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Best Practices in Social Media

for
NGOs and Social Welfare or Charity Organizations



How should NGOs leverage Social Media?

< Social media is all about conversations

< It is about reaching out to your desired target audience and making
it worth their while to interact with you on a social media platform

< As an NGO, your social media activities should aim at creating awareness, generating

interest, encouraging sharing, and enlisting support and participation for your
initiatives.

< The purpose is to first grab attention and then sustain it through compelling
communication.

These are a few guidelines you can follow to get the most from your social media activities
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What can NGOs achieve using Social Media?

With Social Media NGOs can...
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Tell their story in
an interesting

Connect with a

Connect with

manner using
pictures, videos,

etc.
Garner support for Get found easily
their cause and online

wider audience
base

the right
audience

Build a strong
brand image

Showcase the
benefits and
results of their
activities

Collaborate and
cross-promote

with related
organizations

initiatives
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Which Social Media platforms should NGOs target?

Manage and share
videos on YouTube

Create a website

Maintain a blog

Manage and share
photos on Pinterest

(1] Tube|

Create social bookmarks

Join social networks Digg | Del-icio-us |Reddit

Facebook | Twitter | LinkedIn
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Website Guidelines

Your website should:

¢ Meet your objectives of Search-Connect-Talk.

*

% Encourage viewers to show support to your cause and

*

+ Build a strong image and presence online, as it is
your public face to the online world.
** Give appropriate information about your initiatives

and activities.
+* Make it easy for people to connect with you on

social media.
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Facebook Guidelines

Own a captivating Facebook page

POWERED BY 7

%* Your Facebook strategy should begin with
creating an interesting page.

QLYMPIC oust

+* This page should be creative, informative,
and should portray your NGO as you would
want your potential supporters to see it.

%+ Rather than being just a one-way
communication channel, this page should
be a platform for engaging interactions
among members; and should reflect the
true nature of the NGO and its initiatives.

| v Liked | | Message #'|

Olympic Gold Quest

GOLD 93,889 likes * 3,292 taking about this

Non-Profit Organization

Olympic Gold Quest: Powered Mary, Viay, Saina and 4 ) b p

Gagan to win a medal at London 2012. Supporting iy RLAXOE

athletes for glory at 2016-2020 Olympics z Team OGQ com Now

About Photos Team 0GQ Contribute Now Team Of Champions
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Facebook Guidelines

Have an effective profile picture
NASSCOM

FOUNDATION ¢ Your profile picture should reflect the identity of

GOLD your organization.

Fourcies b Fremecaen of S A Gaves

Make the page name interesting < Itshould captivate the interest of your target

audience at their first glance itself.

L)

>

% Ensure that your page name is related
to your organization or cause.

% The name should be easy to remember
and have an association with your
activities, so that it becomes easy for
your target audience to remember you.
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Facebook Guidelines

Write posts that will grab immediate attention

** You need to dedicate time and efforts A leap of Faith and Victory!
to ma ke yO ur Fa ce bOO k pa ge WO rk fO r Congratulations Girisha Hosanagara Nagarajegowda for bringing home India's First medal at the Paralympics; a Silver in
the men's high jump.
y0 u. This victory is proof that one must never underestimate the gutsy heart of a champion!
+* Share regular knowledge and

information that will let people stay
aware and updated about your
efforts; and feel motivated enough to
support your cause and work for it.

< A minimum of two posts a day should
be your target to begin with, and it
should increase as the number of fans
and interactions keep increasing.

Like - Comment - Share [ 18,973

€ Happy Garg and 5,185 otheys like this.

savun
Ll e,
.* L]

“‘_..----.....
o ., R L]

Comments ' & Viewal4s0 comments : i 5185otherslkethis. : Likes Shares' 18973
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Facebook Guidelines

Olympic Gold Quest
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.
‘ Captson This! K
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Shorter the post, better it is

& 612 people like this.
[ 13 shares

«*  Ashort catchy phrase
is likely to get you
more attention (likes
and comments) than
long paragraphs of
unending text.

) View previous comments 6
Manish Malik i cant box from here..maybe
you can ge* E] good shot

ugust 2: * Like

Chiroranjan Bose Door Gagan ki Chhaon,
mein,

4 3t 2:00pm - Like * 31

@R ¥alla Draliach Qrinivac Waitinn far G3ifa to

L) View previous comments 60

A picture speaks a thousand words

: ! ! POWER! Y B , .
) Your ta rbget a.U?Ience WI” alwalys THE GUIDING HA U ' ?'TEACHER X ::E:Jszeaa;\:;tstgaag;ercan work wonders!
remembper pictures more easily. : secse - o
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s

Olympic Gold Quest

teachers today? — with Joshua Rinzuala,
oLYMPIC ouEs

«»  So share your posts with an
interesting picture; to increase their
possibility of getting shared and
going viral.

& You, Rounag Pinto and 391 others like this.
[ 50 shares
) View all 8 comments

spcly to gopichand

Se| 9pm - Like * #52
‘ Sandeep Verma best snap
September 5 at 2:04pm - Like

Samar Das happv teachers day...
o Sept at2: * Like

Shafi Ahmed Showvon Gopi sir have done 3
good job as 3 teacher.
September 5 at 2 m - Like
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Facebook Guidelines

Run Facebook campaigns

%* You can run a Likes campaign on Facebook, to get people on your page.

%* Once you decide on your budget and your target audience, Facebook
lets you communicate your message to everyone who suits the profile

you have targeted and helps you directly connect to potential supporters = Olympic Gold Quest
Join thousands of Indians who
across the gIObe' - are supporting Saina Nehwal in
her quest for a Gold at the
Olympics 2012. Like us to
< Remember to choose your target correctly with respect to their N know more

interests, choices and demographics. Yo

11 ke thi
ou lixe this.

Ad Preview & Edit

View on Profile * Create a Similar Ad

% An effective tag line, an attractive profile picture, a strong call-to-action,
will surely get you a lot of attention. If it doesn’t, don’t give up. Because — Create an Ad
social media does not work by the rules! You are unique, your cause Sw“gﬂ-l‘ﬁd

: o : : ) CSA)
and target audience is unique, and so will be your social media e tawstsfﬂ' Action "\‘tha moment for
. UGE ¢
experience. yo _\ m su\:‘D"-‘f"- ‘%‘,“‘;m
‘5 £5h helps With w0
adnp“‘:‘“ ‘J'DEES o between

y
ethinos

digital marketing Digital Strategy | Social Media | Branding & Design | Search | Mobile Marketing




Facebook Guidelines

m Wall Catalysts for Social Action (CSA) » Newsletters
Facebook apps s
'« 1 Info e — i —rl

ADMIN PANEL
[contigure'app Bapp newes Msupport Bl Add sther apps

L. Friend activity (1+) [r——

% Facebook opens the door to many cross platform [ Donate _AFFH FEXN comsenen ¢4
applications that let you engage users over multiple 3 vouTube M
platforms. @ Twitter -

E photos Email Address:

** You can add tabs like Newsletters, Contact Us, Polls, fr. Flickr
Contribute, About Us, Feedback, Events, etc. to your page B FAQ
and interact with your audience across different 7] Links
platforms. ] Multimedia

.. W1 Liwvestream

Fundraising through Facebook : .

+» Create an event about your initiative or cause and T—
position ‘contribution’ as a collective activity for your fans
and followers. _

. _ _ o SUPPORT DONATE NOW

%+ Share the event details, benefits, beneficiaries, and then UNICEF'S WORK
ask people to donate or volunteer. FOR CHILDREN IN NEED BY

MAKING A DONATION TODAY.

X/
0’0

You can check our presentation on fundraising for details.
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http://www.slideshare.net/Ethinos/how-ngos-can-use-social-media-for-raising-funds

Twitter Guidelines

Build a complete profile Share interesting tweets using an appropriate handle

X/

% The first step of your Twitter strategy should be to
claim the Twitter handle of your NGO’s name.

Olympic Gold Quest ©0G0O_India 4 Sep
Girisha Hosanagara Nagarajegowda takes a Leap of Faith to bring
== |ndia a Silver medal in the Paralympics 2012! Respect!
Create a customized Twitter background that pic. twitter.com/gmoGXsGW

& Hide photo 4 Reply t3 Retweet % Favorite
reflects your brand, your work, and your values.

=2IE'T WEETS Ei.-."::=ITEE E i - l u “ ﬂ

** Follow profiles relevant to your scope of activities 11:03 Al - 4 Sep 12- Details
and make sure you share a few tweets everyday; to
encourage interested individuals to follow you and
support your cause.

X3

%

CSA_adoption

CS4 15 an NGO In the field of ddoption and Chyid
Rehabdilitation. Our qoalls A Faraly for every child.
| mymbal MWW L5 a0

NASSCOM Foundation ¥ Follow | L+

@NASSCOMfdn 1,282 TwesTs

NASSCOM"

FOUNDATION 602 FoLLowING

1,186 ForLowers

** Post tweets that are short and witty; so
that they grab the attention of your target
audience and lead to re-tweets.

Tweet to NASSCOM Foundation

BAMA Akshay Shah ©1iCIE DI 18 Jan
c L' nf_nsin Pls Support the @Mumbai227 Platform of Professional
¥ Citizen Candidates for the upcoming Mumbai BMC elections, please

Tweets > RT!
Ei m O‘Sls'\:r%rﬂ]ILQS\;laﬂcneErS 1o be announced on 14th Feb at #NILF. Watch ’:’ U se t h e d eSC ri ptio n bOX to d es C ri b e yo u r
— e organization and don’t forget to add links

to your website and other social media
profiles.
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Twitter Guidelines

Create interesting profile headers

% Your Twitter strategy should involve
creating an interesting Twitter header

+* The Twitter header will include your profile | toz,,;pi'e QA”‘fﬁng'Heroes and Role
. oy i Nation .
details by default India hﬂp.-ﬂMMV-ofympicgoquuest in

% However, the design and look and feel of
the header can be tweaked to showcase
your brand and its values

+* Create a header that uses colours and % : adoption
images that tell your brand story c"‘@c'éAadoption

the field of Adoption an
goal 1S A Familj foRevery child.

mumbai httpa/www:csa.org in

CSA is an NGO in

) Follow
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Twitter Guidelines

Write tweets that are interesting enough to re-tweet

+* 140 characters are never too less to express what you really want to say.
But to manage that effectively, you need to think creatively and phrase
your thoughts well.

w220l

Followin,
97 Followers List
&1

NASSsCOmfy,
May this fes

++ Short phrases, catchy tag-lines, relevant links, tips, offers, fund-raising . emnus,afmw?uf;g;;n;‘ ]
ang Tve fi ur life

event notifications, etc. can be shared via tweets. = ™ e o g ,rbm”??éi’fsiége@vw ’
Hasicom 2o

May this f M
e
Enfhusya St a' szeal and
and may it help b f/l ur life witp, lots of
ng... fb

&
me; thhnA Wl and
— NASSCOMI SSco
Haseson May this festiya) of Sl
—_ emhus:a and Zea i

may it hejp y '" ur lite: with o, of
fb.me; Eloy
!PAZ

Connect — Converse - Connect

+» Share facts, qualitative information, and ideas if you want
more people to follow you and re-tweet your tweets.

Diympic Gold Quest GO _hdia

Wie had a great response to yesterday's Fan of the Month Caption
Contest. We have adjudged 2 enteries as winning...
fb.meiruUQesh0 G

energy and

C$8_adoption « Coaapto
Ababy has a special way of adding joy in every single day.

p|c twitter.comiqTLAWAGH

** Make your twitter account very communicative. Put up
pictures, share videos, and make sure you respond to and
thank the people who support your cause.

>

+* Before you ask people to help you either financially or by
volunteering, you need to make them realize your need for

their support. But do this in a non-interfering, conversational

"""" way.
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LinkedIn Guidelines

Build a well-connected LinkedIn profile

% Use LinkedIn to connect at a professional level
with the corporate firms backing your
initiatives.

Overview  Serices  Employee Insights

“  Follow and join groups relevant and related to
your cause and scope of activities. L S I L Folow Compary

committed to bridging the gap between the best athletes in India and the best T4 Followers

athletes in the world thus helping Indian athletes to win Olympic Gold medals.

It currently supports 29 athletes including Saina Nehwal, Gagan MNarang and Add a Follow Company button to your web site
Mary Kom.

’Q As k yo u r- s u p po rti n g fi rm to S h a r-e a n d a d d gmﬂslsiﬁ’l"\a:;;n‘:ssisl potential athletes to achieve their dream and win Olympic
H i i 1 Vision: T o | medal talent, to help idh f .
these details on their LinkedIn profile. o e ol e of &,
0GQ brings together eminent sportspersons, business leaders, coaches,

Quest.
sportswriters and talent scouts to identify emerging athletes, understand their d
training needs and requirements and raise funds to be used for supporting

[ Fotlow |+ cetitnow

Karthik connects you to Olympic Gold

t
=
3rd) K 2nd

o
- 1
et

el i
athletes with Olympic medal winning potential.

% Link Twitter, Facebook and other networks to 1 SecondDegree Gomnaction

It takes just 6 gms of Gold to [it the worth of a nation
10 Employees on Linkedin

your Lin ked In p roﬂ | e Th is way your proﬁ Ie For mors info click: http:/Aww. olympicgoldquest in
.
Specialties
Mix of Sporting | d: d Ci te G . Gi 360 ds rt b
stays updated. athlates, Supports thletes ke Gagan Narang, Saina Hewal and Mary Kom,
P‘Jm for profit and 100% funds raised goes towards athletes training [ Ads by Linkedin Wembers.
ess

“» Share and update events and ask your
supporters to connect with you; so that you
can connect with their LinkedIn connections
too.
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LinkedIn Guidelines

Create and join LinkedIn groups

0

0

>0

ethinos » e : . . :
digital marketing Digital Strategy | Social Media | Branding & Design | Search | Mobile Marketing

Linked [T}].

Create a LinkedIn group for your NGO.

It is also a good idea to create a separate group for the cause
you support; in order to reach out to a wider audience.

LinkedIn groups are a good way to build thought leadership,
connect with an interested target audience, and drive traffic
to your website or blog; to better acquaint group members
with your activities and initiatives.

Add value to the discussion by posting relevant comments
and putting forth contextual questions.




LinkedIn Guidelines

Ask a Question Answer Questions Use LinkedIn Answers
b tnet o ‘ : Recommoended categories for you: o . .
o W Dawdiopmart to build your identity as a
s committed organization with expertise in its domain
=

%+ LinkedIn Answers is a knowledge market service by LinkedIn.
It allows users to post questions, answer questions, and suggest experts.

% NGOs should use this platform extensively in order to connect with potential volunteers, donors, and
supporters.

+* This can be achieved by asking questions related to your area of work, and answering questions about
topics that fall in your domain of expertise.

* Encourage others to connect with you by being helpful without extensively promoting yourself.
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LinkedIn Guidelines

Use LinkedIn Events
to increase participation in fund-raising for charity events

% LinkedIn Events can be used to keep track of the important events or initiatives that your NGO is carrying out.

+* Whether you choose to attend the events or give them a miss, the Events feature is a good way to network
with other members of your domain.

** You can also use the Events feature to promote an event you are holding and get RSVPs for the same.

+» LinkedIn also lets you create customized logos for your events and share them across your network.
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YouTube Guidelines

Your YouTube profile should ideally have :

Cobrs by e s (¢

(M Tihe)

R/

% Customized Background

L)

g - ﬂ Catalysts for Social Action

At el Name
DX Captlvatlng Chann Featured Feed Videos

+»+ Display Picture

+* Links to Facebook and Twitter

m csaCHILDadoption upioadged | 1 -

N\ (O~ = fie = o) |was Adopted!
3 ~ '\ Catalysts for Social Action [CSA), is a social v
GoN  dedicated to the cauzse of child welfare,

©saCHILDadoption 12 views

+* Detailed Information

oy e Bt Mo C

= + One more; Favorited
: ists R
_ d Videos and Playl i
’:’ Cause I"E|ate m CSaCHlLDadoption uploaded 1 month age
Child care in India-Adoption
. ; ur Videos
¢ Annotations in yo

Catalysis for Social Action (CSA), is a social v
dedicated to the cause of child welfare CSA

¢saCHILDadoption 52 views

m csaCHILDadoption Posted a bulietin |

Child care in lndia-Adoption.avi
In 8 country( read India} of 25 million orphans,
adoption takes place every yea

Csaadoption 710 views

r.Thisis outrig

i Mobile Marketing
i i i ding & Design | Search |
el‘hlllOS Digital Strategy | Social Media | Branding
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YouTube Guidelines

Make the most of the audio-visual medium

«* 24 hours of footage gets uploaded to YouTube every minute.

X3

%

So your YouTube videos need to be very interesting and original to
be able to cut through the clutter and make an impact on your
target audience.

**  YouTube is an ideal platform to leverage the engaging nature of
audio-visual communication; share your goals, initiatives, stories,
and expectations.

< Use widgets to allow people to share your videos across their social
networks.
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YouTube Guidelines

Don’t just share videos,
share video conversations!

+* Make your YouTube videos touching, compelling, and optimistic. Do not make them sad.

+* Share YouTube videos as blog posts and updates on your Facebook wall.

%+ Share your videos as video responses to other related videos.

% Encourage viewers to share video responses.

+» Start a contest based on your cause or idea and let people participate by uploading their videos.

% Interesting video overlays can be added to your YouTube videos.
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Ad Credit programs

Find out if the social media platforms you have a presence on
offer any discounts or special ad credit offers to NGOs and charities

% Google has a special program called Google Grants for NGOs and charities

% NGOs than enlist for this program get a free daily ad spend of $329 for Google

GO Ug[e Adwords

g ra n tS %+ This is very useful because it translates to upto $10,000 of free ad spend credit per

month.

% All that NGOs need to do is see that they meet Google’s eligibility criteria,
understand how Google Adwords works, and be ready to set up, run, and manage
their Adwords account on a daily basis.

+* Facebook currently does not offer any such program and there are active Facebook
pages of charities petitioning for Facebook to start a similar program. facebook

for Nonprofits

+» However, Facebook offers its employees a certain ad credit every month; and employees
are free to transfer this ad spend to organizations or causes they support.

il""" NGOs should be on the lookout for such programs and leverage their benefits.
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Social Media for Social Good

< Asan NGO, you work for a cause because you support it with all your heart.

< Athankless job at times, you still pursue and persevere because someone, somewhere, is happier because of your
efforts and that makes you carry on the good work.

%* There are people who might want to lend you a helping hand but don’t know where to start; there are people who
need your help but don’t know how to reach you.

** Reach out to them. Connect with them.
% Let your tireless passion for your cause reflect in your social media presence.
+ Let social media do its bit to energize your efforts for social good.

+ And if you need someone to help out with it, we are always there!
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Have a Question, get in touch with the experts!

g

Our Services e

¢ Digital Strategy, Social Media, {{" ~
Branding & Design, Search Engine m 7

’g.-

Optimization, Mobile Marketing

L a Pows

@siddharth.heqde@ethinos.com

i’w 318, 3rd floor, Powai Plaza,
pu®  Central Avenue, Opp. Pizza Hut,
Hiranandani Gardens, Powai,
Mumbai - 400 076, India.

E +91-9820217252

+91- 022 - 40157652 £ @siddhegde

B3)

http://www.linkedin.com/in/hegdesiddharth

ﬁ http://www.facebook.com /EthinosDigital
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