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VACANCY NOTICE
Development Outreach Communications (DOC) Specialist
FSN-PSC-105-10 (Guatemalan citizens)

BASIC FUNCTION:

The DOC Specialist performs duties at the highest technical level to garner publicity
among Guatemalan audiences for USAID Guatemala via mass media and social media.
The DOC Specialist ensures that publicity is aligned with the Country Development
Cooperation Strategy (CDCS) Communication Strategy and s/he regularly contributes
data/information to the CDCS Communication Strategy Monitoring and Evaluation Plan.
The DOC Specialist serves as the Guatemala media expert and advisor and is responsible
for managing social media, ensuring quality public events, maintaining strong media
relations and Spanish language public information materials, and implementing USAID’s
branding and marking policy. An essential member of the communications team, the
DOC Specialist coordinates closely with USAID staff, implementing partners, U.S.
Embassy Public Affairs Section and communications contractor(s). The DOC Specialist
represents USAID to a wide range of professionals and stakeholders, including rural
communities and program participants in the Western Highlands and other focus areas,
and supports communications for U.S. and international audiences in the Senior
Communications Specialist’s absence. S/he must have demonstrated excellent
interpersonal relations, diplomacy and respect for protocol.

REQUIRED QUALIFICATIONS:

NOTE: All applicants must address each selection criteria detailed below with specific and
comprehensive information supporting each item in order to be considered for the position. If you do
not meet all the requirements, please do not apply.

a. Education: Bachelor or higher degree in strategic communication, social
communication, marketing communications or journalism is required.

b. Prior Work Experience: A minimum of eight years of progressively responsible
experience in strategic communication is required, preferably in an English-
language work environment.

c¢. Language Proficiency: Level IV Spanish and Level IV English written and oral
(fluent). (Note: Candidate’s oral and written English skills will be evaluated as
part of the selection process.)

d. Knowledge:

e Demonstrated advanced understanding of written and oral communication,
media relations (particularly the Guatemalan media landscape), public relations,
social and mass media, strategic communication processes, public information
material design, branding and marking, and event planning is needed to
successfully carry out the duties of this position.



BTN

(5/USAID | GUATEMALA

*%N FROM THE AMERICAN PEOPLE

e Sound knowledge of Guatemala’s economic, social, cultural, linguistic and
political characteristics is necessary, as is knowledge of and sensitivity to its
development context, particularly with respect to rural indigenous Western
Highlands communities.

e Thorough working knowledge in computer skills, including the use of Microsoft
Office, email and internet are required. (Note: Candidate’s computer skills will
be evaluated as part of the selection process.)

e Ability to travel within Guatemala up to 15% of time.

WE OFFER:
Annual salary range from Q194,277 thru Q326,170 based on past certified earnings.
Labor benefits, medical insurance and retirement plan.

TO APPLY:

Interested candidates must submit curriculum vitae with cover letter and salary history
electronically only to: Guatemalavacancies@usaid.gov, no later than December 22,
2014 at 3:00 p. m. Applications without any of the supporting documents described
above will not be considered.

The US Mission in Guatemala provides equal opportunity and fair and equitable treatment in
employment to all people without regard to race, color, religion, gender, national origin, age, disability,
political affiliation, marital status, or sexual orientation.



