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WHOFPER BONUS o FACTS STORY OF SANDWICH

HISTORY OF BK L] L]

BURGER KING® OPENS
1OTH RESTAURANT IN PRAGUE

BURGER KING® ALSO CELEBRATES ITS 13TH OPENING IN THE CZECH REPUBLIC
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W DR AG UE, 29TH ApNL 2@'15. Bt King WonLwwie (HYSE: BEW) YiLL CELEBRATE ON ABRUIL JOTH THE CRENMG OF T3 10TH BURGER KING® RESTAURANT

1 Prahe. THE EYENT WILL TAKE PLACE AT 00O AT “WENCESLALS" SQUARE. THIS VILL ALSO BE THE 15TH RESTAURANT OF THE WORLMYIDE KNOWN BRAMD IN THE CIECH REPEBLIC,

STAY®G TREE TO THE TRANTIONS OF THE BURGER KIHG® saare, THE cRowing CHAIN OF BURGER KING® ResTaurants m The CiecH REPUBLIC PROTES THAT ONE OF THE NOST Recocmies (LS
B AND S WORLDWIDE HAS LAID RN FOUMIATIONS IN CENTRAL EWROPE, WHICH BUE TO ITS MPORTANCE I3 A KEY GROWTH HARKET. WHAT'S HORE, THE LOCATION L5 A YERY SPECIAL ONE — THE “WENCERLALS
JSQUARE 15 OHE OF THE KCOMC PLACES IH THE CAPITAL OF THE CIeCH REPUBLIC.

THE EYENT ¥ILL TAKE THE CUSTONERS BACK TO THE 505 WHEN THE FRIT BURGER KINGT RESTAANT WA5 OPENED IN JACKSONTILLE, FLORIBA. ALL ATTEMDEES WILL HAYE THE OPPORTUNITY TO HEET
THE FAHCUS GUESTS FRON ANOTHER THE AND PLACE = HariLrn Mowroe ame ELns Presiey Ow TOR EYERYONE VILL HATE THE CHAMCE TO PARTICIPATE I “Bie THE KmG OF KARACKE” CONTEST AN
WIN BiG PRIZES, HANY BORE SRPRISES AND POSTITE EROTIONS AVAIT THE GEESTS WHO JET FOOT THROWH THE POOR OF THE LATEST BURGER KIRG® RESTAURANT I Pracic.

TH E K ING [5 HER E’ THERE ARE ONLY TWO THINGS OUR CUSTOMER S HAYE, TIME AND

’ MONEY — AN THEY DONT LIKE SPENDING EITHER ONE OF
MAKE SURE YOU'LL BE THEH, SO WE BETTER SELL THEM THEIR HAMBURGER 5 QUICKLY."
THERE TO MEET HIM/

— JAMES MCLAMORE, FOUMDER OF BURGER KING.
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BURGER KING WORLDWIDE

Foumes m w54, BURGER KING® 11 THE: SECOM LAAGEIT FAST OO RAMBRGER CHAR 0 THE wouLk, Tt Gusnu HOME OF THE
WHOPEER®, Tie BURGER, KING® 7 5TEN CRORTES I CER TR0 LOTITIONS SEXNG OFER, 1 RLLICH GIESTS ALy B 5% COMTES
Al TEAAITCRIES WORLABE. APCROXFATELY £)5 PERCENT O BURGER, KING® LESTAMARTS ARE CUNES AR OPERLTED BF FEDERENT
PRARCHUZES, MAKY OF THEN PAMLT-OWAES OPESLATICNS THAT RATE BEEN IN BLINESS POR IECASES
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IN 1954, BURGER KING WAS
CO-FOUNDED BY JAMES MCLAM-
ORE AND DAVID EDGERTON. THE
FIRST RESTAURANT, ORIGINALLY
CALLED INSTA BURGER KING, WAS
OPENED IN MIAMI, FLORIDA.
FIVE YEARS LATER, THEY WERE
READY TO EXPAND THEIE FIVE
FLORIDA BURGER KINGS INTO A
NATIONWIDE CHAIN. BY THE TIME
THEY SO0LD THEIR COMPANY TO
PILLSBURY IN 1967, BURGER KING
HAD BECOME THE THIRD LARGEST
FAST-FOOD CHAIN IN THE COUN-
TRY AND WAS ON ITS WAY TO
SECOND PLACE, AFTER INDUSTEY
LEADER MCDONALDS,

THE FIRST INTERNATIONAL BURGER
KING STORE WAS LOCATED IN SAN
JUAN, PUERTO RICO,
IN 1967, AFTER EIGHT YEARS OF
PRIVATE OPERATION, THE PILLS-
BURY COMPANY ACQUIRED BURGER
KING AND ITS PARENT COMPANY
BURGER KING CORPORATION. IT HAS
SINCE BEEN S0LD TO THE GRAND
METROPOLITAN WHO MERGED WITH
GUINNESS TO FORM DIAGED PLC. IN
2002 BURGER KING WAS THEN AC-
QUIRED BY TEXAS PACIFIC GROUP,

THE KING TRANSFORMS FROM CAR-
TOON TO HUMAN FORM FOR A NEW
TV MARKETING CAMPAIGN. OTHER
REAL-LIFE CHARACTERS ARE IN-
THRODUCED DURING THES CAMPAIGN,
INCLUDING “SIR SHAKES A LOT.
THE “DUKE OF DOUBT," AND THE
“WIZARD OF FRIES.”

THE BURGER KING® "BUN HALVES
LOGO IS REDESIGNED AND BURGER
KiNG® RESTAURANT LOCATIONS
ARE GIVEN A FRESH NEW LOOK.

IF Y'OU compARED THE CURRENT
BURGER KING MENU TO THE FIRST
ONE BACK IN 1954, YOU WOULD BE
SURPRISED AT THE CHANGE. THE
FIRST MENU ONLY OFFERED BURS-
ERS, FRIES, SODAS AND MILK-
SHAKES, SINCE THEN THEY HAVE
ADDED SEVERAL VARIATIONS OF
CHICKEN, FISH, SALADS AND DES-
SERTS. THE WHOPPER WAS THE B8
ADDITION TO THE MENU IN 1937
AND OVER THE YEARS HAS BECOME
BURGER KING'S SIGNATURE DISH,
THATS WHY BURGER KING IS
CALLED "HOME OF THE WHOPPER"
THE KING MAKES HIS DEBUT ON THE
SKiN OF THE FIRST BURGER KING®
RESTAURANT IN MIAMI, FL THE
STORY OF BURGER KINGS GROWTH
IS THE STORY OF HOW FRANCHISING
AND ADVERTISING DEVELOPED THE
FAST-FOOD INDUSTRY. MCLAMORE
AND EDGERTON BEGAN IN 1934
WITH A SIMPLE CONCEPT: TO AT-
TRACT THE BURGEONING NUMBERS
OF POSTWAR BABY BOOM FAMILIES
WITH REASONABLY-PRICED,
BROILED BURGERS SERVED QUICK-
LY. THE IDEA WAS NOT UNIQUE:
DRIVE-INS OFFERING CHEAP FAST
FOOD WERE SPRINGING UP ALL
ACROSS AMERICA IN THE EARLY
19505, IN FACT, 1934 WAS THE
SAME YEAR RAY KROC MADE HIS
DEAL WITH THE MCOONALD BROTH-
ERS, WHOSE ORIGINAL SOUTHERN
CALIFORNLA DRIVE-IN STARTED THE
MCDONALI'S EMPIRE.

THE "WE DO IT LIKE YOUD DO IT”
BK® AD CAMPAIGN IS LAUNCHED
BE® PARALLELS ITS UNIGUE
FLAME-GRILLED APPROACH TO A
BACKYARD BARBEQUE, PROMIS-

NG THE SAME STANDARD OF
HOME-STYLE QUALITY AND DEVO-
TION TO BE DELIVERED FROM THE
KITCHENS IN BK® RESTAURANTS.

1989 - BURGER KING CORPORA-
TION EXPANDS ACROSS EUROPE
ONCE GRAND METROPOLITAN PLC
ACQUIRES THE PILLEBURY COMPA-
NY. THIS ACQUISITION CONVERTS
SMALLER EUROPEAN BURGER
CHAINS INTO BURGER HKING®
EEETAURANTS.
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IN 1957 THEY EXPANDED THEIR
MENU WITH THE WHOPPER, A
BURGER WITH SAUGE. CHEESE, LET-
TUCE, PICKLES, AND TOMATO, FOR
BIG APPETITES. BUT PRICES WERE
HEPT LOW: A HAMBURGER COST 15
CENTS AND THE WHOFPER 37
CENTS. IN 1954 THEY TOOK ADYAN-
TAGE OF AN INCREASINGLY POPU-
LAR MEDIUM, TELEVISION: THE
FIRST BURGER HKING TELEVISION
COMMERCIAL APPEARED ON MI-
AMIS VHF STATION THAT YEAR.

IN THE 19705 BURGER KING COM-
MISSIONED A SLOGAN THAT IS
STILL KNOWN AND WIDELY USED
TODAY. "HAVE IT YOUR WAy

THE RETURN OF THE KING
BURGER KING CORPORATION RES-
URRECTS THE KING AS ITS PRIMA-
BY MARKETING VEHICLE.

I¥ 2006, BURGER KING WAS PUB-
LICLY LISTED IN THE STOCK EX-

CHANGE, ON MAY 18, 2006,
BURGER KING BEGAN TRADING ON
THE NEW YORK STOCK EXCHANGE
UNDER THE TICKER SYMBOL BKC
AND GENERATED $425 MILLION IN
REVENUE. THE LARGEST IPO OF A
LUS-BASED RESTAURANT CHAIN ON
B ¥ & o B b

p——

36 CAPITAL A GLOBAL MULTI-MIL-
LION DOLLAR INVESTMENT FIRM,
PURCHASES BURGER KING CORPO-
RATION, MAKING IT A PRIVATELY -
HELD COMPANY.

BY 1959 MCLAMORE AND EDGER-
TON WERE READY TO EXPAND
BEYOND FLORIDA, AND FRANCHIS-
ING SEEMED TO BE THE BEST WAY
TO TAKE THEIR CONCEPT TO A
BROADER MARKET. FRANCHISING
WAS BOOMING IN THE LATE 19505
BECAUSE IT ALLOWED COMPANIES
TO EXPAND WITH MINIMAL INVEST-
MENT. LIKE MANY OTHER FRAN-
CHISERS, MCLAMORE AND EDGER-
TON ATTRACTED THEIR INVESTORS
BY SELLING EXCLUSIVE RIGHTS TO
LARGE TERRITORIES THROUGHOUT
THE COUNTRY. THE BUYERS OF
THESE TERRITORLAL RIGHTS, MANY
OF THEM LARGE BUSINESSES
THEMSELYES., COULD DO WHAT
THEY WANTED TO IN THEIR TERRL-
TORY: BUY LAND, BUILD AS MANY
STORES AS THEY LIKED, SELL PART
OF THE TERRITORY TO OTHER IN-
VESTORS, OR DIVERSIFY. MCLAM-
ORE AND EDGERTON TOOH THEIR
INITIAL PAYMENTS (WHICH VARIED
WITH THE TERRITORY) AND THEIR
CUT (AS LITTLE AS 1 PERCENT OF
SALES) AND LEFT THEIR FRANCHI-
SEES PRETTY MUCH OX THEIR OWN.
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GRAND METROPOLITAN PLC
MERGES WITH GUINNESS & CO. TO
FORM DIAGED PLC

MARKING THE FIFTH LARGEST
MERGER IN HISTORY, DIAGED PLC
BECOMES A WORLD LEADER IN
BRANDED FOOD AND DRINES,
MOVING BURGER KING CORPORA-
TION'S OWNERSHIP FROM THE
UNITED STATES TO EUROPE.

FREE WHOPPER® SANDWICHES ARE
GIVEN TO ANYONE WHO DELETES 10
FACEBDOK FRIENDE. FACEBOOK
THEN DELETES "WHOPPER® SACRI-
FICE® AS FRIENDS ARE PROVEN TO
BE OVERRATED.

THE HING |5 TRARSFORMED INTO
AN ANIMATED CARTOON CHARAC-
TER FOR BH® TELEVISION ADVER-
TISEMENTS, INTRODUCING CHIL-
DREN TO BURGER KING® WITH THE
FAMOUS SLOGAN, "BURGER KING®,
WHERE KIDS ARE HINGI™

1878
BHE irgdugan e
driwn Tarwagh

DRIVE-THRU WINDOWS ARE IN-
STALLED AT NUMEROUS BURGER
KING® RESTAUBANT LOCATIONS.

AMERICAN COMPANIEE TEXAS
PACIFIC GROUP, BAIN CAPITAL
PARTNERS, AND GOLDMAN SACHS
CAPTAL PARTNERS PURCHASE
BURGER KING CORPORATION
FROM DIAGED PLC, MOVING THE
COMPANY'S OWNERSHIP BACK TO
THE UNITED STATES.

I00%

HAYE IT VOUR WAY
Fisrdarion loanibas

THE BURGER KING MCLAMORESM
FOUNDATION 15 STARTED, THE
FHILANTHROPIC ARM OF THE
BURGER KINGD BRAND, THAT
STRIVES TO MAKE A POSITIVE
IMPACT IN LOCAL COMMUNITIES.

BURGER KING CORPORATION PUTS
A NEW SPIN ON BE® BY INTRODUC-
ING THE WHOPPER® BAR. OFFERING
UPSCALE RENDITIONS OF THE
WHOPPER® SANDWICH.

2054

BK® SAYES THE WORLD

BE® APREASES ALIEW RACE WITH WHODDER®
SAPOWICHES TO AVERT WTERGALACTIC WAR.



LBurger Ring

“OUR COMMITMENT TO PREMIUM INGREDIENTS,
SIGNATURE RECIPES, AND FAMILY-FRIENDLY DINING
EXPERIENCES 15 WHAT HAS DEFINED OUR BRAND
FOR MORE THAN 50 SUCCESSFUL YEARS."

BURGER KING CORPORATE FURTHER DEFINES THE COMHITHENTS

THAT GUDE ITS DAILY BUSINESS OPERATIONS IN ITS CORPORATE
GOYERHANCE POCUMENT S:

OVYER 1 MILLION GUESTS WALK THROUGH
THE DOORS OF A BURGER KING® RESTAURANT

worwwie EACH DAY,

Hmn olr Tsa wHp

THE WHOPPER™ samwich nas seen mee iconic rLicsms or Tve BURGER KING® Hems Amce
ITS INTRCSUCTION I8 1557. THE PILST WeOReen™ was BATER ON MAacH 4, 1557 o Hul, FL. T wad CREATES B
FOUMER JAMES HCLARCRE oM FILST JOLB FOR 37 CENTS IT 15 ONE OF THE LONGEST LASTING MENT [TENS I8
CHICE-SERNICE RESTAWANT HUSTORE THE SECRET TC: THE WHORSER™ S MICCESS HAS BEEN ITS CORIISTERCY -
ALTHOSCH THE BIRSER KA S BNBERCONE JEFERAL [TERATICNS, THE IS OF GROU BEEFR TORATORS, LETTECE AMD
& TOASTED SESARE-SEED BUN HASY'T CHANGD, OVER TS 55 reans, BURGER KING® ket THE CORE OF THE
WHOPREK® SARMWICH THE SAHC, BETER BEPIATING FRCH THE GALAT-TASTING BURGER LOADS BY' THE GRESTS.

WouLd YOU TRADE SOMEONE'S
FRIENDSHIP FOR A FREE WHOPPER®?

T Wid A APSEATINNG CAMPAKS THAT CARE OFT I 2000 WER FACESO0E wad ML oo 1o Mreace. BURGER KNG® Luascs T A00,
FoN LCE PO PUERR, T 08 LORE TRE Wecbpen”." Ther Encromscey FACERCOMELS TO WALUER 10 ALCRLE R THER, PRERG LUT, u
ORCE THEF 8, TREF W RECERE & CONECA FOR & FREE WsCopes®,

2 SOME INTERESTING

THERE uue neea mont Tean o3 naiice WHOSPER SAMWICHES SOUF BACH YEAL WoRLMRETHERE ARE
221,084 WAXS T HIK AR RATCH MSACMEATS ACARS COMTLELS xS TO Lote TE WROPDER® samwicacd In Tz 100
JECOMY IT TAKES FOU TO LEAS THIS FACT, BOLE THAN 400 WHOPSER® SANSWICHES NAIE BECH ERICYES. [N FACT, 41
WHOPPER® JARMICHES ALE EATEN ARLCUSS THE WORLE EFELY JECOM.

WONDERING now nasr caLouizs ane in Weoreen wiTH CHEEIEY 750, ALITLALIARS CAN ORBER THEN,
WHOPBERLS TITH A PLIES BG6 OF TOR In [apum, Bancen Kincs OFFEL o Waosoen TERITARL, WECH
HAJ TERIFAR] JARCE MiTEAr OF RETCHIR

2 WHO INVENTED THE
2\ SANDWICH?

A GOOD SARNCH 15 & PART OF ALNCIST EXERYORE'S BET NITH
PN WFPERENT TARLTIONS AMR STFLES OF JARWICH TO CHOOE
Proe. THU, WOW STARLE PO ITEH, WAS'T ALWAYS A WAY POR
PROPLE TO GRAB A QWK BITE, OR TO EASY COHPLE AN ARRAY
OF IAENENT! SO WO INTENTED THE SAMICH AND WHAT ARE ITS
CREMST

HOW WE GOT THE NAME?

THE MAME o THE SANWICH ACTUALLY CoNES PROH THE EARL OF Sumuich, Jons HoaTace, WhiLE He
LIN'T THE ABSCRLETE FRLIT ORI OF THE SUBWICH, AN THELE WERE HARY WITH SHILAR BEAS THAT PRECESER
Iﬂ,ﬂrll‘{‘ﬂl‘.ﬂl‘ul‘tm THLS POSULAR FOOE ITERL hl'ﬁlTl',l‘ ¥OU VART TO LOOK AT JOHE OF THE
BARLEEST CHUKGBU OF THE SARWICH, LOOK TO THE ARARS, WICH BEGAN STUFFING HEAT I BTA BREAD, CERTERIES
BEPCAE THE Eant OF SAMWICH BECARE IMCLIED. SO ey B0 THE EARL OF SAMMICH GET TO AFFIX HLS HAKE
O SICH A POCS [TEH?

IT STARTED WITH A GAME OF CARDS

THE STORY coes THAT B 1762, THE EARL ¥AS PLATING AN INTEAIE CARD GARE. 449 DBH'T WANT TC: LEATE
THE GARE ~ (5000 PAMILIAR T, 1 ORDER TO) AROR HATENG TO GET I TeE EARL ASKED MLS SEATUNT TO HAKE HH
A CONBRATION OF A MECE OF NEAT I BETWEEN TWG SUCES OF BLEAR, JO KE WORLR JTILL BE ABLE TO EAT
WHILE PLAYING HLS GAME. WHETHER IT WAS B2 TO HIS AFFLIEACE, OR HLS SREAT BEA, THE SUSWICH BEA THEN
CAIGHT O AN BECAME & POPILAR FOOH TERL THE JARWICH HAS ERCLIES FROH THAT BOHENT OH, TO INCLRE
SEVERAL DPFELENT BAEADS AMD SANPWICH PILUINGS ~ MICH DIFFERENT THAN THE EARL'S HEAT AMD PLARY BREAD
DAETY

THE REUBEN SANDWICH

WHILE 12 casams o THE CANIAL JARWICH AR FRCATANT TO WOTE, THE STCRY BCHIS CEATAR
FARCHS BRETIES OF SUSHICHES ALKO HELP TO TELL THE STORY OF THE SAMMICH S LEGACY ONE OF THE
HCHST PANCHES SAMBYICHES, THE RUESBEN, W5 CRLEATED BF A GROCER N CWUAHA, AS & WAY TO SEINE CORNED BEEF
ARG JAIERERANT TO HLS FRIER, WHOH HE WA PLAYING POEER WITRL IT Wad WELL RECEITES BY MU FREMS AN
PR THERE IT LARSED AT A LOCAL EATERY OF THER, AENE, AN GLEW M POSULARITY FROH THELE.

THE CHICKEN SANDWICH

ANCTHER POSILAR JARMICH, THE CHICKEN SAMAICH, WS CREATES I 154f5, WHEN & RESTANRANT CHNER
WANTED TC PIBS AN ALTERMATITE TO A MAMBULGER, FOR THOSE VEO PLEPERRES CHICEEN. THE INFENTION OF THU
SANDNICH WAS THE WERY FRLST START OF CHICEFIL-A, ONE OF THE POST POPULAR FAST FOCR AR SARWICH
EATERES M THE lh'l:ﬂ jU.TE.N TORAY AMS VHLE THE HARBIRCER HAY [N SOPE CASES BE CLAJAMES LS & FAR
CRY FROH A TRASTICHAL SARWICK, IT (OES HATE THE SAHE BASC PRIBCILE. THERE ARE AR MPPELENT BEAS
A3 TO BOW THE HAHBIRGER SAMVICH CAME TO BE, BUT THE OWAEL OF THE LOAU' LINCH RESTASKANT B
CoOmBCTICHT, LOWS LASSEN, 15 SAB TO BE THE ACTIAL CREATOR M K300

A LONG HISTORY

SO NEXT Tine vox'ke BTN BT THE JARSWICH OF FORR CHOKE, CONJMER THE LONG LIPE OF THIS
INTENTION AMD ALL OF THE BFFELENT TALETIES A% CELTWLES THAT CAN COME TOGETHER TO PORN ARAING
SARAICHES ARCND THE WORLE,

BURGER KINGS LEFT-HANDED WHOPPER®

M 'IQQE BURGER, KIMG® comiumes 1 s euce asmiruerent m 05K o ammomcen, x mew iTem on Foem s &
LEFTHnEs WaCO0EL™ EDECUALY BERCAEY FOL THE L5 MLLICH LEFT - BAUDEN AERICARL ACCOUNRG 10 THE ANEITLENENT, TS eV
WeCTORR ™ ICLINS THE FAME IRCAEMENT S A% TOE ORMINAL WeCKOOER™ (LETTICE, PORATCY WHOPREL™ PTTI EFCL, BT ALL THE COMMRENT]
WERE RCTARTS 50 HEGAEES MR THE BEREFTT O THER. LEPT-AAM S CUATCAENL

Tie: P commes pay BIRGTR, KNGS sy & FOLICH D RELPASE REERUG THAT 50 TRONGH T LEFT-Humes Mcooen® s 4 Bou, TR
AR O CIRTTORELE WA GORE INTCH RESTANUANT T ECHEST THE REW JAMWICH, SPLTARGCHALY, ACCCMMAG TOH THE PRELS RELEARE, TARK
CFTHER | RECEEITER THEIL O “LEAT RAREY" FELACK N DeCEreen. 200 BUR.CER KIMG™ SCRATWE MRCEE. Was PIT O THE AEMS AT TRES
Scannr’ Mo THS(amS AR, SAKES [T THE MLST OO ITER DEX

PPN B L i DECEmey, O0PmCE KRG SCLITIE LWWcs WS T Con THE reme o7 Tired Somans™ Mane Theinusg meswn,
AN [T THE FILET FOROH TER EWER IMBCETALLES W WAX,

| ONG LIVE THE KING/
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uGDTCHﬁ! THERE ARE MO DiFrEReMcEs! Eveny
WHOPPER® SAMNICH CONSITS OF FKE-GRILLED BEEF TORPED
WTH JUICY TOMATOES FRESH CUT LETTRCE, CREANY
HAXONNALSE, CRUNCHY PICKLES, AND SLICED WHITE ORIONS Of A

BURGER KING QUOTES

“| NETER NEEDED HUCH, AMD | NEVER THOUGHT b GET HORE THAN WHAT | HAD. A TRIP TO

BURGER KING WAS THEBIGGEST THING 1N THE WORLD TO HE. HEAYER" SOPT SESANE SEED BOM”

DATE GROHL

YLIFE ISH'T A BURGER KING. YOU CAN'T ALWAY 5 HAVE IT YOUR WAX" LO‘ A I IOH

HARY GACHLEE

“THERE ARE OHLY TWO THINGS OUR CUSTOHERS HAYE, TIHE AND HONEY — AMD THEY BURGER, KB BURGER KING

PrLasa 1= PaLLason
Mk Rtk 1, Paaa 1

Prass = Hoanl Pocermer, bALNCE Dy
CLOHORCER, CRPOCTIANLD MA B = 5

DOK'T LIKE SPENDING EITHER ONE OF THEM, SO WE BETTER JELL THEH THEIR HAMBURGER S
QUICKLY"

EH SHEREH Ha WL K
<JAHE 5 MCLAHORE, FOUMDER OF BIRGER. KNG BURGER KNG !
Proasa 2 — HLATHI mABLATT K. & Honrf PoZermer, Praak
WiLsonom 5008, PRaH 2 BURGER. KNG
BURGER KING® EMEA - FACTS & FIGURES BIRGER KNG Iher
PRAHA 4 - OC CHOMN U bivwce 777, Bano
FACT: In zo0, 4 BURGER KING® RESTAWRANT I8 ROTHERNAN, ERGLARD, WAS BULT [N JRIT 24-HOW.S BF ROITALKA 232170, Prata 4 EM@ KHG
BURGER KING® NARAGEHENT AMD ERPLOYEES ABED BY GUALIMED COMSTRUCTICH BORKER L BURGER KIMG rn;m Lasen
Pitin 5 - HC MErRcecus B 1 Miowa® 13,5, (577 man Lanen
FACT: The BURGER KNG BN WAS EXPAMIED TO A NEY MARKET, RILSSA, OF ISIARY 2, 2010 WITH A REYNCKA 1, PRARA 5 BURGER KING
RESTALRANT CREMNG M MO SCON
BURGER, KING Liseape ~ OC Form
FACT: Tre mormmexsncsT BURGER KING® ResTasanT 15 LOCATED In Thouno, Norwmx Dhatia & - Bus STATION FLoRENC JowemE nin 2a, Leerec
Ko 210728, Prans & = Kanlin BURGER KIHG

FACT: The FousT Emopean BURGER KIMG RESTARRANT OPENED 14 HAstp, SPam, M 1075

FACT: TIRFLH CONSMERS ARE OFFEAED KOFTEGEN, A SOUARE-SHAPED BEEF PATTY SEASCHED WITH SHCES
INCLIDENG CUNIN, LETTUCE, RETCHIP AN HAYONRALSE.

GET YOUR DISCOUNT NOVW/ o¢
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BURGER KNG
Proasia © = OC LETRARY
YESELSER 663, Praia o

PRAKA © = GALERIE Harra
HER ULICEH SOROLOVER & CEKONORATILE,
1, Pratia 9
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BURGER KING

Prana 1= YicLaeE min 5280




