BUSINESS PRESS

While MBA applicants frequently cite the numerous
business school books, research articles, and comparison
studies as valuable for learning about programs, do not
rely only on secondary sources of information to do
your research. You are assured of receiving the most up-

to-date and accurate material directly from each school.

For Customer Service, please visit www.mba.com or call GMAT® customer service in your region: 15
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The further you inquire, the more balanced your under-

standing of the schools will become. Highly disputed,
but widely used, are the publications that rank MBA
programs. Go to www.mba.com for some important

precautions to keep in mind when using these rankings.

COLLEAGUES

Although you might want to be careful about publi-
cizing your MBA plans at work, you should seek the
opinions of people you trust and respect in the busi-
ness world. If you work with MBAs, find out about
their experiences, and ask what they perceive as your

personal and professional strengths.

HUMAN RESOURCES (HR) STAFF

Contact corporate HR representatives if you are
interested in a specific industry or field. Managers of
Campus Recruiting, Directors of MBA Recruiting,
or Managers of Coﬂege/ University Relations can

be valuable sources of information. Describe your
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own background and intentions for MBA study and
ask questions, such as: “What types of MBAs do
you seck?” or “Where do you recruit?” Not only
will you gain helpful information, but you will also
establish valuable networking contacts for your
MBA internship search.

What to Ask

To be a savvy consumer of MBA education, you
must thoroughly investigate each schools attributes
to uncover concrete evidence that your priorities and
expectations will be satisfied. To that end, collect

evidence within each of the following areas:

CORE COURSES

Core courses lay the foundation for the program
and are usually sequenced at the beginning of study.

Consider the following issues:

B How much input do you have in how your classes are
sequenced? Because core classes are prerequisites for tak-
ing subsequent courses in a discipline, the sequence deter-

mines how quickly you can develop a functional specialty.

B Can you bypass any of the required courses? Are
exemptions based on previous course work, profes-
sional designations, or examination results? How do

exemptions affect your program options?

B Consider access to faculty and structure of learning,
instead of class size.

ELECTIVES

Within the general MBA program, you build your area
of expertise through elective courses or subjects of
study. To effectively judge how the curriculum will help

you, examine the following:
B How many electives are offered and how often?

B Are concentrations required and can you have
more than one? Do you get scheduling priority for
courses in your concentration? Can you design your

own concentration?

B Are there additional courses in other areas that can help
you meet your goals? Can you take a course outside of the
business school but within the university for MBA credit?

B Under what circumstances are courses canceled?
How often does this occur?

B What is the average class size, structure of

learning, and access to faculty?

B Can you transfer any credits from previous

course work?

REGISTRATION AND COURSE SELECTION

Examine the process of registration and course selection:

B How does scheduling work (e.g., open enrollment,
lottery system)? What are your chances of getting

spaces in the classes you need, when you need them?

B When are course schedules finalized? How, when,
and under what circumstances can you change them?

B What is a typical course load? Are there limits

per term, semester, or year?

B s there an academic advising system?

TEACHING APPROACHES

Approaches to learning can vary substantially from
school to school, so you should become familiar
with the mix of instructional techniques that gradu-

ate management programs use. Find out—

B if the school prescribes a uniform teaching or
grading style within the program, or if it is left up
to each faculty member;



B if most professors prefer the case method of
teaching—where a student's contributions in class
are the central to the learning process—or the lecture
approach—where the faculty member drives the

subject matter.

B what forms of feedback are formalized between
students and faculty; and

B how group work is viewed and measured.

FACULTY

A sizable part of a school’s reputation is related to
its focus on research, and faculty renown strengthens
industry ties and promotes an MBA program’s
brand, helping graduates secure jobs. Most schools
try to adopt a balanced approach to teaching quality
and faculty research, because quality research leads
to highly relevant teaching. A school’s emphasis on
teaching versus research will determine the type of
faculty it attracts. To find out where a school stands

on this issue, ask:

B What attracts faculty to the school and what
keeps them there?

Exploring the MBA™

B Are the faculty known for their academic
research, teaching quality, accessibility to students,

or a combination?

B How active are faculty members in professional
associations and in the corporate world? How do

those connections enrich your experience?

B What is the student-to-faculty ratio and your

access to professors?

CAREER SERVICES

Examining career services is one way to gauge how
the outside world values the MBAs who graduate
from a school. Research:

B How graduates from the school have done in

your planned career path.

B What career services the career office provides

and for whom.

@ TIP

B The experiences and philosophies of the career
services staff. Do they have a strong history with alumni
and how well do they get to know individual students?

B The percentage of students who use the
school’s career services. What percentage of students
secure jobs through campus recruiting in your

planned career?

B If faculty get involved in career services activities.

FINANCIAL AID

While varying widely from school to school, there
are two types of costs that make up the total cost of
education—direct and indirect. Direct costs (e.g.,
tuition, student fees, books, and supplies) are those
associated with your enrollment and fees that you
normally pay directly to the school. Indirect costs
(e.g., housing, utilities, food, personal expenses, and
transportation) are those living expenses incurred
while attending business school. At this point in
your examination of schools, you should not elimi-
nate a school based on cost. Instead, explore scholar-
ships, fellowships, teaching assistantships, and other
sources of financial aid that may be available
through each of the schools you are interested in
attending. Consider the following:

B Are awards based on merit, need, or both? What

information does the school use?

B When are award decisions made—with appli-

cation decisions or later?

B Are there different requirements for schools

outside your home country?

B If you are not awarded financial aid initially,

what are your chances for awards later?

Unless you are able to pay for your education
expenses without any financial assistance, it is prob-
able that most of the financial aid you will be
offered will be in the form of loans. The MBA
LOANS® program is the only loan program
endorsed by the Graduate Management Admission
Council® (GMAC"), as part of our mission to pro-

mote access to graduate management education.

LIFESTYLE AND OTHER CONSIDERATIONS

Your MBA experience will encompass many factors
beyond academic life. Once you have identified
schools that appear to satisfy your academic and
career goals, question their fit in light of your
lifestyle and environmental preferences. For a list of

factors to consider, go to www.mba.com.
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Reality Check

Compare yourself to the typical student profile at
cach program. In a competitive application process,
you must use your personal judgment to determine
which schools are worth your investment of time
and money. As a savvy consumer, ensure that the
institutions possess the curricular strength, culture,

and program philosophy that best meet your needs.

Apply Effectively

Application and

Selection Process

Each admissions professional is charged with mak-

ing the best possible selections—from a large pool

@ TIP
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of applicants—for a limited number of spaces in a
class. In general, most admissions professionals eval-
uate candidates’ potential success (both academic
and professional) against the strengths, limitations,
content, and culture of the schools’ MBA programs.
Factors such as academic record, recommendations,
and work experience will be used to judge your
potential for success relative to the overall pool of
applicants. Before you submit your applications, ask

yourself the following questions:

B s chis really the best time for you to go to business
school?

B s your career limited to your current level without
an MBA?

B Do you need more time to develop your profes-

sional skill set or save money for business school?

B Are you approaching the level of experience
that limits the financial leverage provided by certain
types of MBA programs?

Application Criteria

Be aware that not all schools will require all of the
admissions criteria described on the following pages.
It is imperative that you read ecach school’s

application instructions carefully.

GMAT® TEST

The Graduate Management Admission Test”
(GMAT™) is specifically designed to help graduate
management programs assess the qualification of
applicants for advanced study in business and man-
agement. The GMAT®™ exam does not measure every
discipline-related skill necessary for academic work,
nor does it measure subjective factors important to
academic and career success (e.g., motivation, cre-
ativity, interpersonal skills, study skills, or overall
success on the job). Find out from each school how

scores will be factored into the admissions decision.

ACADEMIC RECORD

Every school wants students to succeed academically
and admissions staff will examine your academic
record to predict future performance. Preferably, the
two academic measures in your application,
GMAT™ scores and GPA, should both be strong. If
one is weak, the other needs to be strong enough to
compensate. Be ready to explain if your
undergraduate record is less than stellar. Unlike
many other types of master’s programs, the MBA

does not have a standard or preferred undergraduate

@ TIP

major. However, if you have taken any undergradu-
ate or post-undergraduate business courses or if you
have carned another graduate degree, MBA
admissions staft will take note of your performance.
‘When applying to programs outside your home
country, ensure that your education meets the
requirements  of  the

graduate  management

programs you choose.

RECOMMENDATIONS

‘When selecting individuals to write recommenda-
tions on your behalf, choose those who can provide
insight into your relevant professional skills and
who know about your plans for MBA study. These
references can include employers, colleagues, or
others who have had to rely on your work. (An
academic reference does not usually meet this
requirement.) Make sure that you understand each
school’s policy regarding recommendations, includ-
ing the required number. Do not exceed that

number without prior agreement from the school.

WORK EXPERIENCE

Business schools are significantly different from other
graduate programs in their expectations for work expe-
rience. Work experience will be considered for the same
reason as past academic experience. What you have
accomplished (both quality and quantity of work) is
used to predict your future work performance. In meas-
uring the value of your work experience, admissions
staff will carefully review your resume and will expect to
see how your current career interests can be coupled

with your past experience and an MBA. If the quality of



Experience Versus
Exposure

Most business courses draw upon the stu-
dents’ past fulltime, postundergraduate
work experiences through frequent class
participation and group work. If you lack
that vital experience, you may not be
viewed as strongly as a candidate with
similar academic credentials who can
also share work insights with classmates.
Some schools require a minimum level of
post-undergraduate work experience and
the average age of matriculating business
school students worldwide is 28.

your experience is good, the quantity may become less
important—especially if you have reached a plateau in
your career. If you have sufficient, but inconsistent work
experience (e.g,, frequent job changes), it may be consid-
ered weak. Be prepared to discuss your experience in

admissions interviews and essays.

INTERVIEWS

Interview policy varies from school to school—from
interviewing all applicants to not interviewing any.
Be sure you understand how your interview will be
used in the selection process. For more information
about how schools might use interviews and how to
prepare for them, visit www.mba.com. Because
schools vary in their approaches, make sure you ask
what is preferred. In your interview, do not ask ques-
tions that can easily be answered by reading the
school’s materials ahead of time. The questions you
ask are a reflection of your preparation and under-

standing of the program.

EXTRACURRICULAR AND
COMMUNITY ACTIVITIES

Extracurricular and community activities can
demonstrate your leadership potential and ability to
balance personal and professional interests. If you
list membership in any organization, you must be

able to talk about what you personally contributed.
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ESSAYS

Answer the questions as written! You would be
amazed at how many applicants fail to address the
specific topics indicated. To sell yourself as an appli-
cant, you must articulate how your interests and abil-
ities align with the particular features of a business
school, such as special courses, faculty research inter-
ests, or specific corporate relationships. You should
demonstrate in your essays that you have researched
the MBA program. Essays should (1)) be reasonably
specific; (2) address the particular school and pro-
gram in question; (3) stay within the word limit
specified; (4) reinforce the other pieces of your
application; and (5) be carefully written with atten-

tion to content, delivery, and grammar.

Diversity

Most schools look to enrich the education and life
experiences of all students by creating the most
diverse (e.g., geographic, cultural, ethnic, and experi-
ential) class possible. Make sure you highlight your

individuality in your application.

School Ties

If you have a family member who graduated from a
school that interests you, use that person to provide
insight into the program. Do not try to leverage

your connections to gain a spot in the class.

Final Application Checklist

U Your application should be typed,

complete, and organized.

U Make sure you send the right materi-
als to the right schools.

() Submit the applications online or on
pp
paper, depending on the schools’
preferences.

U Finally, complete the entire applica-
tion. Skipping sections will make you
appear lazy, sloppy, or uninterested.

Enhancing Your Application

Following are a few suggestions for enhancing your
application. To fully understand the importance of

cach, go to www.mba.com.

To enhance your application—

m Highlight and showcase your positive
attributes.

B Be sure to acknowledge your
weaknesses.

m Compare your goals to the school’s
strengths.

B Remember that earlier is better.

B Provide only pertinent, requested infor-
mation completely and accurately. Do not
include highly personal information that is

not relevant o your application.

Decision Time

The Hard Part

Once you hold the application decision letter(s), the
options available to you may not be what you
expected. It is impossible to predict the final combi-
nation of responses that you will receive. To see a
full discussion of each response, please visit

www.mba.com.
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The Rights and Responsibilities of GMAT® Test Takers

As a GMAT® test taker, it is your right to:

1. Have access, at no charge, to the GMAT® Information Bulletin, which sets forth
g
your rights and responsibilities as a test taker.

2. Be treated with courtesy, respect, and impartiality, regardless of age, disability,
ethnicity, gender, national origin, religion, sexual orientation, or other personal char-

acteristics protected by law.

3. Have access to the GMATPrep® software, at no charge, so that you can familiar-
ize yourself with the format and content of the GMAT® exam, and the kinds of
questions you can expect, before you take the exam.

4. Be tested in a manner that is consistent with the applicable professional testing
standards developed by the American Psychological Association” (APA), American
Educational Research Association (AERA), and National Council on Measurement
in Education (NCME).

5. Have access to information about the purpose of the GMAT™ test, the fees that
you are expected to pay and the services provided as part of the fees, the other terms
and conditions applicable to your testing, the schedule under which the results will
be reported to you and to others, and the expected use of the results.

6. Have access to information about testing that is available to individuals who
qualify under the Americans with Disabilities Act (ADA), and receive information
on how to register as a GMAT™ test taker with disabilities.

7. Have your test administered by test administrators (TAs) who have been trained
in the specific rules and procedures required for the GMAT™ exam.

8. Receive information on the consequences of taking or not taking the test after
you have registered, failing to complete the test, or canceling scores.

9. Know the potential consequences you may face for violating policies and proce-
dures contained in the GMAT® Information Bulletin.

10. Have access to an explanation of the four scores yielded by the GMAT® test:
Verbal, Quantitative, Total, and Analytical Writing Assessment; a description of the

score ranges for each measure; and an explanation of how the scores are calculated.

I1. Receive an official score report of your test results, online or by mail, within a
reasonable amount of time after testing and in commonly understood terms (subject
to your compliance with applicable GMAT® policies and absent test irregularities).

12. Have your test results sent to those institutions or organizations you specify or
allow (subject to your compliance with applicable GMAT® policies and absent test

irregularities).

I3. Know how your personal information will be collected and used and have the
ability to ask related questions.

14. Have your personal information shared only as described in the privacy policy in
the GMAT® Information Bulletin and on www.mba.com and/or as provided by

applicable law.

IS. Present concerns about the testing process or your results and receive informa-

tion about procedures that will be used to address such concerns.

16. Contact GMAC® with questions or concerns about any other aspect of the testin:
q y P g
process, as detailed in the GMAT™ Information Bulletin, and receive a timely response.
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As a GMAT® test taker, it is your responsibility to:

I. Read and understand your rights and responsibilities as a test taker.

2. Treat others with courtesy and respect at all stages of the testing process.

3. Ask questions prior to testing if you are uncertain about why the test is being
given, how it will be administered, what your rights and responsibilities are, what
tasks you will be asked to complete, and how the results will be reported and to

whom.

4. Familiarize yourself with the GMAT® descriptive information in advance of
testing and comply carefully with all test instructions.

5. Request approval in advance of testing if you wish to receive test accommoda-
tions because you have a physical or mental condition or disability that may interfere
with your ability to take the test under standard conditions.

0. Comply with all terms and conditions, including testing policies and proce-
dures, contained in the GMAT™ Information Bulletin in effect at the time of testing,
and, when requesting score reports, those in effect at the time the score reports are

requested.

7. Know when and where the test will be given, arrive on time with any required
materials including appropriate forms of identification, and be reacly for your

GMAT® exam.

8. Follow the test instructions you are given and represent and conduct yourself
honestly during all stages of testing.

9. Read the “GMAT™ Examination Testing Rules & Agreement” presented to you by
the test administrator prior to the start of the exam and confirm your acceptance of
the “Rules & Agreement” by signing the document electronically (digital signature).

10. Report all instances of suspected cheating on the part of any test takers and any
other inappropriate behavior that becomes known to you.

I1. Be familiar with policies regarding registering for the test but not taking the test,
including forfeit of the test fee.

12. Promptly inform the appropriate person(s), as speciﬂed to you by the
organization responsible for test administration, if you believe that testing

conditions affected your results.

13. Inquire about the privacy of your personal information and test results, if you
have any questions or concerns.

14. Present any concerns about the testing process or your test results in a timely,
respectful way.

IS. Respect the ownership of and intellectual property rights of GMAC® in all test
items and test materials, and understand that any violation of its intellectual
property rights could lead to cancellation of your scores and a ban preventing you
from testing in the future, prosecution in accordance with applicable law, and/or the
pursuit of other remedies by GMAC®.

'Adapted with permission from the APA, AERA, and NCME Standards for Educational And Psychological Testing



Policies and Procedures

Policies and

Procedures

IN THIS SECTION:
® .
GMAT"™ Customer Service VYN e
Visit the GMAC® Web site at www.mba.com for quick answers to most of your questions and the latest Additional Terms and Conditions

GMAT?® information. If you have additional questions, contact GMAT® Customer Service in your region by
e-mail, telephone, fax, or mail. E-mail, fax, and mail inquiries generally will be answered within three business B cy Poli cy
days. Telephone lines are open Monday through Friday in each region, except on local and national holidays.
All mail must be sent to the appropriate address in the United States. Please allow enough time for your letter

to reach its destination. Please do not direct general GMAT® exam inquiries to a test center.
To facilitate a prompt and accurate response, your communication should include your full (legal) name,

mailing address, date of birth, the date you tested (if applicable), your test appointment number (if known),
your GMAT™ ID (if known), telephone number, fax number, and e-mail address.

AMERICAS

E-mail: GMATCandidateServicesAmericas@pearson.com
Telephone (toll free): 1-800-717-GMAT (4628) (7 a.m. to 7 p.m. Central Time)
Telephone (toll number): 1-952-681-3680 (7 a.m. to 7 p.m. Central Time)

ASIA PACIFIC

E-mail: GMATCandidateServicesAPAC@pearson.com

Telephone: +61 2 9478 5430, 9:00 a.m. to 6:00 p.m. AEST

In India: +91 120 439 7830, 9:00 a.m. to 6:00 p.m. Indian Standard Time
Fax: +61 2 9901 3330

CHINA

E-mail: gmatservice@neea.edu.cn
Telephone: 86-10-62798877 (8:30 a.m. to 5 p.m. China Time)

EUROPE/MIDDLE EAST/AFRICA
E-mail: GMATCandidateServicesEMEA@pearson.com
Telephone: +44 (0) 161 855 7219 (9 a.m. fo 6 p.m. BST)

MAIL

All mail inquiries should be sent to the appropriate U.S. address listed on the following page. Please keep in
mind that it can take up to eight (8) weeks for letters to reach the U.S. from some countries.

For Customer Service, please visit www.mba.com or call GMAT® customer service in your region: 21
Americas: +1-800-717-GMAT (4628) Asia Pacific: +61 2 9478 5430 China: 86-10-62798877

Europe/Middle East/Africa: +44 (0) 161 8557219 India: +91 120 439 7830



Test Complaints or
Concerns

If you have already taken the GMAT™ test and have a
complaint or concern about the test or a test center,
send your written complaint or concern by e-mail, fax,
or mail immediately following the test administration.
Use the information provided under “GMAT®
Customer Service” and include “Attention: GMAT

Complaints” in your communication.

Reporting Testing Violations

The GMAT® test is administered under strict
supervision and security measures. Nevertheless,
some test takers may disregard the rules in an effort
to give or gain an unfair advantage. Please report to
the test administrator or Pearson VUE any ques-
tionable behavior you observe, such as a test taker
receiving assistance or copying from another test
taker, taking a test for someone else, having access to

secure test questions before or after the exam,

To report testing violations:

Web:
www.pearsonvue.com/
contact/gmat/security

E-mail:
pvtestsecurity@pearson.com

Telephone and Fax:
Contact GMAT® Customer
Service in your region.

Mail:
Pearson VUE — GMAT® Program

5601 Green Valley Drive
Suite 300

Bloomington, MN 55437
USA

Please include "Attention: Test
Security" in the subject of your lefter
or email. Remember, it can take up
to eight (8) weeks for letters to
reach the U.S. from some countries.

GMAC® reserves the right to
contact schools and take other
appropriate actions with
respect to the individuals who
violate GMAT® testing terms
and conditions.
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attempting to record or otherwise capture test ques-
tions during the exam, or using notes or unautho-
rized aids. Our policy is to keep the names of
individuals reporting such information confidential.

Report violations using the information on this page.

Additional Terms

and Conditions

Test Policies and Procedures

GMAC® and Pearson VUE have established terms
and conditions, including testing policies and pro-
cedures to enhance the testing environment and the
validity and security of the GMAT® test. When
you register for the GMAT® test, you are
agreeing to all terms and conditions contained
in the GMAT® Information Bulletin in effect at
the time of testing, including without limita-
tion privacy policies describing the collection,
processing, use and transmission to the United
States of personally identifiable data and the
disclosure of such data to GMAC?®, its service
providers and others as stated in the Bulletin.
These policies may change without notice.

Test Administration

Test administration begins at check-in, ends at
check-out, and includes breaks. Test administ