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Research Objective

The International Research & Exchanges Board (IREX) of Washington, DC, commissioned
D3 Systems, of McLean, VA, to research lIraqi citizens in order to obtain information on
media usage across demographic and psychographic variables. This research may be
used by media outlets to improve their responsiveness to the Iragi audience and inform
their sales and marketing strategies. In addition, advertisers may use the research to
inform their media purchasing strategies. The research also may be used by media
development professionals working in Iraq.

This research is conducted under a grant from IREX.
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Methodology

The IREX Audience Measurement Survey 2011 (W2) in Iraq was an ad hoc national
guantitative research study on media usage, habits and attitudes of people over the age of 15,
across Irag, with a total sample size of 3,000 individuals. The total sample consists of a
representative sample of 2,600 individuals, as well as a booster sample of 400 Iraqgi youth
using new media. The margin of error is +/- 1.79%.

The guestionnaire consists of 96 substantive questions, 19 demographic questions, and 28
management and quality control questions.

The fieldwork was conducted from May 02-13, 2011. The average length of a successful
interview was 83 minutes. Interviews ranged from 51 minutes to 131 minutes. 1,412 out of
4,412 contacts were refused by potential respondents; resulting in refusal rate of 32%.

Internationally recognized KA Research Limited based in Turkey conducted the fieldwork in
Iraq as a strategic partner with D3 Systems.
« KA has been working in Iraq over the last 9 years and is known as one of the first
research companies to operate in Irag.
» KA has 28 offices across 18 Iragi provinces — employing over 800 fulltime experienced
Iraqi research and field staff.
« The company has conducted several hundreds of thousands qualitative interviews for
D3 and other international and national companies in Iragi since 2003. 3
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Overview

This study is broken into three sections:

1. Ademographic and psychographic profile is provided of the Iraqgi population.

2. Aregional perspective is provided with respect to media behavior.

3. Media usage habits analyzed across five major mediums: Television, Radio, Print, the
Internet and Mobile Phones.

The analysis in this report has been weighted to represent the total population of Iraq.

The 18 province survey and data analysis is based on regional segmentation between
Northern Iraq, Central Iraq, and Southern Iraq.

Regional Population

North Central South
Dahuk (2%) Al-Anbar (5%) Karbala (3%)
Erbil (5%) Baghdad (24%) Babil (6%)
Sulaymaniyah (6%) Diyala (5%) Wasit (4%)
Kirkuk (3%) Salah Al-Din (4%) Al-Qadisiyyah (3%)
Nineveh (10%) An-Najaf (4%)

Al-Muthanna (2%)
Basra (7%)
Maysan (3%)

Dhi Qar (5%)
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Eighteen Provinces Were Surveyed — Three Regions Are Analyzed

JORDAN

KINGDOM OF SAUDI ARABIA

LEGEND:

B North Region
1 Central Region
" South Region

KUWAIT

Better World
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Demographics (by Region)

National North Central South
Percent Surveyed 100% 16% 48% 36%
(Estimated Population) 30.4 Million 4.9 Million 14.5 Million 10.9 Million
79% Arab 86% Kurdish 89% Arab 100% Arab
Ethnicit 16% Kurdish 8% Arab 4% Kurdish
Y 3% Turkoman 5% Turkoman 4% Turkoman
1% Assyrian 1% Assyrian 2% Assyrian
49% Shia Muslim 94% Sunni Muslim 54% Sunni Muslim 83% Shia Muslim
Religion 47% Sunni Muslim 2% Shia Muslim 40% Shia Muslim 16% Sunni Muslim
g 2% Muslim 2% Muslim 2% Muslim 1% Muslim
2% Christian 2% Christian 3% Christian
Locality 67% Urban 73% Urban 70% Urban 60% Urban
Gender 50% Male 49% Male 50% Male 51% Male
Ages 15-24 36% 35% 30% 42%
25-39 30% 38% 35% 34%
40-49 16% 12% 15% 13%
50-55+ 18% 16% 20% 11%
Education * 53% 49% 46% 64%
Unemployment ** 45% 42% 45% 46%

* Education includes “some secondary”
** Unemployment does not include students




~ Make a Better World

o B 28 @IREX
—

CONTENTS

General Media Consumption Habits

News and Information in lIraq

State of Journalism in Iraq

TV Viewership and Broadcaster Trust
Radio Listenership and Broadcaster Trust
Print Media in Iraq

Internet Usage in Iraqg

Mobile Media in Iraq

New Media Youth in Iraq



Make a Better World

D’ SyStemS C I R EX
de k.|gns « data « decisions
. GLOBAL NCE 1985 l
I —

General Media Consumption Habits

TV is the leading source for news and information,
however social communications are also seen as
sources through face-to-face interactions, the

Internet and mobile phones.
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National North Central South
Iraq TV 90% 100% 98% 74%
International TV (Arabic) 61% 74% 47% 74%
International TV (non-Arabic) 15% 21% 6% 25%
Iraq Radio 37% 60% 30% 35%
International Radio (non-Iraqi) 28% 28% 23% 34%
Iraqi Newspaper (Arabic) 20% 12% 20% 24%
Intl Newspaper (non-lragi) 11% 2% 14% 9%
Magazines 14% 19% 3% 25%
Friends and Family 49% 55% 37% 62%
Mosques/Religious Leaders 22% 29% 11% 35%

While Friends and Family are not “Media” — it is important to note that 49% of
Iraqis refer to them as a source of news and information.



D’ Syste %
D =ES @IREX

 Make a Better World

Weekly Usage of New Media Sources For News and Information

National Central ﬁ
Internet (Social Networks) 28% 24% 27% 32%
Internet (Official News Sites) 26% 24% 24% 30%
Blogs 17% 24% 6% 28%
Mobile Phone 33% 34% 22% 50%
(Friends and Family SMS)
Mobile Phone 26% 19% 22% 36%

(Official News SMS)

Noteworthy is the prominence of SMS messages sent from social connections in
the consumption of news and information.

10
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Television Is Essential To Delivering News to Iraqis

Nationally, 90% of Iraqis are watching TV for their news; more than any other -ﬁ

media source.
oS '\““; 5
Percentage of people who

used the medium for news in 90% 37% 33% 28% 20%
the last week

Percent that spent at least 45
minutes consuming news by 47% 46% -- 21% 41%

media type

Percent that spent at least 45
minutes consuming 25% 46% -- 14% 38%

entertainment by media type

Mobile phones are a source for news and information for 33% of Iraqis.

11
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Northern lrag: 100% are watching TV for news on weekly basis — -
Radio as a source of news is highest in these provinces.

Percentage of people who
used the medium for news in 100% 60% 34% 24% 12%

the last week

Percent that spent up to 45
minutes per day consuming 14% 57% -- 20% 47%

news by media type

Percent that spent up to 45
minutes per day consuming 38% 59% -- 16% 35%

entertainment by media type

86% are watching TV news more than 45 minutes a day

12
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Central Iraq: 98% are watching TV for news

e i —
PR
Percentage of people who

used the medium for news in 98% 30% 22% 27% 20%
the last week

Percent that spent up to 45

minutes per day consuming 52% 41% -- 18% 36%
news by media type

Percent that spent up to 45

minutes per day consuming 18% 49% -- 12% 42%
entertainment by media type

While news is important to Iragis in the Central provinces, 81% spend more than
45 minutes a day watching TV for entertainment.

13
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Percentage of people who
used the medium for news in 74% 35% 50% 32% 24%

the last week

Percent that spent at up to 45
minutes per day consuming 53% 48% -- 26% 45%
news by media type

Percent that spent at up to 45
minutes per day consuming 30% 40% -- 15% 34%
entertainment by media type

50% report using their mobile phones as a source of news

14
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News and Information in lraqg

As the challenge of rebuilding Irag continues,
Iragis are generally interested in news and
Information that impacts them directly (or locally)
and are somewhat less concerned with the news
the further it is from their local province.



D S t
. I@, ey o = C, @ |REX

Make a Better World

Iragis are using social connections through personal relationships, the
Internet and SMS Messaging on their Mobile Phones to share

Information learned from traditional sources such as TV and Radio.

e

—_—

e L .
B 31 5%
Internet and '/)/ Q\'

Social
Networking

Friends and
Family
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Iraqis are primarily interested in local news and are increasingly less é;

interested in information the further removed it is from directly
Impacting them.

.((( #

Provincial Mews

&

. i
Mews about

National Meighbaring
News Countries
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Nationally, 76% feel it is important to stay informed about news and

current events.

Importance of staying informed about news and current events

P National

North

Central

South

Sample Size

76%

7%

78%

18

National = 3000 | North = 494 | Central = 1426 | South = 1080
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85% find provincial news to be more relevant than news from outside of
Iraq, regardless of region.

Top News and Current Events
Content Interest Level

’ Mews about your province
Corruption

Employment

’ Mews about the rest of Irag
Crimas

Domestic palitics
Health/medicine

Economic developments in Irag
Education

Youth concerns

Raligion

Human rights

Business news in Irag

Environment!ecology

’ Mews about neighboring
countries

0% 10% 20% 0% A0% 50% 60% 0% BO% a0 100% 19

Sample Size
National = 3000 | North = 494 | Central = 1426 | South = 1080 ®Mational ®Morth " Central " South
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Overall living conditions are considered “good” by 60% of Iraqis —
Primary issues in lraq are related to Employment, Electricity and the

country’s Infrastructure conditions in the Central provinces.

Conditions In Iraq
Percent Who Perceive to be Good

’ Availability of Job/Economic Opportunities

P> Supply of Electricity

’ Roads, bridges and other infrastructure

Availability of Clean Water

Children’s Rights

Women's Rights

Availability of Medical Care

Education Available to Youth

Security from Crime and Violence

Ability to afford things wanted an needed
Freedom of movement - safely
’ Overall Living Conditions

Availability of Food

0% 10% 20% 30% 40% a0% 60% T0% 80% 90% 100%

20

S . = National ® MNorth Central South
ample Size

National = 3000 | North = 494 | Central = 1426 | South = 1080
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State of Journalism in lraq

More than half of Iraqis feel that censorship in
their country is a problem for both local and

foreign journalists.
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It is important that news be a credible source of political news without

influence from governments or political groups.

Importance of Journalistic Qualities in Iraq
{Based on a 4 or 5 in a Five Point Scale)

Credibility in reporting regionall intemational —

News
Detailed and important source of political news

Mews without any influence from governments
or political groups

Journalist are ethical

Journalist cover key events and issues

Mews reflects a balanced coverage, presenting
all sides of issues

Reporting is fair, objective and well sourced

Detailed and important source of social, art,
culture news

Detailed and important source of sports news

A broad spectrum of social interest are
reflected and represented in the madia,..

Journalist and editors do not practice self-
censorship

B0%

=
#

20%

5
#
o
L=
2

m Mational = Morth Central South

Sample Size
National = 3000 | North = 494 | Central = 1426 | South = 1080

100%

22
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Journalistic freedom is important in Iraq — Iragis in the central provinces
perceive conditions to be worse than those from other parts of Irag.

Conditions of Journalism in Iraq
(Somewhat Bad and Very Bad)

> Journalism in Iraq is free from
official censorship

> Local journalists are able to
cover the news free from
intimidation

> Foreign journalists are able to
cover the news free from
intimidation
Journalist in Iraq are free to

present an independent
perspaclive

Journalism is able to present
news and information with an
independent voice

Media coverage presents a
variety of political and social
viewpoints

% 2% 40% Bl Bl 100%

= Mational = Marth Coniral South 23

Sample Size
National = 3000 | North = 494 | Central = 1426 | South = 1080
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TV Viewership and Broadcaster Trust

Changes in viewing behavior has not changed
significantly since the 2009 survey, preferences in

sources for news and information are consistent.



@ D° Systems ( )

designs « data « decisions I R E X

= B d |
Make a Better World

There is a significant disparity in trust and viewership

Iraq Weekly TV Viewership and Level of Trust
Yesterday and Within Last 7 Days

P 66% Sample: n=3000
62%
60% 60% 60% 589
53% 519
47% 45%
26% 258
13% 17% 15% 16% 17%
8%
39 4%
Al-Shargiya Al-Arabiya Al-Sumaria  MBC1 Al-lragia Al- Al-Jazeera Al-Hurra Dubai TV Rotana
TV Baghdadia Cinema
‘m Viewership Trust 25

Sample Size
National = 3000
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Overall TV viewership is similar to what it was in 2009 — Al-Jazeera
viewership increased 66% since 2009

Iraq Weekly TV Viewership
Survey: 2009 vs. 2011

62% 61%g0% 61%50%
> 53%
45%
I | I| i

Al- Sharqm Al-Arabiya  Al-Sumaria MBC 1 Al-lragia Al-Baghdadia Al-Jazeera  Al-Hurra Cubai TV Rotana
Cinema

m 2009 = 2011

n=2200 n=3000 26

Sample Size
2011 Survey n= 3000 — 2009 Survey n=2200
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Northern lraqg: Kurdistan Satellite TV (68%) is the most watched TV -
station for news and information

Northen Iraq Weekly TV Viewership and Level of Trust
Yesterday and Within Last 7 Days

Sample: n=494
P 63%
60% 5O%
55%
50% 50% 50%

I I I I []

Kurdistan  KurdSAT KNN TV Gali Al-Jazeera  Al-Hurra  Al-Sumaria  Al-Arabiya MBC1  BBC Arabic
Satellite TV (PUKTV) Kurdistan
Channel
(PDK TV)
W Viewership Trust
27
Sample Size

North = 494
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Central Iraq: Al-Shargiya is the most watched station for news and

information
Central Iraqg Weekly TV Viewership and Level of Trust
Yesterday and Within Last 7 Days
Sample: n=1426
> 92% 380
83% 82%
35%
<1%
Al-Shargiya Al-Arabiya Al-Sumaria  MBC1  Al-lazeera Al-lragia Al-Hurra  Rotana
TV Eaghdadla Cinema

m Viewership Trust o8

Sample Size
Central = 1426
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Southern Iraq: Al-Iragia and Al-Shargiya are the two most watched
TV channels for news and information

Southern lraq Weekly TV Viewership and Level of Trust
Yesterday and Within Last 7 Days

Sample: n=1080
P>a6% P asy P

38% 37% 37%

35%
30% 29% 29% 289
239, 24%
17% 18%
13% 13%
10%

5% 5% 7%

Al-lragia Al-Shargiya Al-Arabiya Al-Sumaria MBC1 Al- Al Anwar  Al-Hurra Dubai TV Rotana
™ Baghdadia TV Cinema

W Viewership Trust

29
Sample Size
South = 1080
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Radio Listenership and Broadcaster

Trust

Radio listenership is relatively low compared to
TV, however its importance in delivering news is

clear — as with TV, low levels of trust are evident.
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Northern lIraqgis listen to the Radio for a variety of reasons — noteworthy is
the relatively lower level of importance placed on staying informed yet higher
listenership of news (which was also seen in TV viewership).

Radio Programs
Listened To At Least Once A Week

oy —
MusiciSongs T e
Religious Programs -_
Talk Shows __—
sports T
—

Radio Drama

0% 10% 20% 30% 40% 30% 60% 70% 80% 90% 100%

® National ™ North " Central " South

31
Sample Size
National = 3000 | North = 494 | Central = 1426 | South = 1080
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Nationally, Radio Nawa and Radio Sawa are the two most listened to
radio stations in lraq

Iraq Weekly Radio Listenership and Level of Trust
Yesterday and Within Last 7 Days
Sample: n=3000

> 23%23%P23%
19%
16%155‘5 16%
13% 129%
10% 109
9% g9y, 8% 9% 29 9%
Radio Radio BBC Baghdad Al-lragia  Radio Radio Radio  Voice of KDP (Voice
Nawa Sawa London Radio Radio Monte Sumer FM Daru al- America of

(Arabic) Carlo Salam Kurdistan) 32
Sample Size . .
National = 3000 M Listenership Trust
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Listenership to Radio Nawa and Radio Sawa increased while Baghdad
Radio audience declined.

Iraq Weekly Radio Listenership
»23% P23% Survey: 2009 vs. 2011

19%
18%
16%
15%
14%
13%
12%12%
11% 11%
10%
8% 8% 8%
7% 7%

] I II I I

Radio Nawa Radio Sawa BBC London Baghdad Al-lragia Radio Monte Radio Sumer Radio Daru Voice of KDP (Voice of
(Arabic) Radio Radio Carlo Fi al-5alam America Kurdistan)

33
Sample Size m2009 w2011

2011 Survey n= 3000 — 2009 Survey n=2200 n=2200 n=3000
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Northern lrag: Radio Nawa is the most listened to radio station — -
followed closely by KDP and PUK

Northern Irag Weekly Radio Listenership and Level of Trust
Yesterday and Within Last 7 Days

Sample: n=494
’ 55%, 55%
42%
37%
33% 379
25%
22%
16%
14%
11% 11%
2%
6%
4% . 5-"5
Radio Nawa KDP PUK Zagros Radio Dangi Hawler Radio Sawa  BBC London Voice of 5u|e1,.rrnan'n.rah Radio Monte
{Arabic) America Radio Carlo
i - 34
Sample Size M Listenership Trust

North = 494
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provinces — 25% report listening to Radio Sawa and 22% listen to

Baghdad Radio

Central Irag Weekly Radio Listenership and Level of Trust
Yesterday and Within Last 7 Days
Sample: n=1426

Pase; 25%
23% 399

21% 0%

18%  18%

15%
14%

11% 10%
9% 9%

8% 8% 7y

Radio Sawa Baghdad Radio Radic Nawa  BBC London  Al-lragia Radio Radio Sumer  Radio Monte  Al-Mustagbal Radio Daru al- Aur FIV
(Arabic) M Carle Radio (Future Salam

Radio)
M Listenership Trust 35

Sample Size
Central = 1426
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Southern Iraq: Radio Sawa (24%) has twice the listenership than any
other broadcaster in the region

Southern Iraq Weekly Radio Listenership and Level of Trust
Yesterday and Within Last 7 Days

> Sample: n=1080
24%

17% 18%

15%, 15%

12% 12% 12% 13%

119%11% 109
10% 99y 10%

2% 4%
3% 3% 59,

Radio S5awa BBC  Radio Nawa Radio Baghdad Radio Daru Voiceof  Al-lragia Radio Idha' at

Landon Monte Radio al-Salam  America Radio  Sumer FM Baghdad/
(Arabic) Carlo Idha' at
Basra
W Listenarship = Trust 36

Sample Size
South = 1080
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Print Media in Iraqg

Newspaper readership is lowest used of the

mediums surveyed.
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Nearly half of Iragis do not read newspapers

Frequency of Newspaper Readership
n=3,000

> 46%

Daily or almost every Several times a week Once a week Less than once a week Do not read at all
day

38
Sample Size
National = 3000
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The two most read Newspapers are Azzaman and Al Sabah which are read -4 B

by fewer than 15% of Iraqis 7y

Iraqi Weekly Newspaper Readership
Yesterday and Within Last 7 Days
Sample: n=3000

> 11%
» 9%
4%
3%
I I i ]
Azzaman Al-Sabah  Al-Dustour Lvin Awene Al Sharg Al Hawlati Al Hayat Kurdistan

Magazine Awsat Nawi Mus.taql:ral

39
Sample Size
National = 3000
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Internet Usage Iin lraqg

The Internet is a rich source of news and
iInformation, not only from official broadcasters

but also socially among friends and family.
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Four of the top five computer activities are “social” in nature

Computer Activities - At Least Once A Week
Sample n=3000

K Browse the internet with no specific purpose \
’ Send/Receive Email
’ Send or Receive Photos
’ Social networking (Facebook, Twitter, MySpace, Maktoab, YouTuba)

k ’ SendReceive Instant Messages J
Ta find out the latest news
To communicate with others in chat groups or news groups
Downloading or Watching fo Video (such as YouTubs, Vimeao, Torrant

sites)
Search Engines
Personaliresearch purposes
Play Online Gameas
Divwnloading or Listening to Music or Online Radio
Open Scurce Computing (Mozilla, Open Office, Drupal)
Work related purposes
Schooliresearch purposes
Purchase goods or services with phone credits
) ) 41
Sample Size A% B0% 100%,

National = 3000 | North = 494 | Central = 1426 | South = 1080 [ = Mational = parth Cent[m South I
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Facebook is the leading social network service in Iraqg — followed
closely by Maktoob and Twitter

Social Network Account Ownership in Iraqg

n=T05
. 202090909292 =
e, | —————————————
it [E—
vourer. EE—
VySpace |
054G Et;“xa 413;% ﬁ[lr“xa EHZ;% mtﬁ

| ®Mational ®Morth * Central ™ South |

When asked how many people they are connected to — 82% indicated
they have fewer than 50 people in their online social network.

42

Sample Size
National = 3000 | Social Network Users = 705
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While Google and Yahoo are generally popular traditional web
destinations — Facebook and Maktoob (social networking sites) are
ranked prominently as a source of news and information in Iraq

Top 10 Websites for News and Information
n=3,000

Google (news.google.com) 27%
P Facehook 25%
Yahoo (www.yahoo.news.com) 25%
P Maktoob (www.maktoob.com) 15%

Hotmail {www.hotmail.com) 12%
Al-Arabiya (www.alarabiya.net) 9%

BBC Arabic (bbcarabic.com) 8%
Al-Jazeera (www.aljazeera.net) 7%

www. koora.com 6%

Al Sabaah (www.alsabaah.com) B%

43

Sample Size
National = 3000
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Iraq — Iragis creating accounts has experienced between 18 and 34 years old.
significant growth over the last six months.
AT = FB usars
13-15% L%
1 016 667 16-17 Go% =
18-24 40%
933 333 e 25- 34 32%m
35-44 11%m
R 45 - 54 4% m
850 000 — 2%
55-64 1%
R ‘5% 65-0 1% =
653 333 40%
80 o) -

Source August 2011

s = socialbakers

I'hcl‘tl:l'mdn'nd‘iuatd.rm
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Mobile Media in Iraq

Mobile technology in Iraq is sophisticated and
ownership is high — sending and receiving
Information using mobile phones is growing as the
younger generations continue to rely on their

phones for more than just phone calls.
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Five of the top ten uses for mobile phones are social in nature — next
to making telephone calls, 63% are communicating with SMS

Mobile Phone Uses

n=2901
P take Telephone Calls 100%
P> send or receive Instant Messages - SM5
Listen to my own recorded or downloaded music
P> Send or receive photos
Play games on my phone
Listen to radio broadcasts
P> send or receive videos
P Send status updates to social networking sites
Read news sent as text messages from news organizations
Pay for products or services (texting payment to merchant)
46

Sample Size
National = 3000 | Mobile Phone Owners = 2901
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More than a third of Iragis own more than one mobile phone — their
phone is typically considered their own personal phone versus sharing it
with others

Handset Ownership in Iraq Mobile Phone Ownership in Iraq
n=2,901 n=2,901

/Ec:-r more \ & My personal phone (no
handsets \\ ’P P

one else uses it)
9%

9%

&1 share my phone with
others in my house (no
single person ownership)
The phone is owned by
the head of the
household

47
Sample Size
National = 3000 | Mobile Phone Owners = 2901
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Nearly half of mobile phone users in Irag have the capability of
browsing the Internet

Mobile Phone Capability in Iraq
n=2,901

& Only Receives Phone Calls

& Phone Calls, and can send or
receive text messages

© Phone Calls, text messaging and
can send/receive multimedia

¥ Phone Calls, text messaging,
multimedia and browse the
internet

48
Sample Size
National = 3000 | Mobile Phone Owners = 2901
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New Media Youth in Iraq

Iraqis between 15 and 24 years old make up more
than a third of the population — this younger
generation utilize the internet for news and

Information and social interactions are an

Important part of staying informed.
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In this survey we describe New Media Youth as 15-24 year old Iragis using at least one of
the following on a weekly basis:

* Internet Blogs

* News Organizations on the Internet (National/International — Al Jazeera, BBC, etc.)
« Social Networks on the Internet (Facebook, Maktoob, Twitter, etc.)

* Mobile Phone/PDA SMS from an official news organization

* Mobile Phone/PDA SMS from an information source (Friends and Family)

783 out of 3000 respondents fit the profile of a New Media Youth
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New Media Youth use traditional forms of news media similarly to the

National population — but are almost twice as likely to use social media and
the Internet.

@|REX

__Make a Better World

National New Media Youth

Iraq TV 90% 85%
International TV (Arabic) 61% 65%
International TV (non-Arabic) 15% 21%
Iraq Radio 37% 35%
International Radio (non-Iraqi) 28% 27%
Iragi Newspaper (Arabic) 20% 299%,
Intl Newspaper (non-Iraqi) 11% 15%
Magazines 14% 23%,
Friends and Family 49% 57%
Mosques/Religious Leaders 220, 26%
Internet (Social Networks) 28% > 71%
Internet (Official News Sites) 26% P> 62%
Blogs 17% » 37%
Mobile Phone 33% P 76%
(Friends and Family SMS)

Mobile Phone 26% P 65%

Sample Size (Official News SMS) 51

National = 3000 | New Media Youth = 783
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New Media Youth are more likely to access the Internet from wireless
broadcast type services.

Type of Internet Connection
26%

15% 14% 14% 13%
8% 9%

6% 0
2% 27 3% 4%, oy

Wireless USBmodem  Shared Mobile Dial-upvia  Satellite  High speed

Service connection phoneor telephone Connection via
portable telephone
device

W National m New Media Youth

52
Sample Size
National = 3000 | New Media Youth = 783
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Percent spendng more than 45 minutes a day using
the following the news

} 31%
13%

@IREX
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New Media Youth are nearly
twice as likely to spend more
than 45 minutes a day
consuming news on the
Internet and are generally

20%  19% . .
. . g % most likely to use their home
mm Y  computer.
Television Internet Radio Mewspapers or
Magazines
W Mational = New Media Youth
Percent With Access To The Percent Who Use A Computer At The Following Locations
(Weekly Basis)
Internet
82%

79%
] .

B New Media Youth

W Mational

Sample Size
National = 3000 | New Media Youth = 783

16%

Home School Work

Internet Café

53
W Mational M New Media Youth
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New Media Youth are more likely to own a phone that is capable of

accessing the Internet

Mobile Phone Capability
» 75%

@IREX

 Make a Better World

Phone calls, text Phone calls, and can

messaging and can

Phone calls, texting,
multimedia and
browse the internet send/receive messages

multimedia
W National ® New Media Youth

send or receive text

Sample Size
National = 3000 | New Media Youth = 783

Only receives phone
calls

54
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New Media Youth use their phones as an entertainment device almost %
as much as a communication device

D’ SYStemS C I R EX
designs - data « decisions

Mobile Phone Usage

100%99%

31%

16%
I 12'}6 9%

Make Listen to my Send/Receive Sendor  Playgames  Listento Send or  Send status Read news Pay for
telephone own recorded  Instant Receive  on my phone radio Receive updates to sent as text products or

calls or Messages - Photos broadcasts Videos sacial messages services

downloaded SM5S networking from news (texting
music sites organizations payment to
(Facebook, merchant)

Twitter,
MySpace)
55
Sample Size W Mational ® New Media Youth

National = 3000 | New Media Youth = 783
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The New Media Youth are just as interested in staying informed about
news and current events as the rest of Iraq

Importance of staying informed
about news and current events?

76% 72%

Mational New Media Youth

56
Sample Size
National = 3000 | New Media Youth = 783
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The New Media Youth are more interested in news events that are local

or more likely to impact them directly

Top News and Current Events
Content Interest Level

’ Mews about your province
Employment

Corruption

Economic developments in Irag
Youth concemns

’Nem about the rest of Irag
Education

Health/medicine

Domestic politics

Science and technology

Sports

Crimes

Environment/ecology

Business news in lrag
Democracy

Religion

Women's concerns

Agriculture

’News about neighboring countries

International politics

F
g
E
g
F
%
g
S
g

At 1007%

B New Media Youth B National 57
Sample Size
National = 3000 | New Media Youth = 783
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While importance of journalistic qualities are similar — New Media
Youth are value Cultural and Sporting news more than the National

population Importance of Journalistic Qualities in Iraq
(Based on a4 or5 in a Five Point Scale)

Credibility in reporting regional/ international news _62%58%

Detailed and important source of political news _EC'% 6%

| o I 59%
|
Joumalst are e e 29

MNews without any influence from governments or [ 5o
political groups 58

} Detailed and important source of social, art, culture news _ 50%55%

. . I
lournalist cover key events and issues _53313%

Reporting is fair, objective and well sourced _SEJ‘B;%

News reflects a balanced coverage, presenting all sides of [N i:c:

issues b
. . I 489
} Detailed and important source of sports news e —————

A broad spectrum of social interest are reflected and | 333
represented in the media, including minority language... NGNING -
. 30%

Journalist and editors do not practice self-censorship -
58

B New Media Youth W National
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The New Media Youth perceive conditions to be better than the
National population (65% vs. 60%) — however the primary issues in lraq
are consistent

Conditions in Iraq
Percent Who Perceive to be Good

Availability of job/economic opportunities — 232955%

. I
The supply of electricity — 252%9%

. . I 38%
Roads, bridges, and other infrastructure —En

. . N 5%
The rights of children  — 107

: I
The rights of women oy /130,

s I 45%
The availability of clean water | 41% ’

The availability of medical Care — 4&1%%

i i ]
The education available 10 yoUth e 4%%%

Security from crime and violence o 55&-%3

Your ability to afford the price of things you... e 551.3.016

" [
Your freedom of movement-the ability to go. .. o — 5%,

o . A 5 5%
P> Your living conditions overall e — €00,

The availability of food hITY, b8

I
68% 59

B New Media Youth B National
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For More Information
Regarding The Findings Provided In This Report Contact:

Mark Whitehouse
IREX
202.628.8188
mwhitehouse @irex.org
WWW.irex.org

Rob Johnston
D3 Systems
703.388.2450
Robert.Johnston@d3systems.com
www.D3Systems.com
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