Dear participants,

Please do not use this PPT as it is with @
grouﬁYou may use It for your own

D

understanding and parts of it as guidelines

for your own p\rgsenmﬂon. Two of the texts

used in these slides are a part of my paper

Crifical Pedagogy\ Peveloping Crifical

Readmg SI<|IIs publlsf%@ in Aligarh Journail

e p@rﬂ’ @ MY NEXT [PCET, WIRICH IS @ﬂr@@dy

IR or puBlication
Rajneesh Arora), EFL University




Sexism In Language:

Overt and Covert
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The attempts of feminists to suggest alternative ways of using
language to avoid sexist language and ideas have forced sexism to
assume different forms. Whereas overt uses of sexism are at once
identifiable and are looked down upon, the indirect and subtle ways to
smuggle the sexist ideas hidden in all kinds of texts go unnofticed. In this
workshop, | will illustrate how sexist ideas get conveyed covertly in
language and what impact they have on our perception of women.
These sexist ideas which are blatantly oppressive may be part of the
hidden meanings of the fexts which need to be brought to the fore. To
achieve this, we need to develop our critical reading skills which will
enable us to see more in a text than is presented on the surface. The
workshop will use a form of critical discourse analysis that combines
linguistic analysis and a social theory of discourse to explore some texts
from different genres for illustration.



Consider the story

A father was driving his son home when he
had a crash. The father was killed and the
son rushed by ambulance to hospital.

At the hospital, the surgeon refused to
operate, citing the rule that surgeons
cannot operate on their own children.



BEHIND EVERY SUCCESSFUL MAN, THERE IS
A WOMAN

...AND BEHIND EVERY
UNSUCCESSFUL MAN,



THE WAY TO A MAN'S HEART
IS THROUGH HIS STOMACH

CHAI BANANA ITNA AASAAN
BANAA SAKEIN APKE SRIMAAN

YOU CAN TAKE A GIRL OUT OF SCOTLAND BUT
YOU CANOT TAKE SCOTLAND OUT OF HER

IN THE WORLD OF EQUALS,
SOME MEN ARE MORE SPECIAL



WHY SHOULD BOYS HAVE ALL THE FUN?
YOUR HUSBAND COMES TIRED AND HUNGRY...

| CAME | SAW | CONQUERED

SHE FELT AS IF HER WHOLE BEING WAS
CONQUERED BY THIS MAN SHE HARDLY KNEW

"M HUNGRY AND | WANT SOMETHING TO EAT

| WONDER IF THERE IS SOMETHING TO EAT



BEAUTIFUL. SLENDER. INSTANTLY RESPONSIVE.
AND THAT WAS JUST HER ANSWERPHONE

HE: YOU'RE A FUNNY GIRL. | NEVER KNEW QUITE
HOW TO TAKE YOU

SHE: YOU NEVER REALLY TRIED
(Mills, S. 1995)



A STATEMENT IS SEXIST IF IT CONTRIBUTES TO,
ENCOURAGES OR CAUSES OR RESULTS IN THE
OPPRESSION OF WOMEN

A STATEMENT IS SEXIST IF ITS USE CONSTITUTES,
PROMOTES OR EXPLOITS AN UNFAIR OR
IRRELEVANT OR IMPERTINENT DISTINCTION
BETWEEN THE SEXES



ANY ITEM OF LANGUAGE WHICH,
THROUGH ITS STRUCTURE OR USE,
CONSTITUTES A MALE-AS-NORM VIEW OF
SOCIETY BY TRIVIALISING , INSULTING OR
RENDERING WOMEN INVISIBLE

IT CAN ALSO BE SEEN AS LANGUAGE
WHICH MAKES AN UNNECESSARY AND
IRRELEVANT REFERENCE TO A PERSON'S
SEX OR GENDER

(from Mills, S. 1995)

10



IT’S KNOWN TO BE THE = ==&
STRONGEST FORM OF TEMPTATION.
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One look and you will crave to possess it

After a short drive, you'll never want to
let go

The new Maruti Suzuki Alto

And If for some strange reason you
can’'t have one, cry baby cry

Or just walk into your nearest Maruti
dealer for instant gratification

Check out the new Alto
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The Alto’s 4 valve per cylinder MPFI engine,
controlled by a 16-bit computer, has the best
Throttle-response to give you the ride of life

Say bye bye to ‘cutie’ small cars. The Alto looks sporty
and muscular. No one messes with it on the road

What a body! The Alto is tough in every way. Built fo
the latest international safety standards. Protects you
like a bodyguard
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FINDING BETTER WAYS

Here's how to enhance your... uh... um... kitchen.

Those looking for tips on enhancing other areas, please look elsewhere.

If you're a woman who loves flaunting all her precious assets, then it's important to glam up your kitchen as well.
After all, the kitchen, as they say, is a true reflection of a woman's personality.

Blum's fascinating range of products helps you build a kitchen that, besides making your life
* simple, also enhances the glamour quotient of your house. Take for instance Blum Drawers,
2 e ““‘ which are available in a variety of exquisite finishes like Sleek Stainless Steel, Cool Aluminium,

e B Contemporary Grey and Pristine White to suit your taste. Or the stunning range of glass drawers that will simply leave your
guests drooling. Or the charming Aventos shutter lift system, which with its wonderful blend of charismatic
beauty and easy functionality, will make onlookers go "Wow!" All Blum products have been designed to blend
with your kitchen's cabinets seamlessly. It’s hardly surprising then that even the most reputed European kitchen

manufacturers settle for nothing less than Blum.

So. if you want to have a kitchen that you can flaunt proudly, choose Blum. As for enhancements of the organic
kind, well, didn't we ask you to look elsewhere?

Aol sryy
Progress through Movement = b

For more details login at www.hafele.com, www.blum.com or www.dynamicspace.com
Mumbai Corporate Office & Design Centre: 4th Floor, JMIC House, Bisleri Compound, Western Express Highway, Andheri (E), Mumbai - 400 099. Tel: 022 - 6695 0920/ 21 Fax: 022 - 6695 0922. Email: info@hafeleindia.com
Bangalore Design Centre: No.14, Pushparang, Comwell Cross Road, Langford Garden, Bangalore - 560 025. Tel.: 080 - 4132 6116 Fax: 080 - 4132 6226. Email: info@hafeleindia.com

-2372652, Bangalore: Parmanand - Ph:080 )9, Chandra t

ig!

New Delhi: 93501 73776.

Dealers : Ahmedabad: Contractor & Sons Marketing Pvt. Ltd. - Ph:079-26442727/26441727, Andhra Pradesh- Gullapudi Glass & Plywood Centre - Ph:0884-

Agencies - Ph:080-22239671, Trisha - Ph:080-41514646, Baroda: K D Sons - Ph:0265-2313659, Coimbatore: Knobs Shop - Ph:0422-2550744, Cochin: Shivani Designer Hardware - Ph:0484-2381338, Chennai- Satinood Pvt. Ltd. -
Ph:044-28554042, Variety Hardware - Ph:044-52602002, 09840094019, Chandigarh: Vertex Vendors Pvt. Ltd. - Ph:0172-641551/5087168, Calicut: Trade Line - Ph: 0495-3202880, Delhi: Professional Assistance Group -
Ph: 011-25882528, Aeron Udyog - Ph:9810013566, Unique Innovation - Ph:011-65653041, R.S. Builders - Ph:011-27025437, Standard Kitchen & } e - Pt 14, J.B.Gupta Hardware Collection Pvt. Ltd. -
Ph:011-29214407, 29217776, Yukti Hardware Home - Ph:981( 3, Goel e - Ph:011-27014538, Gurgaon  Unique Innovation - Ph:0124-4375376, Hardware Palace - Ph:9810694325, Truhomz - Ph:0124-4042859,
Jalandhar: Hardware Collection - Ph:0181-3091457/5005902, Jaipur: Rajendra & Co. - Ph:0141-22360183, Taluka Fitting House - Ph:0141-2322869, Jammu: Tawi Kitchens - Ph:26133156, Kota: Kitchen Kraft - Ph:0744-2363205,
Kolkata: Hardware Collection - Ph:033-22823183/3186, Kottayam: Velbros Designers - Ph:0481-2575517, Kollam: Akhil Enterprises - Ph:0474-26762241/2116, Ludhiana: Ashok Kumar & Co. (Mercantile) (P) Ltd.-
Ph:0161-2476064/2300064, Lucknow: Harsh Plywood - Ph:0522-2231335/09838634341, Mumbai: Kismat - Ph:022-23823103/04, Lavish Hardware Collection - Ph:022-26430762, Shabbir Trading Co. - Ph:022-22091024/578§. Jay
Trading Company - Ph:022-25434671, New Tej Lite The Hardware - Ph:022-22001401, Bharat Hardware - Ph:022-26141728, Platinum - Ph:022-24333444/9820698276, Tatarias Hardware Innovation - Ph:022-25105545, Economic
Hardware - Ph:022-26133156, Mangalore: K. Vaikunta Kudva & Co. - Ph:0824-2496570, Mysore: Ashoka Hardware-Ph:0821 -2431104, Navsari: Century Centre - Ph:02637-250105, Pune: North East Distributors Pvt. Ltd. -
Ph:020-26454065, Rajkot: Alankar Agency - Ph:281-223701 0/2228764, Surat: Ideal Hardware - Ph:0261-2237596, Maruti Hardware - Ph:0261-2472750, Trichy: Bloom Kitchen & Hardware - Ph:0431-3203400, valsad: Gajanan

Enterprise - Ph:02637-250105/251481889.

Manufacturers: Bangalore: Creative Modules - Ph:080-26607572, Finexhibit - Ph:080-23444789, Chennakeshava Inds. - Ph:080-28603547, Arambha Exim Pvt. Ltd. - Ph: 080-26762119, Chennai: Farwood Industries Ltd. -
Ph:044-24926593, Cryotech Asia Pvt. Ltd. - Ph: 044-5215709, Spacio Design Pvt. Ltd. - Ph:044 52037766/9940125251, Delhi: Sharmilee Furnishing Pvt. Ltd. - Ph:011-26802379, Mumbai: B. P. Techno Products (P) Ltd. -
Ph:022-24076984, Home Solutions - Ph:022-65911937/38, Nasik: Huzaifa Furniture Inds. Pvt. Ltd. - Ph:0253-2382948, Pune: Lifestyle Interiors Pvt. Ltd. - Ph:020-26 131086, Kitchen Grace - Ph:02135-232246/74.
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FINDING BETT

Here's how to enhance your... uh... um... kitchen.

Those looking for tips on enhancing other areas, please look elsewhere.

If you're a woman who loves flaunting all her precious assets, then it's Important to glam up your kitchen as well.
Afterall, the kitchen, as they say, is a true reflection of a woman's personality.

Blum's fascinating range of products helps you build a kitchen that, besides making your life
simple, also enhances the glamour quotient of your house. Take for instance Blum Drawers,
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Your husband comes home

tired and hungry

He bites info a home-made samosa
And holds his stomach in agony
You don't know it yet

But the oll that you use has begun to
take its effect

s this the oll you will continue to use for
your familye
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Could we ever begin this Ad with...
Your wife comes home tired and hungry
What could be more neutral?

You come home tired and hungry

23



10 REASONS

WHEN YOU GO TO A BAR, YOU CAN ALWAYS PICK UP A BEER

YOU CAN SHARE A BEER WITH YOUR FRIENDS

A BEER WON'T GET UPSET IF YOU COME HOME WITH ANOTHER BEER
A BEER DOESN'T GET JEALOUS IF YOU GRAB ANOTHER BEER

A BEER NEVER HAS A HEADACHE

YOU CAN HAVE MORE THAN ONE BEER A NIGHT AND YOU WON'T
FEEL GUILTY

A BEER DOESN'T MAKE YOU GO SHOPPING

A BEER ALWAYS LISTENS AND NEVER ARGUES
WHEN YOU SAY YOU LOVE BEER, YOU DON'T HAVE TO MEAN IT

A BEER HAS NO MOTHER

24



...YOUR IDEAL MAN

Gentle
Soft on the skin
Tender like his kiss

Power
Tough on




Gentle yet powerful. The perfect
combination with Gentle Power from
Clearasil. It's powertul enough to help
beat spots., but kind enough to use
every day. Our unigue microbeads will
gently exfoliate, while you'll be left
feeling fresh and clean. So, with power
and gentleness, opposites really do
attract
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CONTEXT

GENDER AND WRITING

GENDER AND READING

GENDER AND INDIVIDUAL LEXICAL ITEMS

GENDER AND CLAUSE LEVEL/SENTENCE LEVEL

GENDER AND DISCOURSE LEVEL

27



IT MAY ALIENATE FEMALE INTERLOCUTORS AND
CAUSE THEM TO FEEL THAT THEY ARE NOT
BEING ADDRESSED

IT MAY BE ONE OF THE FACTORS WHICH MAY
CAUSE WOMEN TO VIEW THEMSELVES IN A
NEGATIVE OR STEREOTYPED WAY. IT MAY THUS
HAVE AN EFFECT ON THE EXPECTATIONS
WOMEN AND MEN HAVE OF WHAT WOMEN DO

IT MAY CONFUSE LISTENERS, BOTH MALE AND
FEMALE (FOR EXAMPLE, AS TO WHETHER A TRUE
GENERIC NOUN OR PRONOUN IS BEING USED
OR A GENDER-SPECIFIC ONE...Mills S. (1995)




THE LANGUAGE REFORM CANNOT BE ACHIEVED
AS LONG AS THE SOCIETY AS A WHOLE REMAINS
SEXIST. HOWEVER, THE SEMANTIC RESOURCES
AVAILABLE TO SPEAKERS ARE PART OF THE SYSTEM
WHICH PRODUCE SEXISM; THINKING ABOUT
MEANING AND MAKING OTHERS AWARE OF THE
IMPLICATIONS OF THEIR LANGUAGE USEARE WAYS
OF UNDERMINING THE CONTINUAL REPRODUCTION
OF SEXIST MEANINGS... INCREASED AWARENESS
HAS RESULTED IN INSTITUTIONALISED CHANGES IN
USAGE...EVEN IF THE CHANGE IN USAGE DOES NO'
ACHIEVE A TOTAL CHANGE IN ATTITUDE, PEOPLE
ARE FORCED TO CONFRONT THEIR OWN ATTITUDES
WHEN THEY USE THESE TERMS...MILLS, S(1995)
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