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Why Do Business with the United States?
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Understand Identify Arrange Help
Procurement Prospective Business Facilitate
Needs U.S. Suppliers Matchmaking Transaction
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International BuyerProgram (IBP)
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“Joining IBPis
advaniageous in meeing
with the U.5. Company’s
decigion makers. FC5
servicesin planning our
meetngs atthe show helps
usin making good use of our
gme. " — |orahem Noshokaty,
CEQ, Incnshmink
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“Pardcipaong in the
Internatonal Buyer
Program is useful in
BCOQUIring new agencies
and U5 Exporrers.
Being partof FCE
delegadon gives us
strong market exposure.
“Mohamed Tolba,

ProductManager, Delta
Communications
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Hend.elsineity@trade.gov

Cherine.maher@trade.gov

Rania.mekhail@trade.gov

Mai.abdelhalim@trade.gov
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Thank you

Ann Bacher — Regional Commercial Counselor
Dennis Simmons — Deputy Regional Commercial Counselor
Nancy Luther — Commercial Attaché
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